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GRAPHIC DESIGN

UNIT 1 WHAT IS GRAPHIC DESIGN?

Text 1. Graphic Design -General Information
Vocabulary

page layout — pa3meTka, KOMNaHOBKa CTPaHWLbI
techniques — meToapl

advertising — peknammpoBaHue

signage — MHGOPMaLUMOHHbIE YKa3aTesnu, BbiBECKM
credits — (bvHanbHbIE) TUTPDI

consumer — KJIMeHT, notpebutens

arrangement — pacnofnioXXeHue, cxema, KOMMo3mums
mock-up — makeT

Graphic design is the process of visual communication and
problem-solving through the wuse of typography, photography
and illustration. The field is considered a subset of visual communica-
tion and communication design, but sometimes the term "graph-
ic design" is used synonymously. Graphic designers create and com-
bine symbols, images and text to form visual representations of ideas
and messages. They use typography, visual arts and page lay-
out techniques to create visual compositions. Common uses of graphic
design include corporate design (logos and branding), editorial design
(magazines, newspapers and books), wayfinding or environmental
design, advertising, web  design, communication  design,  prod-
uct packaging and signage.

Graphic designers - or graphic artists - plan, analyze, and cre-
ate visual solutions to communications problems. They find the most
effective way to get messages across in print and electronic media
using colour, type, illustration, photography, animation, and various
print and layout techniques. Graphic designers develop the overall
layout and production design of magazines, newspapers, journals,
corporate reports, and other publications. They also produce promo-
tional displays, packaging, and marketing brochures for products and
services, design distinctive logos for products and businesses, and
develop signs and signage systems -called environmental graphics -
for business and government. An increasing number of graphic de-
signers also develop material for Internet Web pages, interactive me-
dia, and multimedia projects. Graphic designers also may produce the
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credits that appear before and after television programs and movies.
The first step in developing a new design is to determine the needs of
the client, the message the design should portray, and its appeal to
customers or users. Graphic designers consider cognitive, cultural,
physical, and social factors in planning and executing designs for the
target audience. Designers gather relevant information by meeting
with clients, creative or art directors, and by performing their own
research.

Identifying the needs of consumers is becoming increasingly
important for graphic designers as they continue to develop corporate
communication strategies in addition to creating designs and layouts.
Graphic designers prepare sketches or layouts - by hand or with the
aid of a computer - to illustrate their vision for the design. They select
colours, sound, artwork, photography, animation, style of type, and
other visual elements for the design. Designers also select the size
and arrangement of the different elements on the page or screen.
They may create graphs and charts from data for use in publications,
and they often consult with copywriters on any text that accompanies
the design. Designers then present the completed design to their cli-
ents or art or creative director for approval. In printing and publishing
firms, graphic designers also may assist the printers by selecting the
type of paper and ink for the publication and reviewing the mock-up
design for errors before final publication. Graphic designers use spe-
cialized computer software packages to help them create layouts and
design elements and to program animated graphics.

Ex.1. Give the Russian equivalents to the following English
phrases.

problem-solving; visual representation; environmental design;
the needs of the client; signs and signage systems; by hand; style of
type; mock-up design; software packages.

Ex.2 Match the words 1-8 to their synonyms a-h

1. logo a. answer, way out

2. technique b. public

3.solution c. emblem, label
4.brochure d. format, arrangement
5. audience e. design, plan

6. layout f. method, way

7.client g. booklet, leaflet

8. sketch h. customer
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Ex.3. Match the words with their definitions.

1.typography a. decoration, figure, picture, sketch

2.photography b. the techniques used in the pro-
duction of animated cartoons, etc.

3.illustration c. the drawings, photographs, etc., in

the layout of a magazine or book, or in a
television/ film production

4.animation d. the art, practice or occupation of
taking and printing photographs, making
cine films, etc.

5.graphics e. the art or process of composing
type and printing from it
6.communication f. the act of exchange of information,

ideas, or feeling

Ex.4 Answer the questions to Text 1.

1.What kind of field is graphic design?

2.What techniques do graphic designers use to make visual
compositions?

3.How do graphic designers help in the sphere of business and
government?

4.Why is identifying the needs of clients important for design-
ers?

5.In what way are graphic designers useful in printing and
publishing firms?
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Text 2 Occupations in Graphic Design
Vocabulary

encompass - 3aK/1to4aTthb B cebsl, KacaTbCs
copywriting - cocTaBneHue TeKCToB (pekiambl)
TV commercial - peknaMHbIii ponuk
production artist-xyaoxHUK (NOCT-NPOAAKLLH)
identity- naeHTM4YHOCTb, 0CO6EHHOCTHU

unique - YHUKanbHbIN

stationary- HenoABWXKHbIN, 3aKPeNEHHbIN
packaging- ynakoBka

promotion- peknaMmpoBaHue

appropriate- COOTBETCTBYHOLLNIA

fine art- nsobpasntenbHoe UCKYCCTBO
editing- pegakTupoBaHue

typeface- rapHuTypa, pucyHok wpudTa

A number of occupations are classified under the broad term
of graphic designer. Graphic design career paths cover all ends of
the creative spectrum.

1. Creative Director

A Creative Director's range of experience can be broad and
encompass a number of disciplines; visual design; copywriting, art
direction, and advertising . A Creative Directors job is to initiate the
creative concept of a project and drive the direction of the project.
Their role is to formulate creative concepts, whether it is an advertis-

7
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ing campaign, brand identity, TV commercial, marketing campaign. A
Creative Director was often referred to the 'Ideas Guy' and works with
a team of 'creatives' - art director, graphic designer, copywriter, film
director to produce the concept and final production.

2. Art Director

Art directors make sure that illustrators and production art-
ists produce and complete their work on time and to the creative di-
rector or client's satisfaction. Art directors also play a major role in the
development of a project by making decisions on the visual elements
of the project, and by giving the final say on the selection of models,
art, props, colors, and other elements. Art directors need advanced
training in graphic design as they often do artwork and designing
themselves.

3.Brand identity Developer

Brand identity design is concerned with the visual aspects of
a company or organization's brand or identity. A brand identity design
is the visual element that represents how a company wants to be
seen; it is the company's visual identity, and is how a company illus-
trates its ‘image.” A company's brand identity can be represented in
terms of design through a unique logo , or signage , and is then
often integrated throughout all the elements of a company's materials
such as business cards, stationery, packaging, media advertising,
promotions, and more. Brand identity may include logo design.

4. Logo Designer

The job of a logo designer is to provide a new and innova-
tive way to express the key points of a company through an image.
Logo designers take the information given to them by the client and
work, using their own creativity along with marketing strategy to find
an appropriate image that their client can use to represent what they
are trying to encourage, sell, or what they are. It is not likely that a
company will specialize in logo design or have a position for a desig-
nated logo designer. Art directors and graphic designers usually per-
form logo designs.

5. Illustrator

Illustrators conceptualize and create illustrations that rep-
resent an idea or a story through two-dimensional or three-
dimensional images. Illustrators may do drawings for printed materials
such as books, magazines, and other publications, or for commercial
products such as textiles, packaging, wrapping paper, greeting cards,
calendars, stationery, and more.

Illustrators use many different media, from pencil and paint to
digital formatting, to prepare and create their illustrations. An illustra-

8
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tor consults with clients in order to determine what illustrations will
best meet the story they are trying to tell, or what message they are
trying to communicate.

Illustrating may be a secondary skill requirement of graphic
design or a specialty skill of a freelance artist, usually known for a
unique style of illustrating. Illustration may be published separately as
in fine art . However, illustrations are usually inserted into page lay-
outs for communication design in the context of graphic design
professions.

6.Visual Image Developer

Similar to illustration are other methods of developing imag-
es such as photography , 3D modeling , and image editing .
Creative professionals in these positions are not usually called illustra-
tors, but are utilized the same way. Photographers are likely to free-
lance. 3D modelers are likely to be employed for long-term projects.
Image editing is usually a secondary skill to either of the above, but
may also be a specialty to aid web development, software develop-
ment, or multimedia development in a job title known as multimedia
specialist. Although these skills may require technical knowledge,
graphic design skills may be applied as well.

7. Multimedia Developer

Multimedia developers may come from a graphic design or il-
lustration background and apply those talents to motion, sound, or
interactivity. Motion designers are graphic designers for motion.
Animators are illustrators for motion. Videographers are photog-
raphers for motion. Multimedia developers may also image edit,
sound edit , program, or compose multimedia just as multimedia
specialists.

8. Visual Journalist

Visual Journalists , also known as Infographic Artists create
information graphics or Infographics; visual representations of in-
formation, data or knowledge. These graphics are used anywhere
where information needs to be explained quickly or simply, such as in
signs, maps, journalism, technical writing, and education. They are
also used extensively as tools by computer scientists, mathematicians,
and statisticians to ease the process of developing and communicating
conceptual information. They are applied in all aspects of scientific
visualization.

9.Layout artist

A layout artist deals with the structure and layout of imag-
es and text in a pleasing format. This can include magazine
work, brochures, flyers, books , CD booklets, posters , and similar

9
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formats. For magazines and similar productions, color , typeface,
text formatting, graphic layout and more must be considered. Is the
chosen typeface good for long term reading, or will the eyes get tired?
Does that title typeface fit the feel of the rest of the article? Are the
photos arranged in such a way that is pleasing to the eye, and directs
the reader in the right flow or direction? These are just some of the
questions that layout artists must ask themselves. Page layouts are
usually done by art directors, graphic designers, production artists or
a combination of those positions.

10.Interface Designer

Interface designers are graphical user interface (GUI) lay-
out artists. They are employed by multimedia, software, and web de-
velopment companies. Because graphical control elements are in-
teractive, interface design often overlaps interaction design . Be-
cause interfaces are not usually composed as single computer files ,
interface design may require technical understanding, including
graphical integration with code. Because interfaces may require hun-
dreds of assets, knowledge of how to automate graphic production
may be required. An interface designer may hold the job title of
web designer ina web development company.

11. Web Designer

A web designer 's work could be viewed by thousands of
people every day. Web designers create the pages, layout, and
graphics for web pages, and play a key role in the development of a
website. They have the task of creating the look and feel of a website
by choosing the style, and by designing attractive graphics, images,
and other visual elements, and adapting them for the website's pages.
Web designers also design and develop the navigation tools of a site.
They may make decisions regarding what content is included on a
web page, where things are placed, and how the aesthetic and conti-
nuity is maintained from one screen to the next. All of this involves
skill and training in computer graphics, graphic design, and in the lat-
est in computer and web technology. Depending on the scope of the
project, web design may involve collaboration between software en-
gineers and graphic designers.

12. Package Designer

A package designer or packaging technician may utilize
technical skills aside from graphic design. Knowledge of cuts, crease,
folding, nature and behavior of the packaging material such as paper,
corrugated sheet, synthetic or other type of materials may also be
required. A customer may see the top/outside of a package at first,
but may also be drawn to other package design features. A packaging

10
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design may require Three-dimensional space layout skills in addi-
tion to visual communication to consider how well a design works at
multiple angles. CAD software applications specifically for packag-
ing design may be utilized.

Ex.1 Give the Russian equivalents to the following English phrases.

a number of disciplines; drive the derection; the final say; brand iden-
tity; an appropriate image; meet the story; a secondary skill require-
ment; a long-term project; scientific visualization; technical under-
standing; navigation tools; the scope of the project; utilize skills;
package design features.

Ex.2 Find the pairs of synonyms from the two columns:

1 encompass a stimulate
2 complete b use

3 represent C finish

4 encourage d do

5 perform e need

6 determine f include

7 require g constitute
8 apply h identify

Ex.3 Match the job title with its functions/ responsibilities.

1. Logo Designer

a. developing images and
drawings for printing houses and
other various commercial products

2. Art Director

b. working with information
graphics, data or knowledge, col-
laborating with computer scien-
tists; mathematicians, etc.

3. Illustrator

c. expressing the client's
ideas by developing the company's
image

4. Interface Designer

e. applying technical skills
for packets, parcels, etc; having 3-
D layout skills

5. Visual Journalist

f. working in a multimedia,
or web development companies

11
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6. Package Designer g. controlling the work of
production artists and illustrators;
approving the choice of art, color,
etc.

Ex.4 Answer the questions to the text .

. What disciplines does a Creative Director need in their work?
. Who does he/she collaborate with?

. What kind of training do Art Directors need?

. How can a company's brand identity be represented?

. Who provides information to Logo Designers?

. What kind of media/ tools do Illustarators use?

. What methods do Visual Image Developers apply?

. Who are Multimedia Developers? What do they use in their

ONOULTDAWN =

work?
9. What does the job of a Visual Journalist include?
10. What kind of materials do Layout Artists develop?

Ex.5 Make the review of the text in writing using the following
phrases.

The text is about/ provides information on...

The main objective/ purpose/ aim of the text is...
The text discusses/ deals with/ emphasizes...

A detaled description is given to...

Finally,...

In conclusion,...

12



YnpaBieHnue quppoBbIX 06pa30BaTEIbHBIX TEXHOJIOTUN

WHocTpaHHBIH f3bIK B TpodeccuoHaNibHOU chepe

UNIT 2 GRAPHIC ART

Text 1 What is Graphic Art?
Vocabulary

engraving - rpaBMpOBKa, rpaBepHOE NUCKYCCTBO
aquatint- akBaTUHTa, OTTUCK

drypoint- rpaBlopa, UCNonHeHHas Cyxon Urnow
etching- TpaBneHune, npoTpaBneHHoe n3obpaxeHne
bindery- nepenneTHas aesaTenbHOCTb

scribe- nepenuncumnk, nucapb

typeface- rapHuTypa, pucyHok wpudTa

font- wpnoT

legibility- uuTaemocTb, paznMunMMocTb

tool- MHCTpyMeHT, nporpaMMHoOe CpeAcTBO
cropmarks- orpaHMUMTENbHbIE METKM, METKN 0bpe3a
masking- MacknpoBaHMWe, HaJIOXXEHWNE MACKM

under auspices of- noa pyKoBoACTBOM

A category of fine art, graphic art covers a broad range of vis-
ual artistic expression, typically two-dimensional, i.e. produced on a
flat surface. The term usually refers to the arts that rely more on line
or tone than on colour, especially drawing and the various forms
of engraving;it is sometimes understood to refer specifically
to printmaking processes,such as line engrav-
ing, aquatint, drypoint, etching, mezzotint, monotype, lithography,
and screen printing (silk-screen, serigraphy). Graphic art further in-

13
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cludes calligraphy, photography, painting, typography, computer
graphics, and bindery. It also encompasses drawn plans and layouts
for interior and architectural designs.

Brief History

Throughout history, technological inventions have shaped the
development of graphic art. In 2500 BC, the Egyptians used graphic
symbols to communicate their thoughts in a written form known as
hieroglyphics . The Egyptians wrote and illustrated narratives on rolls
of papyrus to share the stories and art with others.

During the Middle Ages, scribes manually copied each indi-
vidual page of manuscripts to maintain their sacred teachings. The
scribes would leave marked sections of the page available for artists
to insert drawings and decorations . Using art alongside the carefully
lettered text enhanced the religious reading experience.

Johannes Gutenberg invented an improved movable type
mechanical device known as the printing press in 1450, the first
outside of Asia. His printing press facilitated the mass-production of
text and graphic art and eventually, replaced manual transcriptions
altogether.

Again during the Renaissance years, graphic art in the form of
printing played a major role in the spread of classical learning in Eu-
rope. Within these manuscripts, book designers focused heavily on
typeface . Due to the development of larger fonts during the Indus-
trial Revolution , posters became a popular form of graphic art
used to communicate the latest information as well as to advertise the
latest products and services.

The invention and popularity of film and television
changed graphic art through the additional aspect of motion as adver-
tising agencies attempted to use kinetics to their advantage.

The next major change in graphic arts came when the per-
sonal computer was invented in the twentieth century. Powerful
computer software enables artists to manipulate images in a much
faster and simpler way than the skills of board artists prior to the
1990s. With quick calculations, computers easily recolor, scale, rotate,
and rearrange images if the programs are known.

The scientific investigations into legibility has influenced such
things as the design of street signs. New York City is in the process of
changing out all of its street signs bearing all capital letters for re-
placement with signs bearing only upper and lower case letters. They
estimate that the increased legibility will facilitate way-finding and
reduce crashes and injuries significantly.

14
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Graphic design software

VACATION RENTALS

Example of graphic arts created with the free tool, Paint.net

Graphic artists applying for positions in today's job market are
expected to be familiar with computers and a variety of software pro-
grams in order to create the most appealing, up to date designs.

Graphic art software includes applications such as:

Adobe Dreamweaver — a tool that facilitates the creation of
webpages and dynamic internet content

Adobe Illustrator — an application that allows artists to ma-
nipulate vector graphics

Adobe InDesign - desktop publishing software used for lay-
out and design manipulation

Adobe Photoshop — a bitmap graphics software including
powerful graphics editing tools that provide a large variety of editing
functionality

CorelDRAW — similar to Adobe Illustrator, it is another vector
graphic manipulation tool

PhotoIlmpact - a digital photograph editor

QuarkXPress — similar to Adobe InDesign, it is another com-
puter publishing software tool

Free software

Paint.net — photograph editing capabilities with lots of plugins
to expand use

GIMP - similar to paint.net and Photoshop

15
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Inkscape - similar to Illustrator

Beside computers and software, graphic artists are also ex-
pected to be creative with processing camera work, registration, crop
marks, and masking.

Careers

One of the most common career paths for a graphic artist to-
day is web design. With the popularity of the World Wide Web , the
demand for web designers is immense. Graphic artists use their crea-
tivity with layouts, typography, and logos to market the products or
services of the client’s business. In addition to creating graphical de-
signs, graphic artists also need to understand hypertext, web pro-
gramming, and web page maintenance in order to successfully create
a web page. The responsibility for effective communication also falls
under the auspices of the graphic designer.

Ex. 1 Give the Russian equivalents to the following English phrases:

a flate surface; print making process; rolls of papyrus; the Middle Ag-
es; a printing press; a major role; to manipulate images; street signs;
way-finding; to be familiar with; the free tool; web page maintenance.

Ex.2 Choose the best options:

1. The Egyptians used graphic symbols in a written form known
as...

a. papyrus

b. hieroglyphics

2. Johannes Gutenberg invented...
. engraving
. the printing press

O Q

3. Posters became a popular form of graphic art during...
a. the Industrial Revolution
b. the Middle Ages

4. The scientific investigation into legibility has influenced the
design of...

a. street signs

b. software programs

16
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5. The most common carreer for a graphic artist today is...
a. street sign design
b. web design

Ex.3 Answer the questions to the text.

1. What does the term “graphic art"refer to ?

2. What materials did ancient Egyptians use for writing?

3. How did the invention of the printing press influence the
graphic art?

4. Why did posters become popular?

5. How did film and TV change graphic art?

6. What invention of the XXth century affected graphic arts?
And how?

7. What things should modern graphic artists know?

8. What extra skills are required from graphic artists?

9. What sphere of activity is the most perspective for graphic
designers nowadays?

10. What skills do they need in web design?

Ex.4 Make the review of the text in writing using the following
phrases.

The text is about/ provides information on...

The main objective/ purpose/ aim of the text is...
The text discusses/ deals with/ emphasizes...

A detaled description is given to...

Finally,...

In conclusion,...

Text 2 History of graphic design

Vocabulary

to coin - co3gaBaTh HOBbIE CIOBA, BblpaXKeHus
cuneiform-KaMHONUCb

a clay brick- rnuHsHbIA KMpRMY

an advertisement = an ad -peknamHoe o0bbsBNEHNE
elaborate-cnoxHbii, ycoBepLIEHCTBOBaHHbIN
artifact-aptedakT, npeagMeT MaTepuanbHOM KynbTyphbl

17
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ingenuity-npoHnUaTeNbHOCTb, COOH6Pa3UTENBHOCTb
prowess-MacTepcTBo, YMeHue

a stove-nnuTa, KamMuH

scripture-Haanucb

a scroll-ceButok, MaHyckpunT

movable type-HabopHbIi WpndT

word of mouth-MonBa, B ycTHol dhopme
crier-ynuyHbllii TOproBeL, rnawaTtai

to credit for- npu3HaBaTb 3acnyry

a solocitation-npeanoxexne, npocbba
lucrative-npubbINbHbIN, AOXOAHbIN

to repudiate-oTBepraTb, 0TKa3bIBaTLCA
consumerism-noTpebneHne, NOTPebUTENLCTBO

g
B

1
?

&

HIITH

Page from the Book of Kells : Folio 114v, Decorated text. Tunc dicit
illis
I. Early History
The term graphic design was coined by William Addison
Dwiggins in 1922. However, the origins of graphic design can be
traced from the origins of human existence, from the caves of Las-
caux , to Rome's Trajan's Column to the illuminated manuscripts
of the Middle Ages, to the neon lights of Ginza, Tokyo . In Babylon,
artisans pressed cuneiform inscriptions into clay bricks or tablets
which were used for construction. The bricks gave information such as
the name of the reigning monarch, the builder, or some other digni-
tary".  This was the first known road sign announcing the name of
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the governor of a state or mayor of the city. The Egyptians developed
communication by hieroglyphics that used picture symbols dating as
far back as 136 B.C. found on the Rosetta Stone . "The Rosetta
stone, found by one of Napoleon's engineers was an advertisement
for the Egyptian ruler, Ptolemy as the "true Son of the Sun, the Father
of the Moon, and the Keeper of the Happiness of Men". The Egyp-
tians also invented papyrus , paper made from reeds found along
the Nile, on which they transcribed advertisements more common
among their people at the time. During the " Dark Ages ", from 500

AD to 1450 AD, monks created elaborate, illustrated manuscripts.

In both its lengthy history and in the relatively recent explo-
sion of visual communication in the 20th and 21st centuries, the
distinction between advertising , art, graphic design and fine art
has disappeared. They share many elements, theories, principles,
practices, languages and sometimes the same benefactor or client.
In advertising, the ultimate objective is the sale of goods and services.
In graphic design, "the essence is to give order to information, form
to ideas, expression, and feeling to artifacts that document human
experience" .

Graphic design in the United States began with Benjamin
Franklin ~ who used his newspaper The Pennsylvania Gazette, to
master the art of publicity to promote his own books and to influence
the masses. "Benjamin Franklin's ingenuity gained in strength as did
his cunning and in 1737 he had replaced his counterpart in Pennsyl-
vania, Andrew Bradford as postmaster and printer after a competi-
tion he instituted and won. He showed his prowess by running an ad
in his General Magazine and the Historical Chronicle of British Planta-
tions in America (the precursor to the Saturday Evening Post ) that
stressed the benefits offered by a stove he invented, named the
Pennsylvania Fireplace. His invention is still sold today and is known
as the Franklin stove.

American advertising initially imitated British newspapers and
magazines. Advertisements were printed in scrambled type and une-
ven lines that made it difficult to read. Franklin better organized this
by adding 14-point type for the first line of the advertisement; alt-
hough later shortened and centered it, making "headlines". Franklin
added illustrations, something that London printers had not attempt-
ed. Franklin was the first to utilize logos , which were early symbols
that announced such services as opticians by displaying golden spec-
tacles. Franklin taught advertisers that the use of detail was important
in marketing their products. Some advertisements ran for 10-20 lines,
including color, names, varieties, and sizes of the goods that were
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offered.
II. History of printing

During the Tang Dynasty (618-907) wood blocks were cut
to print on textiles and later to reproduce Buddhist texts. A Buddhist
scripture printed in 868 is the earliest known printed book. Beginning
in the 11th century, longer scrolls and books were produced using
movable type printing, making books widely available during the
Song dynasty (960-1279).

During the 17th-18th century movable type was used for
handbills or trade cards which were printed from wood or copper en-
gravings. These documents announced a business and its location.
English painter William Hogarth used his skill in engraving was one
of the first to design for business trade.

In Mainz, Germany, in 1448, Johann Gutenberg introduced
movable type using a new metal alloy for use in @ printing press
and opened a new era of commerce. This made graphics more readily
available since mass printing dropped the price of printing material
significantly. Previously, most advertising was word of mouth. In
France and England, for example, criers announced products for
sale just as ancient Romans had done.

The printing press made books more widely available. Aldus
Manutius developed the book structure that became the foundation
of western publication design. This era of graphic design is called
Humanist or Old Style. Additionally, William Caxton , England's first
printer produced religious books, but had trouble selling them. He
discovered the use of leftover pages and used them to announce the
books and post them on church doors. This practice was termed
"squis" or "pin up" posters, in approximately 1612, becoming the
first form of print advertising in Europe. The term Siquis came
from the Roman era when public notices were posted stating "if an-
ybody..." , which is Latin for "si quis" . These printed announce-
ments were followed by later public registers of wants called want
ads and in some areas such as the first periodical in Paris advertising
was termed "advices". The "Advices" were what we know today as
want ad media or advice columns .

In 1638 Harvard University received a printing press from
England. More than 52 years passed before London bookseller Ben-
jamin Harris received another printing press in Boston. Harris pub-
lished a newspaper in serial form, ' Publick Occurrences Both Foreign
and Domestick' . It was four pages long and suppressed by the gov-
ernment after its first edition.

John Campbell is credited for the first newspaper, the ' Bos-
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ton News-Letter ' , which appeared in 1704. The paper was known
during the revolution as "Weeklies" . The name came from the 13
hours required for the ink to dry on each side of the paper. 'The so-
lution was to first, print the ads and then to print the news on the
other side the day before publication. The paper was four pages long
having ads on at least 20%-30% of the total paper, (pages one and
four) the hot news was located on the inside.

The initial use of the Boston News-Letter carried Campbell's
own solicitations for advertising from his readers. Campbell's first paid
advertisement was in his third edition, May 7 or 8th, 1704. Two of the
first ads were for stolen anvils. The third was for real estate in Oys-
ter Bay , owned by William Bradford , a pioneer printer in New York,
and the first to sell something of value. Bradford published his first
newspaper in 1725, New York's first, the New-York Gazette . Brad-
ford's son preceded him in Philadelphia publishing the American
Weekly Mercury , 1719. The Mercury and William Brooker's Mas-
sachusetts Gazette , first published a day earlier.

II1. Design industry of the 19th-20th centuries

In late 19th-century Europe, especially in the United Kingdom,
the first official publication of a printed design was released, marking
the separation of graphic design from fine art.

In 1849, Henry Cole became one of the major forces in
design education in Great Britain, informing the government of the
importance of design in his Journal of Design and Manufactures . He
organized the Great Exhibition as a celebration of modern industrial
technology and Victorian design.

From 1891 to 1896, William Morris ' Kelmscott Press' pub-
lished some of the most significant of the graphic design products of
the Arts and Crafts movement , and made a lucrative business of
creating and selling stylish books. Morris created a market for works
of graphic design in their own right and a profession for this new type
of art. The Kelmscott Press is characterized by an obsession with his-
torical styles. This historicism was the first significant reaction to the
state of nineteenth-century graphic design. Morris' work, along with
the rest of the Private Press movement, directly influenced Art
Nouveau .
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A Boeing 747 aircraft with livery designating it as Air Force One .
The cyan forms, the US flag, presidential seal and the Caslon lettering,
were all designed at different times, by different designers, for different pur-
poses, and combined by designer Raymond Loewy in this one single air-
craft exterior design.

The term "graphic design" first appeared in print in the 1922
essay "New Kind of Printing Calls for New Design" by William Addison
Dwiggins , an American book designer in the early 20th century.
Raffe's Graphic Design , published in 1927, was the first book to use
"Graphic Design" in its title. The signage in the London Underground

is a classic design example of the modern era and used a typeface
designed by Edward Johnston in 1916.

In the 1920s, Soviet constructivism applied 'intellectual pro-
duction' in different spheres of production. The movement saw indi-
vidualistic art as useless in revolutionary Russia and thus moved to-
wards creating objects for utilitarian purposes. They designed build-
ings, theater sets, posters, fabrics, clothing, furniture, logos, menus,
etc.

Jan Tschichold codified the principles of modern typography

in his 1928 book, New Typography . He later repudiated the phi-
losophy he espoused in this book as fascistic, but it remained influen-
tial. Tschichold, Bauhaus typographers such as Herbert Bayer
and Ldaszl6 Moholy-Nagy and El Lissitzky greatly influenced
graphic design. They pioneered production techniques and stylistic
devices used throughout the twentieth century. The following years
saw graphic design in the modern style gain widespread acceptance
and application.  The post-World War II American economy revealed
a greater need for graphic design, mainly in advertising and packag-
ing. The spread of the German Bauhaus school of design to Chica-
go in 1937 brought a "mass-produced" minimalism to America; spark-
ing "modern"  architecture and design. Notable names in mid-
century modern design include Adrian Frutiger , designer of the
typefaces Univers and Frutiger ; Paul Rand , who took the prin-
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ciples of the Bauhaus and applied them to popular advertising and
logo design, helping to create a uniquely American approach to Euro-
pean minimalism while becoming one of the principal pioneers of the
subset of graphic design known as corporate identity ; Alex Stein-
weiss , credited with the invention of the album cover; and Josef
Miiller-Brockmann , who designed posters in a severe yet accessible
manner typical of the 1950s and 1970s era.

The professional graphic design industry grew in parallel with
consumerism . This raised concerns and criticisms, notably from with-
in the graphic design community with the First Things First manifes-
to . First launched by Ken Garland in 1964, it was re-published as
the First Things First 2000 manifesto in 1999 in the magazine Em-
igre 51 stating "We propose a reversal of priorities in favor of more
useful, lasting and democratic forms of communication - a mindshift
away from product marketing and toward the exploration and produc-
tion of a new kind of meaning. The scope of debate is shrinking; it
must expand. Consumerism is running uncontested; it must be chal-
lenged by other perspectives expressed, in part, through the visual
languages and resources of design." Both editions attracted signa-
tures from practitioners and thinkers such as Rudy VanderLans ,
Erik Spiekermann , Ellen Lupton and Rick Poynor . The 2000 man-
ifesto was also published in  Adbusters , known for its strong cri-
tiques of visual culture.

Ex.1 Find the English equivalents for the following Russian phrases in
Parts I,II, III.

I. CNOXHbIV MaHYCKPUMT; BAUSATb Ha Macchl ftoAen; AOPOXKHbIN
3HaK; NpaBAWM  MOHApX; KOHYHas LUefb; KpWUBblE  JIUHWK;
peknaMnpoBaThb yCnyru

II. WWMPOKO  JOCTYNHbLIM;  HaneyaTaHHOEe  O6bSBMEHWME;
rpaBupoBka MO MeaW; MOCneAHWe HOBOCTW; MMaTHOe pekfaMHoe
obbsiBneHue

ITI. coctaBnaTb OCHOBHblE npasuna(NpuUHUMMBI);  BecTu
NpUGLINbHLIM BU3HEC; MONMYYUMTb MpPU3HAHWE; BblLAOWMECS WMEHA;
MblCnTENb; NpodeccnoHan (NPakTuK).
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Ex.2 Match the synonyms from two columns.

1 elaborate a. irregular, unequal

2 recent b. whole, complete

3 uneven C. main, significant

4 total d. profitable, money-making
5 major e. complex, detailed

6 lucrative f. powerful, strong

7 influential g. new, current

Ex.3 Find the opposites for the words from two columns.

1 find a refuse

2 promote b stop

3 offer C prevent

4 release d disguise
5 appear e stay

6 reveal f lose

7 move g go away

Ex.4 Finish the sentences with the appropriate words/phrases from
the text.

[y

2.

. The Egyptians developed their communication by...

zette to..

3.

4
5
6
7.
8
9
1

Benjamin Franklin used his newspaper The Pennsylvania Ga-

Benjamin Franklin was the first to...

. The earliest known printed book is...

. Johann Gutenberg introduced .... in the year of...
. John Campbell is famous for...

Henry Cole organized the Great Exhibition as...

. In his publishing house William Morris published...
. The term “graphic design” first appeared in...

0. Jan Tschichold codified

Ex.5 Answer the questions to the text.

1. Who created the term “graphic design” ?
2. What inscriptions were used in Babylon?

3. How did ancient Egyp-

tians communicate?




YnpaBsieHue uppoBbIX 06pa30BaTENbHBIX TEXHOJIOTUH

WHocTpaHHBIH f3bIK B TpodeccuoHaNibHOU chepe

4. What material did they use for writing on?

5. Who started graphic design in the USA?

6. What is the earliest known printed book?

7. What is Johann Gutenberg famous for?

8. What kind of information did the first American newspapers
contain?

9. When did graphic design separate from fine art?

10. How did William Morris influence graphic design ?

11. When and where did the term “graphic design” first ap-
pear?

12. What contribution to graphic design did Soviet Russian
make?

13. What is Jan Tschichold famous for?

14. What was the German Bauhaus school of design famous
for?

15. What issues are raised in the First Things First 2000 mani-
festo ?

Ex.6 Make the review of the text in writing using the following
phrases.

The text is about/ provides information on...

The main objective/ purpose/ aim of the text is...
The text discusses/ deals with/ emphasizes...

A detaled description is given to...

Finally,...

In conclusion,...

Text 3 Graphic design tools
Vocabulary

an executor- ncnonHuTeNb

aesthetically- acteTnueckm

to elevate-nogHsThL, NOBLILWIATH

arrangement- cxema, MexaH13M

to perceive-BocnpvHMMaTb

a grid-apxetekTtypa Grid

paste-up- (OTOMOHTaXx

iteration-nosTop

proficient-ymMenbli1, OnbITHbIH

raster- pacTtp

responsibility-oTBeTCTBEHHOCTb, 06513aHHOCTb

brief-uHCTpyKUMA, 3agaHMe Ha NPOEKTUPOBKY
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The pencil is one of the most basic graphic design tools.

Aside from technology, graphic design requires judgment
and creativity. Critical, observational, quantitative and analytic think-
ing are required for design layouts and rendering . If the executor is
merely following a solution (e.g. sketch, script or instructions) provid-
ed by another designer (such as an art director ), then the executor
is not usually considered the designer.

Strategy

Strategy is becoming more and more essential to effective
graphic design. The main distinction between graphic design and art
, is that graphic design solves a problem as well as being aesthetically
pleasing. This balance is where strategy comes in. It is important that
the designer understands their clients' needs, as well as the needs of
the people who will be interacting with the design. It is the designers
job to conjoin business and creative objectives to elevate the design
beyond a purely aesthetic means.

Tools

The method of presentation (e.g. arrangements, style, medi-
um) is important to the design. The development and presentation
tools can change how an audience perceives a project. The image or
layout is produced using traditional media and guides, or digital
image editing tools on computers. Tools in computer graphics
often take on traditional names such as "scissors" or " pen ". Some
graphic design tools such as a grid are used in both traditional and
digital form.

In the mid-1980s desktop publishing and graphic art soft-
ware applications introduced computer image manipulation and cre-
ation capabilities that had previously been manually executed. Com-
puters enabled designers to instantly see the effects of layout or ty-
pographic changes, and to simulate the effects of traditional media.
Traditional tools such as pencils can be useful even when comput-
ers are used for finalization; a designer or art director may sketch
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numerous concepts as part of the creative process. Styluses can be
used with tablet computers to capture hand drawings digitally.
Computers and software

Designers disagree whether computers enhance the creative
process. Some designers argue that computers allow them to explore
multiple ideas quickly and in more detail than can be achieved by
hand-rendering or paste-up .  While other designers find the limit-
less choices from digital design can lead to paralysis or endless itera-
tions with no clear outcome.

Most designers use a hybrid process that combines traditional
and computer-based technologies. First, hand-rendered layouts are
used to get approval to execute an idea, then the polished visual
product is produced on a computer.

Graphic designers are expected to be proficient in software
programs for image-making, typography and layout. Nearly all of the
popular and "industry standard" software programs used by graphic
designers since the early 1990s are products of Adobe Systems In-
corporated. Adobe Photoshop (a raster -based program for photo
editing) and Adobe Illustrator (a vector-based program for draw-
ing) are often used in the final stage. Designers often use pre-
designed raster images and vector graphics in their work from
online design databases. Raster images may be edited in Adobe Pho-
toshop, logos and illustrations in Adobe Illustrator, and the final prod-
uct assembled in one of the major page layout programs, such as
Adobe InDesign , Serif PagePlus and QuarkXpress . Powerful
open-source programs (which are free) are also used by both profes-
sionals and casual users for graphic design. These include Inkscape
(for vector graphics), GIMP (for photo-editing and image manipula-
tion), Krita (for painting) and Scribus (for page layout).

User interface design

Since the advent of personal computers, many graphic de-
signers have become involved in interface design , in an environ-
ment commonly referred to as a Graphical User Interface (GUI).
This has included web design and software design , when end
user interactivity is a design consideration of the layout or inter-
face. Combining visual communication skills with an understanding of
user interaction and online branding, graphic designers often work
with  software developers and web developers to create the
look and feel of a web site or software application . An important
aspect of interface design is icon design .

User experience design is the study, analysis, and develop-
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ment of a person's interaction with a company or its products.

Graphic design occupations

Graphic design career paths cover all parts of the creative
spectrum and often overlap. Workers perform specialized tasks, such
as design services, publishing, advertising and public relations. As of
2017, median pay in the US was $48,700 per year. The main job
titles within the industry are often country specific. They can include
graphic designer , art director, creative director , animator and
entry level production artist . Depending on the industry served, the
responsibilities may have different titles such as " DTP Associate " or "
Graphic Artist ". The responsibilities may involve specialized skills such
as illustration, photography, animation or interactive design .

Employment in design of online projects was expected to in-
crease by 35% by 2026, while employment in traditional media, such
as newspaper and book design, expect to go down by 22%. Graphic
designers will be expected to constantly learn new techniques, pro-
grams, and methods.

A graphic designer typically reports to the art director , cre-
ative director or senior media creative . As a designer becomes
more senior, they spend less time designing and more time leading
and directing other designers on broader creative activities, such as
brand development and corporate identity development. They are
often expected to interact more directly with clients, for example tak-
ing and interpreting briefs.

Graphic designers can work within companies devoted specifi-
cally to the industry, such as design consultancies or branding agen-
cies, others may work within publishing, marketing or other communi-
cations companies. Especially since the introduction of personal com-
puters, many graphic designers work as in-house designers in non-
design oriented organizations. Graphic designers may also work free-
lance , working on their own terms, prices, ideas, etc.

Ex.1 Give the Russian equivalents to the following English phrases.

judgment and creativity; to conjoin business; software applica-
tions; creation capabilities; finalization; to capture hand drawings;
endless iterations; open-source programs; in-house designers; be-
come involved; specialized skills; to interact directly with; analytic
thinking; to follow a solution
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Ex.2 Ex.2 Match the synonyms from two columns.

1 pleasing a. helpful, valuable

2 useful b. wide, large

3 limitless C. skillful, competent

4 proficient d. attractive, enjoyable
5 important e. significant, serious

6 different f. endless, unrestricted
7 broad g. various, separate

Ex.3 Finish the sentences with the appropriate words/phrases from
the text.

1. The main distinction between graphic design and art is that
2. The image or layout is produced using .....
3. Computers enabled designers to simulate ....
4, Traditional tools such as pencils can be useful when ...
5. Styluses can be used with tablet computers to ....
6. Graphic designers are expected to be proficient in ...
7. An important aspect of interface design is
8. The designer's responsibilities may involve specialized skills
S
9

. Graphic designers are expected to interact more directly

10. Graphic designers can work within companies devoted spe-
cifically to the industry, such as ......

Ex.4 Make the nouns from the following verbs.

verb noun

arrange

judge

Create

present

apply

combine

draw

develop
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Ex. 5 Match the two words to produce word combinations.

1. graphic a. graphics
2. presentation b. layout
3.computer C . design
4.image d. tools

5. photo e . making
6. page f .editing

Ex.6 Answer the questions to the text.

. What skills does graphic design require?

. What tools are used by graphic designers?

. When can traditional tools be useful?

. Why do some designers dislike working with computers?

. What other specialists work with graphic designers?

. What are the designer's responsibilities?

. Do graphic designers have to constantly learn new things?

NOUuTDhWN =

UNIT 3 SPHERES OF GRAPHIC DESIGN

Text 1 What is communication design?
Vocabulary

intervention - BMellaTeNnbLCTBO

the target audience- ueneBasi ayautopusi

overlapping-nepecekatolmnincs

discrete-oTBNEYEHHbIN, Pa3pO3HEHHI

to tailor- npMcnocobuTb, N3roToBUTL ANS ONpeaeneHHON Lenu

to maintain- noaaep>xvBaThb, COXpaHATb

to seek-cTpeMuTbCs, NbiTaTbCA

credibility- goBepue

ambient media- 06bEKTLI HAPY)XKHOW peKnambl

to get across- nepegaTb, AOHECTU

letterhead- wanka Ha ¢pmpmeHHOM HnaHke

pantone-naHToH (cnocob odCceTHOW MeyaTh, OCHOBaHHbIA Ha
NPUMEHEHNN amManbraMMpoBaHHbIX HOpM)

raw data-ncxopHas nHdbopMaums, HavanbHble AaHHbIE

Savvy-34paBOMbIC/ALLNIA, CMEKASTUCTLIN

bottom line- Hanbonee BaXKHbIV acnekT, KOHEYHbIN pe3ynbTaT

Communication design is a mixed discipline between design
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and information-development which is concerned with how media
intervention such as printed, crafted , electronic media or presen-
tations communicate with people. A communication design approach
is not only concerned with developing the message aside from the
aesthetics in media, but also with creating new media channels to
ensure the message reaches the target audience. Some designers use

graphic design and communication design interchangeably due to
overlapping skills.

Communication design can also refer to a systems-based ap-
proach, in which the totality of media and messages within a culture
or organization are designed as a single integrated process rather
than a series of discrete efforts. This is done through communication
channels that aim to inform and attract the attention of the people
one are focusing one's skills on. Design skills must be tailored to fit to
different cultures of people, while maintaining pleasurable visual de-
sign. These are all important pieces of information to add to a media
communications kit to get the best results.

Communication design seeks to attract, inspire, create desires
and motivate the people to respond to messages, with a view to mak-
ing a favorable impact to the bottom line of the commissioning body,
which can be either to build a brand, move sales, or for humanitarian
purposes. Its process involves strategic business thinking, using
market research, creativity, and problem-solving . Communications
designers translate ideas and information through a variety of media.
Their particular talent lies not only in the traditional skills of the hand,
but also in their ability to think strategically in design and marketing
terms, in order to establish credibility through the communication.

The term communication design is often used interchangeably
with visual communication, but has an alternative broader meaning
that includes auditory, vocal, touch and smell. Examples of commu-
nication design include information architecture, editing, typogra-
phy, illustration, web design, animation, advertising, ambient me-
dia, visual identity design, performing arts, copywriting and pro-
fessional writing skills applied in the creative industries.

Education
Students of communication design learn how to create visual
messages and broadcast them to the world in new and meaningful
ways. In the complex digital environment around us, communica-
tion design has become a powerful means of reaching out to the
target audience . Students learn how to combine communication with
art and technology. Communication Design discipline involves
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teaching how to design web pages, video games, animation, mo-
tion graphics and more.

Communication Design has content as its main purpose. It
must achieve a reaction, or get the customer to see a product in a
genuine way to attract sales or get across a message. Students of
Communications Design are often Illustrators, Graphic Designers, Web
designers, Advertising artists, Animators, Video Editors or Motion
graphic artists, or even printmakers and conceptual artists. The term
Communications Design is fairly general and practitioners work in var-
ious mediums to get a message across.

Corporate design

GEMEINDE
KEHRSATZ

\

Corporate design of the City council of Kehrsatz

A corporate design (CD) is the official graphical design of
the logo and name of a company or institution used on letterheads,
envelopes, forms, folders, brochures, etc. The house style is created
in such a way that all the elements are arranged in a distinctive de-
sign and pattern. This includes dictating what ink pantones should be
used in the coloring, and what typefaces. Governments may have
corporate designs as well. On June 2, 1999, the German federal cabi-
net introduced a corporate design for the flag of Germany.

The term corporate design is not the name of a specific de-
sign profession. Corporations do have special design needs based on
their behaviors. They communicate their mission, objectives, needs,
and product information -- with users, clients, or members; with sup-
pliers, distributors, service providers; with the surrounding community
and the media; with financial institutions and other corporations, and
with the state. They create, acquire, modify, organize and distribute
large amounts of information and raw data, as well as goods and ser-
vices. (Sometimes the goods or services are themselves information.
For example, The Yellow Pages, or The New York Times.)

A designer whose client is a corporation will include the logo
and other elements of the corporate brand as a way to standardize
and unify all communication between company and audience, whether
in print or online. Scenarios that includes human-computer interac-
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tions take place through software and hardware user interfaces that
are also branded and designed with the corporate culture in mind.
(Examples of user scenarios: update the Web site, transfer funds,
document procedures, control security, operate machinery, plan pro-
jects, conduct virtual meetings, check inventory, fill an order, or ship a
product.)

These interactions are increasingly taking place through Web
sites, through mobile devices and at dedicated terminals, and may
include sound, video, animation and user feedback mechanisms. A
savvy designer will create designs that can be adapted to all of these
applications.

Ex.1 Give the Russian equivalents to the following English phrases.

media intervention, overlapping skills, discrete efforts, important
pieces of information, the commissioning body, a variety of media, to
establish credibility, is used interchangeably, performing arts, complex

digital environment, to get the customer to see , in a genuine way,
various mediums, the house style, in print or online, human-computer
interactions.

Ex.2 Match the synonyms from two columns.

1 mixed a. serious, important

2 discrete b. real, original

3 favorable C. characteristic, specific

4 meaningful d. separate, individual

5 genuine e. smart, clever

6 distinctive f. blended, combined

7 savvy g. advantageous, desirable

Ex.3 Finish the sentences with the appropriate words/phrases from
the text.

1. Communication design is a mixed discipline between ...
2. Communication design can also refer to...
3. Communication design seeks to ...... desires and motivate the
people to ....
4. Communications designers translate....
5. Students of communication design learn how ...
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6. Communication Design discipline involves ...
7. A corporate design is the official graphical design of...
8. A designer whose client is a corporation will include ....

Ex. 4 Match the two parts to produce a compound noun.

1. print a. head

2. letter b. face

3. typo C . ware
4. copy d. maker
5. soft e . graphy
6. type f . writing

Ex. 5 Answer the following questions

. How can communication design be defined in general?

. What is a communication design approach concerned with?

. What skills are needed for communication designers?

. What does the term Communication design include?

. What do future communication designers study?

. How can a corporate design be defined?

. Can only companies have corporate designs?

. What does the work of a corporate designer involve?

. What techniques/ media does a corporate designer use in
their work?

OCoONOOTUTDA,WNKH

Ex.6 Review Text 1.
Text 2 Video games as an art form
Vocabulary

consideration- paccmoTpeHune, obcyxaeHue
outdated- yctapeBwuit
showcase-geMoHCTprpoBaTh
homage-nouteHue, yBaxeHue
intersection-nepeceyeHne, CONPMKOCHOBEHWE
insofar-ao Takow cTeneHu
endowment-noxepTeoBaHne, BKIag
recognition-npu3sHaHue
blurred-pacnnbiByathiit
controversial-crnopHsbiii
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acquisition-nprobpeTteHune, cbop

History

The earliest institutional consideration of the video game as
an art form came in the late 1980s when art museums began retro-
spective displays of then outdated first and second generation
games. In exhibitions such as the Museum of the Moving Image 's
1989 "Hot Circuits: A Video Arcade", video games were showcased as
preformed works whose quality as art came from the intent of the
curator to display them as art. Further explorations of this theme
were set up in the late 1990s and early 2000s with exhibitions like the

Walker Art Center 's "Beyond Interface" (1998), the online "Crack-
ing the Maze - Game Plug-Ins as Hacker Art" (1999), the UCI
Beall Centre's "Shift-Ctrl" (2000), and a number of shows in 2001.

The concept of the video game as a Duchamp -style ready-
made or as found object resonated with early developers of the
art game . In her 2003 Digital Arts and Culture paper, "Arcade
Classics Span Art? Current Trends in the Art Game Genre", professor
Tiffany Holmes noted that a significant emerging trend within the
digital art community was the development of playable video game
pieces referencing or paying homage to earlier classic works like
Breakout , Asteroids, Pac-Man, and Burgertime. In modifying the
code of simplistic early games or by creating art mods for more
complex games like Quake, the art game genre emerged from the
intersection of commercial games and contemporary digital art.

At the 2010 Art History of Games conference in Atlanta, Geor-
gia, professor Celia Pearce further noted that alongside Duchamp's
art productions, the Fluxus movement of the 1960s, and most im-
mediately the New Games Movement had paved the way for more
modern "art games". Works such as Lantz' Pac Manhattan, according
to Pearce, have become something like performance art pieces. Most
recently, a strong overlap has developed between art games and
indie games . This meeting of the art game movement and the indie
game movement is important according to Professor Pearce, insofar
as it brings art games to more eyes and allows for greater potential to
explore in indie games.

In March 2006, the French Minister of Culture first charac-
terized video games as cultural goods and as "a form of artistic ex-
pression," granting the industry a tax subsidy. In May 2011, the Unit-
ed States National Endowment for the Arts, in accepting grants for
art projects for 2012, expanded the allowable projects to include "in-
teractive games", furthering the recognition of video games as an art
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form.

The lines between video games and art become blurred when
exhibitions fit the labels of both game and interactive art . The
Smithsonian American Art Museum held an exhibit in 2012, entitled "
The Art of Video Games ", which was designed to demonstrate the
artistic nature of video games, including the impact of older works
and the subsequent influence of video games on creative culture.
The Smithsonian later added Flower and Halo 2600 , games from
this collection, as permanent exhibits within the museum. Similarly,
the Museum of Modern Art in New York City aims to collect forty
historically important video games in their original format to exhibit,
showcasing video game interaction design as part of a broader effort
to "celebrate gaming as an artistic medium". The annual " Into the
Pixel " art exhibit held at the time of the Electronic Entertainment
Expo highlights video game art selected by a panel of both video
game and art industry professionals.

The characterization of games as works of art has been con-
troversial. While recognizing that games may contain artistic elements
in their traditional forms such as graphic art, music, and story, several
notable figures have advanced the position that games are not art-
works, and may never be capable of being called art.

Video game developer

A video game developer is a software developer that special-
izes in video game development — the process and related disciplines
of creating video games. A game developer can range from one per-
son who undertakes all tasks to a large business with employee re-
sponsibilities split between individual disciplines,such
as programming, design, art, testing, etc. Most game development
companies have video game publisher financial and usually marketing
support. Self-funded developers are known as independent or indie
developers and usually make indie games.

A developer may specialize in a certain video game con-
sole (such as Nintendo's Nintendo Switch, Microsoft's Xbox
One, Sony's PlayStation 4), or may develop for a number of systems
(including personal computers and mobile devices).

In the video game industry, a first-party developer is part of
a company which manufactures a video game console and devel-
ops exclusively for it. First-party developers may use the name of the
company itself (such as Nintendo ), have a specific division name
(such as Sony's Polyphony Digital ) or have been an independent
studio before being acquired by the console manufacturer (such as
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Rare or Naughty Dog ). Whether by purchasing an independent
studio or by founding a new team, the acquisition of a first-party de-
veloper involves a huge financial investment on the part of the
console manufacturer, which is wasted if the developer fails to pro-
duce a hit game in a timely manner. However, using first-party de-
velopers saves the cost of having to make royalty payments on a
game's profits.

Ex.1 Give the Russian equivalents to the following English phrases.

an art form , retrospective displays, preformed works, current trends,
paying homage, art mods, contemporary digital art, had paved the
way, the artistic nature, notable figures, indie developers , a first-
party developer, founding a new team, on the part of, fails to pro-
duce, a hit game .

Ex.2 Answer the questions to Text 2

1. When did art museums start to display video games?

2. What was an emerging trend in the digital art community in
the 2000s?

3. How were video games oficially recognized in France and the
USA?

4. Are the lines between video games and art clear?

5. What famous museums display games nowadays?

6. Why do you think the characterization of games as works of
art has been controversial?

7. What kind of a specialist is a video game developer?

Ex.3 Read the following webpage and do the tasks.

SUN SYSTEMS
Video Game Developers

Video games have come a long way since the days of the arcade.
Now video game players can play on consoles from the comfort of
home. They can also take advantage of mobile gaming on their
smartphones.

Our development team works to be at the forefront of game devel-
opment. We use only the most advanced 3D modeling systems. Our
team makes sure that every polygon of our games is perfect.
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Concept Artists - We provide our concept artists with an environment
that is perceptive to innovative and challenging video games ideas.
Character Artists - Our character artists understand the importance of
strong characters in a game. They work to develop all aspects of our
characters so that they look relatable and interesting.

Animators- Sun Systems animators are trained to use the most ad-
vanced motion capture technology. This creates animations that are
both lifelike and beautiful.

Background Artists - We want all our games to be detailed and realis-
tic. Our background artists are experts in developing settings for video
games and designing them digitally.

Texture Artists - Our texture artists work closely with our team of
background artists. This ensures that the worlds created in our games
are rich and realistic.

A. Choose the correct answer.

1. What is the main idea of the webpage?

a. the video games created by a game developer

b. some famous characters from video games

c. the roles of different designers at a game development com-
pany

d. how to get a job in video game design

2. Which of the following is NOT a goal of Sun Systems Video
Game Developers?

a. to be at the forefront of game development

b. to provide concept artists with a receptive environment

c. to open arcades in multiple locations

d. to make sure every detail of a game is perfect

. How do animators create lifelike animations?
. with motion capture tecnology

. with the help of background artists

. through 3D modeling

. by developing interesting characters

O 0 oo W

. Match the words (1-8) with the definitions (A-H)
. background artist

. concept artist

. mobile gaming

. polygon

. texture artist

guaphwWN—=@
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. video game
. arcade
. 3D modeling

[oo BN o))

. any game that is played digitally on a screen

. a designer who creates surface detailes foer a video game
. the person responsible for designing video game scenary

. an istablishment where patrons can play coin operated

OO w>

games

. the person who comes up the initial idea for a video game
. video games formatted to be played on a portable device
. a process that creates 3D images on a screen

. the shape used in video game design

o mm

. Read the sentences and choose the correct words.
. A(n) console/arcade allows people to play video games at

=0

home.

2. Motion capture/ 3D modeling uses actors as the basis for
character movements in games.

3. A(n) animator/character artist is responsible for creating
character movements.

4. Character artists/Animators decide how a character will
look.

NMPUNOXXEHME 1. AHHOTUPOBAHUE U
PE®EPUPOBAHUE HAYYHbIX TEKCTOB

HaBblkn aHHOTMpOBaHust M pedepupoBaHUS TEXHUYECKOro
TEKCTa MO3BONAIOT flerye MOHMMaThb CMbIC YMTAaeMOro MaTepvana,
ObICTPO  M3BNEKaTb HYXHyl0 MH@OpMauMio U3 TekcTa M ee
ukcnpoBaTb.

AHHOTMpPOBaAHMEM Ha3bIBAaeTC MpPOLECC  COCTaBMEHUS
KpaTKMX CBeAeHWH O ne4yaTHOM npou3BeaeHun (KHWre, craTbe,
foknage v T.4.), NO3BOASIOWMX CyauTb O LenecoobpasHOCTU ero
bonee peTanbHOrO M3yyeHus. [puM aHHOTMPOBAHMKM  Y4YUTbLIBAETCA
COAepXaHWe MpOou3BeAEHMsl, €ero  HasHayeHue, LEHHOCTb WU
HanpaBneHHOCTb.

AHHOTALUMA — KpaTkas XapaKTepUCTUKa TeKkcTa C TOYKU
3peHust coaepxxaHns, HOopMbl, YMTATENbCKOrO Ha3HayeHus U Apyrux
0CcobeHHOCTEN, AONONHALWMX 6Ubnnorpacuyeckoe onncaHuve.

AHHOTauma pomkHa ObiTb M3MOXKEHa MpOCTbIM A3bIKOM 6e3
MCNOMNb30BaHUS HEHYXKHbIX M MANIOMOHSATHBIX TEPMMHOB. OHa AOMKHA
B OkaTol opme coobliaTb, O YEM TOBOPUTLCS B TEKCTE U KaKue
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TeopeTuyeckme u/unn NpakTuyeckne 3HaHns AaeT 3TO NpoM3BeaeHMe.
Mo cBOEMY COAEPXaHUIO aHHOTAUMWM ObIBAlOT HECKOMbKUX TUIOB,
CaMbIM MOMNYJISAPHbIM U3 KOTOPbLIX ABASIETCS ONMcaTesibHas.

OnucaTenbHasl aHHOTaUMs — KPaTKOE OMuCaHuWe CoaepXXaHus
TEKCTA C MOMOLWbID 6E3/IMYHBLIX KOHCTPYKUMA B hopMe KpaTKoM
CMpaBKM WM OMUCaHUS MOXET OblTb COCTaBleHa Ha Nobol BuUAg
neyaTtHoro npoussefeHusi. O6bluHbI  06beEM  onucaTenbHOM
aHHoTaumm 300-500 3HaKoB, T.e. B CPpeAHEM aHHOTaUuMs coaepxuT 3-4
NpeanoXeHns Ha byl nevaTHy0 CTaTblo BHE 3aBUMCMMOCTU OT ee
pa3mepa.

TekCT onucaTeslbHOM aHHOTaLMM AO0/MKEH COCTOSTb M3 TPeX
yacreit:

BBogHas 4acTb C  BbIXOAHbIMA  [aHHbBIMM —  Ha3BaHMWe
aHHOTMpyeMoro Matepuana, amwnus aBTopa, rog M3daHus, MecTo
usgaHus, Homep, 06beM (KONIMYECTBO CTPaHWUL, WIMOCTPAUMIA,
Tabnmy).

OnucaTenbHass 4YacTb — [ABa-TPM OCHOBHbLIX MOJIOXKEHMS,
Hanbonee xapaKTepHbIX AN AaHHOM cTaTbu. OHM AOMKHBI COAepXKaTb
B cebe TeMaTuKy (€cnv OHa He pacKpbiTa B Ha3BaHWM), LENb AaHHOW
paboTbl M 0651acTb MPUMEHEHUS, @ TakKxe Ccnocobbl, C MOMOLLbLIO
KOTOPbIX AOCTUIalOTCS MOCTaB/IEHHbIE aBTOPOM LiENMN.

3ak/ounTenbHas  YacTb, [Ae  COAepXaTCs  OTAesbHble
0COBEHHOCTM U3NOXEHMSI MaTepuana, @ UHOr4a BbiBOAbI

AHHOTauMs He uMeeT ab3aueB M HauMHaeTcs C CywecTBa
BOMpoca WM C BBOAHbIX dpa3. [pu aHHOTMPOBAHWM  MOXHO
pPEKOMEHAOBATb  MCMOMb30BaTb  CMEAYIOWY  MOCNeA0BaTE/IbHOCTb
AENCTBUN:

Mpoutute 3aronoBok Tekcta. OnpegenuTe, faeT M OH
npeacTaBfieHNe 0 COAEPXXaHUN TEKCTa.

MpocMoTpUTE, AENUTCA N CTaTbsl Ha pasgensl (ectb S
NnoA3arosioBKu).

Ecnn «aa», npoyTuTe Noa3arosioBKu.

Ob6paTtute BHMMaHWE, eCTb I PUCYHKM, CXEMbI, Tabnuubl.

Ecnn «ga», npodtute NoanucK nog HUMM.

MpouTMTe nepBbit W nocneaHun abs3aubl Tekcta W Mo
K/lOYEBLIM CI0BaM ONpeaennTe, 0 YeM TeKCT.

Takke cnegyeT MOMHUTb 0 cobniogeHnn  A3bIKOBbIX
0CcOBEHHOCTEN aHHOTaLUWMK:

M3naraTb OCHOBHbIE MOJIOXXEHMS OpWUrMHaNa MpoOCTO, $ICHO,
KpaTKo.

M36eraTb NOBTOPEHUI

He noBTOpsiTh 3arnaBns TEKCTOB.

40



YnpaBsieHue uppoBbIX 06pa30BaTENbHBIX TEXHOJIOTUH

WHocTpaHHBIH f3bIK B TpodeccuoHaNibHOU chepe

CobntogaTb €AMHCTBO TEPMUHOB 1 0603HAUYEHUM.

Mcnonb3oBaTb 06LLENPUHSATBIE COKPALLEHUS.

YnoTpebnsiTe NpenMyLLeCcTBEHHO CTpasaTesbHbIN 3a0r.

OnyckaTb npunaratenbHble, Hapeyns, BBOAHbLIE C/I0Ba, He
B/USIIOLLME Ha coaepKaHue.

PecdepupoBaHme — 3T0 oOaHa U3  CaMbiX  LUMPOKO
pacnpoCcTpaHeHHbIX MUCbMEHHbIX (OPM U3BMAEYeHUs WHQOPMaLUK.
Ecnv B aHHOTAUMM MpUBOAWMTCA NWWb  KpaTKWiA  nepeyeHb
paccmaTpvBaeMblX BOMpPOCOB, TO B pedepaTte m3naraeTcs CyLecTBo
BOMPOCOB W NPUBOAATCS BaXKHEMLIME BbIBOAbI.

Pedepar (o1 nat. referre — coobluaTtb, A0KNaAbIBaTb) — 3TO
COKpALLEHHOE COAEpXKaHWEe MeyaTHOro MpousBeAeHNst C OCHOBHbLIMM
(hakTMYECKMMM AQHHBIMU U BbIBOAAMU. PedepaTt npeactaBnser coboi
06bEKTUBHOE,  JIMWIEHHOE  3MOuUMI  cooblueHne  MHGOopMaumm
MEepBOMCTOYHMKA Ha OCHOBE €€ CMbIC/IoBOM nepepaboTkn. OH
aKUEHTMpYyeT BHMMAHME Ha HOBbIX CBEAEHUSIX W onpeaensier
uenecoobpasHoCTb obpaLleHns K NeEPBONCTOUHUKY.

CywectByeT MHOro BuaoB pecdepatoB, HO Haubonee
WHTEPECHbIM AN Hac SIBNsieTcsl WMHGOpMaTVBHLIN pedepaT, T.e.
KOHCMEKTMBHOE U3MIOXKEHWE CYLLECTBEHHbIX MOJIOXXEHWUIA OpUrMHana.

M3noxeHne copepxaHus cratbM B pedepate BeaeTcs Mo
CTEMEHM  BaXXHOCTM  OTOOpaHHbIX  cBedeHui. CHayana B
KOHLIEHTPMpPOBaHHOM hopMe M3naraeTcsl CyWecTBO BOMpoca, Adanee
KpaTKO MNpuBOAATCA HeobxoauMble dakTuyeckMe pAdaHHble. [lnaH
COoCTaBfieHus1 pedpepaTta MOXET He CoBnaaaTh C MaHOM CTaTbM.

PedepaT — 3TO eaMHbIA, JIOMMYECKM KOMMAKTHbIA CrycToK
OCHOBHOrO COAepXaHus CTaTbW, MOITOMY, KaK MpaBuio, He WMeeT
pasfaenos unu pybpuk.

TekcT pedepaTa HAUMHAETCHd C  W3NOXKEHMS  CyllecTsBa
pedepupyeMoit cTtaTbW. 3aecb crneayeT usberaTb BBOAHbIX dpa3 (B
oTnnyune oT aHHoTauum).
B pedepaT He BK/OHAIOTCA MCTOPUYECKME CpaBku, BBeaeHus (ecnu
OHM HEe COCTaBMsKOT OCHOBHOrO CoAepXXaHus CTaTbM), OnucaHue
paHHee onyb6/MKOoBaHHbLIX paboT n 0bLlen3BeCTHbIE NOTOXEHUS.

TekCT pecdepaTta COCTaBNAETCA MO ONPeAeSIEHHOMY MlaHy:

Tema, npeamet (06beKT), xapaktep M uenb paboTbl. 3aechb
HY)XHO MOKa3aTb O0COBEHHOCTM TeMbl, KOTOpble HeobxoauMbl Ans
PaCcKpbITUSI LeNn 1 copepXxaHus paboTbl.

MeToa npoBefeHuss paboTbl (ecnn 3TOT MeToad WM MeToAbl —
HOBble, TO HY>KHO aTb UX OMUCaHKE).

KoHKkpeTHble  pe3ynbTatbl  paboThl  (TeopeTuyeckue  wuam
3KCNEepUMEHTaNbHbIE).
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BblBOAbI, peEKOMEHAALUMM, OLEHKA, NPEASIOKEHUS, ONNCAHHbIE B
NMEepPBOVCTOYHMKE.
Ob6nactb NpMMeHeHus.

Ecnn B cTaTbe OTCYTCTBYET Kakas-Mbo M3 MepeyvncieHHbIX
Bbille yacTeil (HampuMmep, B CTaTb€ HWYEro HE TOBOPUTCS O
npUMeHeHUn), TO ee B pedepaTe OMyckawT, COXPaHss
nocrieAoBaTeNbHOCTb U3M0XKEHUS.

B koHue pedepata MOryT gaBaTbCs MpUMeYaHus pedepeHTa
(Npy HaNMUMKM B HEM NPOTUBOPEYUMI UK OLIMBOK), HO UHTEPMpEeTaUms
WM KpUTMKA NEPBOUCTOYMHMKA B CaMOM pedepaTte He AOoMycKaeTcs.
TekcT pedepaTa 3aKkaHUMBAETCA CBEAEHWSMM O  KOJIMYECTBE
unnocTpauuii, Tabnuu, 6ubnuorpacdun, 3a KoTopbiMM MAYT G.U.0.
pedepeHTa.

0O6beM pedepaTa He 3aBUCUT OT ob6beMa pedepupyemoit
CTaTbW, a ONpefensieTcs ee CoAepXXaHUEM, KONIMYECTBOM CBEAEHUIA U
WX Hay4yHOMN UeHHOCTbIo. CpeaHuii 06beM ANst XKypHasbHbIX cTaTen —
1000 neyaTHbIX 3HAKOB.

OCHOBHBIM OT/IMUMEM A3blka aHHOTaUMKM OT s3blka pedepaTa
ABSIETCA TO, YTO B aHHOTALUMWM OCHOBHOE COAEpXaHWe MnepenaeTcs
CBOMMW  C/OBaMK, KOTOpble MPEeACTaBnslOT  BbICOKYD  CTeneHb
abctparnpoBanns 1 obobuenusi. B pedepate xe hOpMynMpoBKN U
0006LLEHNS 3aMMCTBYIOTCS M3 CaMOro TeKCTa OpurMHana.

K 4a3blky pedepata npeabsBnsioTcd  Cnefylowmne  OCHOBHbIE
TpeboBaHus:

KpaTkoe, TouHOe 1 06BEKTUBHOE U3NOXEHNE MaTepuana.

MpuMeHeHne cTaHaapTHOW TepMuHonorun. CnepyeT usberaTb
HenpuBbIYHbIX TEPMUHOB M CMMBOJSIOB U Pa3bsiCHATb MX NMPWU NepBOM
YNOMWUHaHUK B TEKCTe.

TepMuHbI, NpuMeHsieMble B pedepaTe 6onee Tpex pas uU CMbICA
KOTOPbIX $ICEH W3 KOHTEKCTa, peKkoMeHAyeTCs Mnocie MnepBoro
ynoTtpebneHuns MOMHOCTbIO 3aMEHUTb abbpeBnaTypamm
(cokpalleH1aMm) B BUAE HadasbHbIX 3arfiaBHbIX 6yKB 3TUX TEPMUHOB.
Mpn nepeoM ynoMuHaHuu Takas abbpeBuaTypa AaeTca B CKobkax
HernocpeaCcTBEHHO 3a TEPMWMHOM, MpW nocneaylowem ynotpebneHnm —
6e3 ckobok. B ogHOM pecdepaTe He pekoMeHAyeTCs NpUMeHsTb 6onee
Tpex pa3nunyHbix abbpesumaTtyp.

Kak npaesuno, npu HanucaHum pedepata  CHNOXHble
npeanoxeHus npeobpasyoTcs B NPOCTble, LUMPOKO MCMONb3YHTCS
HeonpeaeneHHO-NNYHbIE MPeaoXeHNs.

®opmMynbl B pedepaTte NpUBOAATCS B Ceayowmx Cny4vasx:
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Ha3saHue CTaTby, KOTOPYIO 4

MHOoCTpaHHBIN A3pMPOHUTARECCHOHATBLHON ccl)epe
ABTOp CTaTbM...

— 6e3 dopMyn HEBO3MOXHO MOCTPOeHMe pedepaTa;
¢dopmMynbl BblpaXkaloT nTorm paboThl;
—  ¢opMynbl CyLIECTBEHHO 06/1EryaloT NoOHMMaHUe paboThl.

[onyckaeTca BkIoYaTb B pedepaT wanocTpauum u tabnuupbl,
€C/I1 OHM MOMOTaloT PACKPbLITUIO OCHOBHOMO CoepXXaHusi paboTbl.

Mpu cocTaBneHnn pedepata cCnegyeT MNpUAEPXMBATHLCS
creaytoLwem nocnefoBaTeIbHOCTU 3TanoB paboThl:

MpoCMOTPOBOE  YTEHME C  LENblo  MOoJydeHust  obluero
NpeacTaB/EHUst O TEKCTE B LIESIOM.

3HaKOMCTBO C rpacdmkaMun, pUCYHKaMu, cCxemamu, Tabnuuamu
ANSt YTOYHEHUS| CBEAEHMI, NOYUYEHHBIX NPV NEPBOM YTEHUW.

BbliieneHne n Hymepaums ab3aueB, coaepXXalMX KOHKPETHYH
MHMOPMaLMIO MO TeMe CTaTbW, C MNOAYEPKMBAHMEM B HUX KJTHOYEBBIX
(pparMeHTOoB.

MeperpynnmpoBKa Ko4eBbIX (hparMeHTOB B COOTBETCTBUM C MX
TEMATUKOW M MNN1aHOM HanucaHus pedepara.

CocTaBneHune NorMyeckoro niaaHa craTby.

BTOpuMyHOe Wu3yyalollee UTEHME BblAENEHHbIX ab3aueB C
COKpALLEHNEM MAJIOCYLLIECTBEHHON WMHdOpMaUMM U 0606LEHNEM
OCTaBLLUENCS OCHOBHOW MHGOpMaLIMK.

PenaktpoBaHue nony4eHHon nHdopMaUmMM M HanucaHue ee B
¢opme pedepara.

MpoBepka MpaBWILHOCTV MPWBEAEHHBIX LUMMP, COKpaLLEHUA U
T.0.

Mpn odopMNeHMN aHHOTauuMi u pedepaToB Ha pPYyCCKOM
A3blKEe Ha I'Iy6J'IVIKaL|,VIVI MHOCTPaHHbIX aBTOPOB H606XOLI,VIMO YKa3blBaTb
Ha3BaHMe MaTepuana Ha WHOCTPaHHOM W PYCCKOM si3blKax, haMuinio
aBTOPa — Ha MHOCTPaHHOM $I3blKe, @ TakXXe B KPYr/bIX CKOBbKaX Si3blK,
Ha KOTOPOM HamucaHa CTaTbsl.

Jlekcnueckme Mopaenu, KOTopbleé MOXHO MCMOJ1b30BaTb

MpU COCTaBJIEHUM AHHOTAUMA U pecdepaToB Ha AHINIMACKOM
fA3blKe:
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The article is headlined....

The headline of the article I have
read is...

The author of the article

is...

The article is written by... .

It's published in...

It's printed in...

The main idea of the article is...
The article is about...

The article is devoted to...

The article deals with....

The article touches upon....

The purpose of the article is

to give the reader some infor-
mation on...

The aim of the article is to pro-
vide

the reader with some material
(data) on....

The author starts by telling the
reader that...

The author writes (states, stress-
€s,

thinks, points out) that ...

The article describes ...

According to the text ...

Further the author reports
(says)...

It is important to note (stress,
underline)...

In conclusion....

The author comes to the conclu-
sion that...

I found the article interesting
(important, dull, of no value, too
hard to understand) because...

CtaTbs Ha3bIBaeTCS...

HaseaHue cTaTby, KOTOPYIO S Npoun-
Tan...

ABTOp CTaTbM...

CraTbs HanucaHa...
OHa onybnukoBaHa...
OHa HaneyaTaHa...

OCHOBHasi MbIC/1b 3TOW CTATbMU...
CraTtbs O...

CraTbs nocssilleHa...

CraTtbs cBsi3aHa C ...

CraTtbsa 3aTparusaer...

Llenb ctatbn — 03HAKOMUTb
yutaTtens C...

Llenb ctatbn 03HaKOMUTb

yuTaTens ¢ MaTepuanaMu/aaHHbIMU
o...

B Hauane cTatbu adBTOpP MNULLET ...

ABTOp nuuweT, (YTBEPXAAET,
nogyepkuBaeT,nonaraeT, Bblgenser),
yTo...

CraTbs onucbIBaeT, ...

CornacHo Tekcry...

[anee aBTop coobuiaerT...

BakHO OTMeTUTb, (MOAYEPKHYTD)...

B 3aknioueHue...

ABTOp MPUXOAUT K 3aKTHOYEHUIO,
yTo...

CTaTbsl NOKa3a/1aCb MHE UHTEPECHOW,
(BaXkHOW, CKy4HOW, He MpeacTaBnsieT
L1l MEHSI MHTEpeca, CAULIKOM Tpya-
Hasl AN MOHMMAHMS), TaK Kak...
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Jlornueckne KOHHEKTOpbIl

Mpexae Bcero Beforehand
Bo-nepBbix Firstly
Bo-BTOpbIX Secondly
TeM He MeHee Nevertheless
3atem Then

Janee Further
Kpome TOro Besides

HakoHel, B Uenom

Finally, In general

Kak yKa3blBaeTcs Bbllle

As mentioned above

MHbIMK cnoBaMun

In other words

OpaHako

But

C 0fIHOV CTOPOHbI

On the one hand

C Aapyroi cTopoHb!

On the other hand

Takum obpasom Thus
MNoaTomy That is why
CnepoBaTesibHO Therefore
OTcroaa Hence
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