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[IpakTHYECKUI KypC YCTHOTO MOCJIe0BATENbHOTO MEPEBO/IA HA MEXK/AyHAPO/JHBIX KOH(EePEHIUIX

BBEAEHUE

HacTosiwee y4yebHO-MeTOAMYECKOE MOCOOME COAEPXMT OpUrMHanbHbIE TEKCTbl Ha
aHIIMMCKOM M PYCCKOM $13blkax Ansl MUCbMEHHOrO M YCTHOro nepeBoaa. o kaxaomy
pasaeny AaHbl yNpaXXHEHWS!, HanpaBfEHHbIE Ha COBEPLUEHCTBOBAHME HAaBbLIKOB MepeBoaa
(DMHAHCOB-3KOHOMMYECKMX TEKCTOB.

Pazgen 1: no3BOMSIET CTyA€HTaM O3HAKOMUTbCS C OCHOBHbIMM JIEKCUYECKUMM
eAnHMLAMN Mo TeMe MApKETUHI U MMPOBasi 3KOHOMMKA. [onyunTb 6a3oBble 3HaHWUS MO
[AAHHOM TEMe W COBEpLUEHCTBOBATb MEpPEBOAYECKME HaBblkM 6Grarogapsi NpeanoXeHHbIM
YNpaXKHEHMSIM.

Pa3gen 2: MO3BONSIET CTyAEHTAM 03HAKOMUTbCS C OCHOBHbLIMW IEKCUYECKMMM
eAMHMLAMN MO TEeMe MeHemKMEeHT. [onyunTb 6a3oBble 3HaHWA MO [AAHHOW TEME MU
COBEpLLEHCTBOBATL NepeBoAYECKME HaBblkM Hraroaaps NpeaioKeHHbIM yrpaXHEHUSM.

YunTbiBasi COAEPXATENbHYID CTOPOHY MNPaKTUYECKUX 3aHSATUMIN, CTyAEeHTbl nocne
OKOH4YaHMs Kypca «PMHAHCOBO-3KOHOMUYECKMI NepeBOA>» AOMKHbI 061aaaTh cneayowmmm
npodeccMoHanbHbIMM KOMMNETEHLMSIMA NPAaKTUUYECKON AeATe/IbHOCTM:

* UMEET npeacCTaB/eHMEe O MOAENSAX COUMAnbHbIX CUTyauun, TUMUYHBIX CLEHapUSaX
B3aMMOAeNCTBUS

* BNAJIEET METOAMKON Nnpea NnepeBoOYECKOro aHasin3a TEKCTq, CI'IOCO6CTBYPOLIJ,€I‘;I TOYHOMY
BOCNPUATUIO NCXOAHOIO BbICKa3blBaHUA ,

* BMlafle€T METOAMKON MOAFOTOBKU K BbIMOSIHEHUIO nepesoja, BKJIKOYad TMOUCK WH-
(bOpMaLI,VIM B cnpaBquon, cneumanbHon JINTEPATYPE N KOMIMbIOTEPHbIX CETHX

* 3HAEeT OCHOBHble Crocobbl AOCTMXEHUSI SKBUBANEHTHOCTU B nepesoge MU yMeeT npu-
MEHATb WMEET nMpeacraBieHne 06 3TMYeckux u HPaBCTBEHHbLIX HOPMaxX MOBEAEHUSA,
OCHOBHbIE MNMpUeMbI Nepesoaa ,

*B/1aJEET OCHOBAMU CUCTEMDI COKan.leHHOﬁ nepeBonquKoﬁ 3arfncu nNpu BbINOJTIHEHNA
YCTHOro nocnenoBatesnbHOro nepesoja.
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PA3EJN 1. MARKETING

Komnaexkchas uenb: 03HAKOMumb CmydeHmo8 € OCHOBHbIMU JAeKCude- CKUMU
eduHuuamu no meme mapxkemuHe. IIpedcmasums 6a308ble 3HAHUS NO OAHHOU meme U
cosepuercmaeosams nepegodveckue Hasvlku 6.1a200aps NPeON0HCEHHBIM YNPAHCHEHUSM.

Markets and competitors

You can talk about the people or organizations who buy particular goods or services as
the market for them, as in the 'car market', 'the market for financial services', etc. Buyers
and sellers of particular goods or services in a place, or those that might buy them, form a
market.

If a company:

enters It starts selling there for the first time
penetrates

It stops selling there
abandons
get out of
leaves
dominates a market It is the most important company

selling there
corners It is the only company selling there
monopolizes
Drives It makes the other company leave the
another market, perhaps because it can no longer
company out of compete

“Market” is often used in these combinations:

growth In the late 1990s, Internet use was doubling every 100
days. Market growth was incredible.
segment Women are a particularly interesting target for the Volvo
V70. They are an important market
market segment for Volvo

segmentation The Softco software company divides the software market into
large companies, small companies, home office users, and
leisure users. This is its market segmentation.

share Among UK supermarkets, Tesco sells more than
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any of the other chains. It has the highest market share.
leader Tesco is the market leader among UK supermarkets as it
sells more than any of the other chains.

Competitors and competition

Companies or products in the same market are competitors or rivals.
Competitors compete with each other to sell more, be more successful, etc.

The most important companies in a particular market are often referred to as key
players.

Competition describes the activity of trying to sell more and be more successful.
When competition is strong, you can say that it is intense, stiff, fierce or tough. If not, it
may be described as low-key.

The competition refers to all the products, businesses, etc. competing in a particular
situation, seen as a group.

Marketing and market orientation

Marketing is the process of planning, designing, pricing, promoting and distributing
ideas, goods and services, in order to satisfy customer needs, so as to make a profit.

Companies point out how the special characteristics or features of their products and
services possess particular benefits that satisfy the needs of the people who buy them.

Non-profit organizations have other, social, goals, such as persuading people not
to smoke, or to give money to people in poor countries, but these organizations also use the
techniques of marketing.

In some places, even organizations such as government departments are starting to
talk about, or at least think about their activities in terms of the marketing concept.

Market orientation

Marketers often talk about market orientation: the fact that everything they do is
designed to meet the needs of the market. They may describe themselves as market-
driven, market-led or market- oriented.

The four Ps and the four Cs of the market

The four Ps

Susanna Chang is marketing manager at the Vermilion mobile phone
company:

'Of course, marketing is often defined in terms of:
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mproduct: deciding what products and/or services to sell. The word 'product’ for us
can refer to a product or a service, or a combination ofthese

m price: setting prices that are attractive to customers and that are profitable for the
company

m place: finding suitable distribution channels and outlets to reach these
customer groups

m promotion: all the activities, not just advertising, used to support the product -
everything from pre-sales information to after-sales service.

These are the four Ps of the marketing mix, the factors that we use in different
combinations for different products and different potential buyers.

So my job is much more than organizing advertising campaigns. I work with engineers,
finance people and other senior managers to find offerings - products, services and
combinations of these - that will appeal to customers.'

The four Cs
'But I find it helps us more to look at the marketing effort from the point of view of
customers, rather than the company, when we consider the four Cs:

m customer solution: we aim to find a solution to a customer 'problem' by offering
the right combination of products and services to satisfy particular customer needs. Pay-as-
you-go was a dream solution for parents worried about children
running up big phone bills

m customer cost: the price paid by the customer for the product. It includes the
'‘price' related to not buying another product of the same or another type. For example,
someone who buys a sophisticated mobile maynot then have the money to buy a laptop
computer that they wanted

m convenience: distributing our products in the way that is most convenient for each
type of customer. We have to decide, for instance, how many new shops to open and where
they should be

m communication with the customer: customers are informed about products
through advertising and so on, but the communication is two-way because customers also
communicate with us, for example through telephone helplines. This is a good way for us to
find out more about what our customers want, and to change or improve our offering, and
to gel ideas for new offerings.

Thinking of the marketing mix in these terms helps us maintain a true
customer orientation or customer service.

The customer
from the point of view of sellers ...

satisfaction When customers are happy with your
products
Customer delight Are extremely happy with your products
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allegiance Continue to buy from you

loyalty

dissatisfaction Are not happy with your products

defection Stop buying your products
Customer delight

When you get what you hoped for as a customer, your expectations are met and
there is customer satisfaction. Products, sadly, often fall below expectations.

When expectations are exceeded, there may even be delight, extreme satisfaction, but
this partly depends on how involved you are in the purchase. There is a difference in your
degree of involvement when you buy different products. For example, there is low
involvement when you buy something ordinary like petrol, and high involvement when you
purchase something emotionally important such as a family holiday.

Customer dissatisfaction

Research shows that 95 per cent of dissatisfied customers don't complain, but just
change suppliers. Satisfied customers create new business by telling up to 12 other people.
Dissatisfied ones will tell up to 20 people. Word-of-mouth is a powerful form of
advertising.

Some say that encouraging customer loyalty is important for profitability. They say
that customer retention, keeping existing customers, is key. Getting repeat business is
five times cheaper than finding new customers.

Customer defection must be reduced as much as possible of course, but a company
can learn from its mistakes by asking those who do leave why they defected; this is lost
customer analysis.

Services like mobile phone and cable TV companies have to reduce churn, the
percentage of customers who change suppliers or who stop using the service altogether each
year. This is very costly - the companies would prefer, of course, to keep existing customers
and add more in order to build their customer base.

Knowing your customers

Segmentation

A segment is a group of customers or potential customers with similar characteristics,
needs and requirements. Segmentation, which can be done in various ways, allows
marketers to identify and differentiate between the needs of the target groups of
customers that make up a particular market. They may offer different products to different
segments, or the same product, marketing it in different ways. For example, power tools are
designed and marketed differently for professional users and do-it-yourself enthusiasts.

Note:'Segment' is also used as a verb.
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Customer groups: demographic and behavioural segmentation

In demographic segmentation customers are divided up on the basis of
occupation and social class: middle class, working class, etc. In the UK, marketers
classify customers demographically as:

A professionals such as senior business executives and senior civil servants
B people with very responsible jobs such as middle managers, heads of local
government, departments, and so on
C1 all others doing non-manual jobs: technicians, nurses, etc. C2
skilled manual workers
D  semi-skilled and unskilled manual workers

E  those on the lowest income levels, such as pensioners.

In Britain, marketers also use a system called ACORN, which is a classification of
residential neighbourhoods, a system that assumes that people from a particular area
will have a similar social background. It can be used to predict likely purchases of everything
from cat food to financial products.

Customers can also be divided up by behavioural segmentation: why, when and
how often they buy a particular product, their attitude towards it, etc. Identifying people
who eat popcorn at the cinema is an example of behavioural segmentation based on
situation of use.

Customer groups: lifestyle and psychographic segmentation

People from a particular social class may spend their money in particular ways, but it
can be more useful to look at people's lifestyles, the overall pattern of how they live, what
they buy etc. Here, values, opinions, activities and interests are important.

Psychographics is the activity of attempting to categorize people in this way. For
example, the VALS system divides people into groups such as Fulfilleds: mature people who
like solid products that give value for money, and Experiencers: young, impulsive people
who spend a lot on clothes, music, etc.

Brands and branding

A brand is a name a company gives to its products so they can be easily recognized.
This may be the name of the company itself: the make of the product. For products like cars,
you refer to the make and model, the particular type of car, for example, the Ford (make)
Ka (model).

Brand awareness or brand recognition is how much people recognize a brand.
The ideas people have about a brand is its brand image. Many companies have a brand
manager.

Branding is creating brands and keeping them in customer's minds through
advertising, packaging, etc. A brand should have a clear brand identity so that people
think of it in a particular way in relation to other
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brands.

A product with the retailer's own name on it is an own-brand product (BrE) or
own-label product (AmE).

Products that are not branded, those that do not have a brand name, are
generic products or generics.

Brand equity

"The most distinctive power of professional marketers is their ability to create,
maintain, protect and enhance (strengthen the power of) brands,' says Philip Kotler.
This is reflected in the value that companies put on their brands. For example, BMW paid
$60 million for the Rolls Royce name alone, not including any material assets such as
manufacturing plant.

'Brand' often occurs in these combinations:

awareness The degree to which people know a brand
familiarity
recognition
promise What people expect from a brand
brand
preference When consumers like one brand more
than another
image All the ways that people think about a brand
equity The value of a brand to its owners, as sometimes

shown on a firm's balance sheet

Brand positioning and differentiation

A firm can position a brand by emphasizing its characteristics and benefits in relation
to other brands - this is brand positioning, which can be represented on a positioning
map.

Differentiation is when a company designs a product in a way that distinguishes it
from competitors' brands and communicates the comparative benefits to customers in its
sales documentation, advertising etc. For example, a UK mobile phone company ran a
campaign addressed to the'hard- nosed businessman'. This was an effort to differentiate its:

% business services from those for private users

% business services from the less-targeted services offered by other mobile phone
companies.

Brand stretching

A flagship brand is the most important one owned by an organization - for example
'Coke' is the most famous of the many soft drinks brands owned by Coca-Cola. A generic
brand is one used on a variety of different products. For example, the brand name 'Nestle'
is used on all the food products the company owns, even if another brand name is also used
on some
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of the products.

Brand stretching or brand extension is when a company uses an existing brand
name for new types of product. Some marketers say that there are limits to this. They say
that brand stretching can lead to brand dilution, making the brand less powerful.

Global brands

Gianna Paolozzi is marketing manager for GI, an Italian company that makes ice
cream:

'We started to get orders from Scandinavia and we wondered how people had heard
about us! So we contacted agents there who could help us to sell the ice cream - this was
indirect export, and they represented us. These exclusive agents each had their own
sales area. Sales grew, and we moved on to direct export: we no longer used agents but
handled exports ourselves. We had an export manager based here in Italy, but she spent
11 months a year travelling in our different markets.' Then we started licensing our production
techniques to companies abroad, selling them the rights to produce ice cream under licence for
their markets. In Thailand, for example, we had a licensing agreement with a company to
produce and market our ice cream there. But in China, we signed a joint venture agreement with
an established food processing company who knew the market well - we treated them as equal
partners. The agreement worked very well for five years but then we decided to make a direct
investment in China, building ice cream production plants and marketing our products
ourselves.' 'Some companies offer exactly the same products all over the world. Theirs are global
offerings. But we try to adapt our products to individual markets and local tastes. For example,
some countries prefer sweeter flavours in ice cream. GI is now a global brand - our products are
enjoyed in 120 countries all over the world.'

Upmarket and downmarket (AmE — upscale, downscale)

Products, for example skis, exist in different models. Some are basic, some more
sophisticated. The cheapest skis are low-end or bottom-end. The most expensive ones
are high-end or top-end products, designed for experienced users (or people with a lot of
money!). The cheapest entry-level skis are for beginners who have never bought skis
before. Those in between are mid-range. If you buy sophisticated skis to replace basic ones,
you trade up and move upmarket. If you buy cheaper skis after buying more expensive
ones, you trade down and move downmarket.

Downmarket can show disapproval. If a publisher takes a newspaper
downmarket, they make it more popular, but less cultural, to increase sales.

Mass markets and niches

Mass market describes goods that sell in large quantities and the people who buy them.
For example, family cars are a mass market product. A niche or niche market is a small group
of buyers with special needs, which may be profitable to sell to. For example, sports cars are a niche
in the car industry.
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Distribution: wholesalers, retailers and customers A

distribution network:

producers — wholesalers — retailers — customers

A wholesaler or shop selling a particular product, such as cars, is a dealer. A reseller
sells computers. Wholesalers and retailers are distributors. Wholesalers are sometimes
disapprovingly called middlemen.

Shops

A shop (BrE) or store (AmE) is where people buy things. Companies may call it a
retail outlet or sales outlet. Here are some types of shop:

%4 chain store: part of a group of shops, all with the same name.

4+ convenience store: small shop in a residential area and open long hours.

%4 deep discounter: a supermarket with very low prices.

4 department store: very large shop with a wide variety of goods, usually in a
town centre.

% drugstore: shop in a town centre in the US which sells medicines; you can also
have coffee and meals there.

%+ hypermarket: very large shop with a wide variety of goods, usually outside a
town.

%+ supermarket: very large shop, selling mainly food.

In Britain, a shopping centre or shopping precinct is a purpose- built area or
building in a town centre with a number of shops. Outside towns, there are shopping
malls, where it is easy to park.

Franchises are owned by the people that run them (franchisees), but they only sell
the goods of one company. That company (the franchisor) provides goods, organizes
advertising, and offers help and support. In return it takes a percentage of the profits of each
franchisee. Many restaurants are also run like this.

Direct marketing

“Hi, I'm Beatrice and I work in a direct marketing company in Brussels. We organize
mailings for many different products and services. This is direct mail but people often
call it junk mail. We target our mailing lists very carefully: for example, we don't send
mailshots for garden tools to people who live in apartments! We also do telemarketing,
selling by telephone, including cold calls to people who have had no contact with us before. People
are often rude to the workers in our call centres when they do this.

Promotion

The Internet is a new advertising medium.

Product endorsements are when famous people recommend a
product.

A series of advertisements for a particular company or product is an advertising
campaign. A person or business that advertises is an advertiser. An organization that
designs and manages advertising
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campaigns is an advertising agency.

Sponsorship is where companies sponsor (pay some of the costs of) events like
concerts and sports events.

The sales force

A company's salespeople (its salesmen and saleswomen) visit customers and
persuade them to buy its products. Each member of this salesforce may be responsible for
a particular region: his or her sales area or sales territory.

The head of the sales force is the sales manager.

Promotional activities

Promotion (uncountable) is all the activities supporting the sale of a product,
including advertising. A promotion (countable) describes:

%+ aspecial offer such as a discount

%+ afree gift: given with the product, or reduced price.

%+ afree sample: a small amount of the product to try or taste.

+ competitions with prizes.

Supermarkets and airlines give loyalty cards to customers: the more you spend, the
more points you get, and you can exchange these points for free goods or flights.

Cross-promotion is where you buy one product, and you are recommended to buy
another product that may go with it.

Exercises

Task 1. Match the two halves of the sentences and translate them in Russian

1. There is overwhelming evidence that a. any existing borrower who

customer satisfaction is correlated moves . .
2. With our customer loyalty home and continues to borrow with
. us
scheme, di . is entitled to a one per cent
. discount.

3. The financial services industry is
b. with employee satisfaction.

C. prices in an attempt to stop
customer defections.

d. of customer dissatisfaction with high

struggling, partly because

4. The Internet service provider has
introduced flat-rate

5. Excellent product quality has helped

them to build strong customer allegiance charges.. ) _
and e. than just mere satisfaction.
6. Customer delight is more f. increasing market share.

Task 2. Fill in the gaps and translate orally.

Dispensing with lovalty

The assumption that loyal customers are more profitable is debatable —
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companies need to focus on mutual benefit. Will we ever really get to grips with the concept
of loyalty, or would it be better to dispense with it altogether? (1)........ccccuvenn.een. It costs less
money to serve loyal customers. They provide the best opportunities to sell more. But as
companies experiment with loyalty marketing, doubts are coming to the surface.
(2)eeeeeiieeriieennne In most categories, the big spenders tend also to be buyers of different
products. It's the small spenders who buy the same brand again and again, but only very
infrequently. This 100% loyal customer is worth hardly anything compared to the
promiscuous 'flitter'. Conclusion: the 80/20 rule rules. (3).....cccocvvunne.. Ehrenburg's
scepticism was matched by experienced business-to- business marketers who quickly
pointed out that the most financially significant 'loyal' accounts are often the least profitable.

Brand Strategy

Complete it by choosing the best sentence (a-d) to go in each of the gaps (1-4).

a. Don't go for loyalty per cent, go for the 20% of customers who really count, no
matter how 'loyal' they might be.

b. One of the earliest doubters was Professor Andrew Ehrenburg of South Bank
University, whose long experience with purchasing data led him to argue that often the most
'loyal' customers are the least profitable.

C. The big idea behind loyalty is that loyal customers are more profitable. Keeping
existing customers is cheaper than finding new ones.

d. They're the product of big, powerful customers getting such good deals that there's
hardly any margin left for the seller.

Now say which of these sentences better sums up the article.
%+ Loyal customers are not necessarily the most profitable.
+ Customers who spend the most are the most loyal.

Task 3. Make the sight translation of the article and complete the sentences below
with expressions from the article.

Intelligent tills that check you out along with your
goods are now part of our daily life

Have you ever wondered what the real motive is behind supermarket loyalty cards?
They are a front for tying you up with the things that you buy. Till records are no longer lists
of anonymous purchases, but preferences attached to real, reachable people.

One day you will turn on your Internet terminal, log on to your customary grocery
supplier and will be greeted with a personalised message such as: 'Special offer on
Chateauneuf du Pape.' The system will have noted your love of red wine at around £7 a
bottle and will try to increase your
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spending on it. When you have negotiated this temptation, you will check your regular list
and make some changes as Auntie, who is staying for the weekend, likes that revolting tinned
salmon and, as the cat has just been run over, you cancel its food. Otherwise, it's the order
as usual. So entertainment sellers will log what we watch and when: football on Monday,
cartoons with the kids on Tuesday, documentaries on Wednesday, and so on. You will be
reminded of the special two-hour episode of your favourite soap opera to be released at
midnight at a special price.

This model of a supply being influenced by our own behaviour is already part of some
email systems. If you regularly answer emails from Jack before anybody else, the system can
put Jack at the top of your list every morning. But if a deal falls through with Jack, he will
slip down the running order. Soon the same kind of system will help to regulate our viewing
behaviour. In a world of multi-channel, pay-per-view, unscheduled television, every minute
you mess about with your remote control is a minute of unsold entertainment.

The Guardian

1. Retailers learn about customers' buying habits by looking at.......................
............................ , the information stored on computer as customers check out with their
purchases.

2. These can be matched to specific individuals: theyarenot ...

3. The amount you pay for a particular type of goods is your.........cccccveeueee. on those goods.
4. Retailers and entertainment sellers watch and record, or...................... , the behaviour of
customers and viewers.

5. If a product or programme becomes available at a particular time, it is.......c.cccerueneee. at
that time.

6. When something is influenced by what an individual does, it changes according to

Task 5. Translate the sentences in writing

#+ B pBIHOYHOU 5KOHOMHKE HEBEJMKAa WJIN OUYeHb Majla HeoOXOJAMMOCTh B
IUIAHUPOBAHUM, KOHTPOJIE U IIMPOKOMACIITA0HOM BMEIIATEIbCTBE CO CTOPOHBI
rocysapcTBa (IIpaBUTEIHCTBA) B SKOHOMUYECKUH ITPOIIECC.

% B ycsi0BUAX PBIHOYHON SKOHOMUKU U3MEHEHUs NOTPEOUTEIBCKOTO CIIPOCa UTPAIOT
3aMeTHYIO poJib B GOPMUPOBAHUY OJTUTUKU (PUPM.

2 YUTo06BI OBITh KOHKYPEHTOCIIOCOOHBIMU U YBEJIMIUBATH JAOXOJIbI, (PUP- MBI IOJKHBI
ITOCTOSTHHO U3y4YaTh CIIPOC ¥ MEHATH CBOIO JIEATETHLHOCTH B OTBET HA €r0 U3MEHEHU .

% YewMm Gosiee MOJIHBIN TOBAp, TeM O0JIee BHICOKYIO IIeHY HA/I0 3a HEro IIaTUTh.

4 HexoTopble BU/IbI YCJIYT, HAIPUMEDP 3/paBOOXpaHEHUEe U 00pa3oBa- HUE, HE MOTYT
OBITH MOJTHOCTHIO OOecTIeYeHbl TOJIbKO YaCTHBIMU (UP- MaMU.
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+ PriHOUHAs SKOHOMHMKA XapaKTEPU3YEeTCSA YAaCTHOU COOCTBEHHOCTHIO HA PECYpPCHI U
HCIIOJIb30BAaHUEM CHUCTEMBl PBHIHKOB W I€H /Jjif YIPaBJI€HUSA SKOHOMHYECKOU
NeATEeTHbHOCTDIO.

4 B Takoil cucremMe KaK/IbIH ee YUaCTHUK BOJIEH IIPEC/IEIOBATh CBOU COO- CTBEHHBIE
HMHTEpeChl; KaXK/1asl 9KOHOMUYECKasd eJUHUIA CTPEMUTCS MO- JIYIUTh HauOOIbIINT
BO3MOXKHBIU JI0XO7] HA OCHOBE UHAVBHU/IYAJIbHOTO IIPUHATUSA PElIeHHU .

2 PBIHOK IeHHBIX OyMar, Kak u JII0OOW PHIHOK BOOOIIE, T7le COBEPIIAIOT- CA CIETKH,
IpeJicTaBasAeT cobo MexaHu3M (CTPYKTYpPYy), IIOCPEICTBOM KOTOPOTO IIE€HBI
PETyJIUPYIOT pacipe/ieJIeHIe OTPAHUYEHHBIX PECYPCOB B OOIIECTBE.

+ IlorpebHOCTH pa3JIUYHBIX TPYII OOIIEeCTBA MPHUBOJAATCA B COOTBET- CTBHUE IIyTEM
n3MeHeHUs (peryJMpoBaHus) [IeH Ha TOBAPhI U PECYPCHI
— TpyzA, KanuTtai (000opy/IoBaHUE), 3EMIIIO.

4+ Bame pemenme o TMOKynmKe Ha JilaHY raMmOyprepa HMeeT HEIOCPEeZ- CTBEHHOE
OTHOIIIEHHE K BOIIPOCY O PBIHKAX U [IeHaX, [IOCKOJIbKY, K IIPU- MEPY, ITOBHIIIIEHHE I[€H
Ha MsCO M, COOTBETCTBEHHO, IEPEKJIIOUEHHEe IMPOJABIIOB — BJIAJIENIbIEB Kade Ha
Oosiee foporue o0eAbl MOXKET MPU- BECTM K TOMY, UTO BOIIPOC "AJIA KOTO
MIPOU3BOJINTE" OYZIET peNIaThCA B MOJIb3Y APYTHX, 00Jjiee O0TaThIX MOTPEOUTEIEN.

% MHorue cTyZieHThI UIIyT PaboTy B Kade, MOCKOJIbKY OHA 3aHUMAET Y HUX JIUIIb YaCTh
BpeMeHU U He TpebyeT KBaIMUKAIUKM, HECMOTPS HA TO, YTO BJIAZIEJIBIBI Kade
MpeZjIaraloT HEBBICOKYIO IJIATy 32 TAKOU TPY/I.

% Eciiz 661 BOBMOXKHOCTH 3KOHOMUKHU 110 ITPOU3BO/ICTBY MSACOIPOAYKTOB COKPATUJIIUCh,
I[eHa Ha MsCO BO3pocJia Obl, ¥ MOKYTIATETU CTAJIH OBI ITO- KYIIaTh CAHJBUYH C CHIPOM,
TO €CTh KOPPEKTHPOBKa IleH IoOyAmia Obl OOIECTBO K IlepepacrpesieeHHI0
pecypcoB.

% Ilpu u3ydyeHUU 3KOHOMHUKHU HEOOXOAMMO pasIndyaTh MO3UTHBHYIO 1 HOPMATHUBHYIO
SKOHOMHWYECKHE TeopuHu. ECIM B TMO3UTHUBHOH TEOPUM MBI MOKEM OCTaBaThCS
OecrpuCTPAaCTHBIMY, HE3aBUCHUMO OT HAIIUX I0- JIUTUYECKUX YOeXJeHUH, TO
HOPMATHBHAsl TEOPUsS OCHOBBIBAETCA HA JIMYHOU CHUCTEME IleHHOCTel. B aTom
OTHOIIIEHUH PA3INYNe MEXK/Y IBYMs TEOPUSIMHU OUeHb HATJISITHO.

+ KBasudumnupoBaHHass U BCECTOPOHHSS HCCIENOBATENbCKasAs paboTa MOXKET B
HEKOTOPOU CTENeHU UCIPABUTH IOJIOXKEHUE B 00JIACTH Hepe- IIEHHBIX BOIPOCOB,
MOPOXK/IAIOIINX PA3HOTJIACHUS CpPeAd SKOHOMHCTOB. B IIMpOKOM NOHWUMaHUU
HUKAKas PEKOMEH/IAlNs IPABUTEIbCTBY HE MOXKET OKa3aThCSA MPABUIBHOU WU
JIOXKHOMU, IOCKOJIbKY OHA OCHOBaHA Ha CyOBEeKTUBHBIX OI[€HKaX.

% Tlo3uTuBHasA TeOpUs MOKET TMPENJIOKUTh PsJ BO3MOXKHBIX aJbTepPHA- THUB, U3
KOTOPBIX UHIVBU/T MJIH OOIIIECTBO B I1€JIOM BHIOMPAIOT Haubo- Jiee MPUOPUTETHHIE.

% K odunuasbHbIM CTATUCTUYECKUM JAHHBIM 10 YPOBHIO MHQJIAIUY B CTPAHE CJIETyeT
OTHOCHUTBCSA C OCTOPOKHOCTBIO.

#+ BasioBoll HaMOHAJIBHBIN MPOAYKT — 5TO COBOKYITHOCTb TOBAapOB U
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YCJIyT, IPOU3BEAEHHBIX HAITMOHATbHON SKOHOMHUKOU 3a TO/I.

2+ OO0BbeM IPOUM3BOCTBA MPOAYKIIMU B KJIIOYEBBIX OTPAC/AX ITPOMBIII- JIEHHOCTA B
3HAYUTEJIPHOU CTEIEHH ITOKa3bIBaeT YPOBEHDh AKTUBHOCTH HACEJIEHUS.

%+ Ecim B 5KOHOMHKEe OTMeuaeTcsl MajJieHhe IPOU3BOJICTBA, TO CJIEJICTBH- €M 3TOTO
CTAHOBUTCS POCT Oe3pabOTHIIBI ¥ TOHMKEHHE YPOBHS 3apIljia- ThI.

%+ CpencrBa maccoBod wHGOpPMAIUKU COOOIIMIM 00 OTPHUIATEJTbHOM BJIMSHUU Ha
MIPOM3BO/ICTBO YBEJIMYUBIIIENCS TPOIIEHTHOHN CTaBKH.

Task 6. Translate the text in writing
Why fair trade

IN THE NAME of fair trade, we are encouraged to pay more for everything from cups
of coffee and chocolate bars to cosmetics and cut flowers. For a product to be certified as fair
trade, the importer selling it in the West must pay a minimum price to producers. A voluntary
price support scheme is entirely compatible with free trade: there is no conflict between
altruism and the market economy. But while filling the shopping trolley with fair trade goods
may relieve the guilt of middle class consumers, its wider effects may not really be so
positive. A combination of economic illiteracy and misguided good intentions has created a
monster that threatens the prosperity of the poorest producers.

Poverty relief would be much better served by a free trade and not a fair trade agenda.
Fair trade policies, whether government-enforced or applied through ethical consumer
schemes, distort the market. Producers in some countries may choose to produce certain
crops only because they can get an artificially high price under fair trade schemes. This kicks
away the ladder from the poorest producers who have no choice but to stay in the market.
Take the example of Mexico, which produces a quarter of fair trade coffee. Because of the
incentive of fair trade, Mexican producers have decided to keep producing coffee, even
expanding production. Without this incentive, Mexico could be producing other crops more
efficiently. This distorting effect is unfair on poorer countries such as Ethiopia where
producing other crops is not an option. As a result of fair trade policies, they are faced with
greater competition.

Fair trade also punishes producers who are less good at quality - generally the poorest.
Setting a minimum price for products encourages retailers to buy only from more affluent
producers that can invest in higher quality. Poorer producers may be able to supply lower
quality products more cheaply, but there is no incentive to buy these, because the retailers
cannot call it fair trade. By simply pronouncing it 'unfair' to pay below a certain price, fair
trade supporters seem to believe they can ignore market realities, wave a magic wand and
make everything better. But fair trade is like all attempts to control



praBJIeHI/Ie AUCTAHIIMOHHOT O O6y‘{eHI/IH W MOBbIINIEHUA KBa]II/I(l)I/IKaL[I/II/I

HpaKTI/I‘{eCKHﬁ KypC YCTHOTI'O ImocJieJOBaTEJIbHOT'O ITepeBOJida Ha MEXJAYHAPOAHBIX I(OHC])epeHLLI/IHX

prices: the poorest are cut out of the market.

Free markets and more open trade have lifted hundreds of millions of people out of
poverty over the last quarter century. They work because they encourage producers to
pursue higher living standards by becoming more productive through mechanization and
modernization. By contrast, fair trade supports a romantic view of peasant farmers toiling
in the fields day in day out, rather than helping producers buy machinery and move into
processing and packaging of products. The Fairtrade Foundation, which promotes the
scheme in the UK, admits it has no policy on mechanization. It has even been encouraging
producers to become less efficient by growing other crops in between coffee plants. This
limits producers' ability to mechanize, locking them into poverty.

In stark contrast, Starbucks has been running community projects to help producers
construct coffee mills and climb up the economic ladder. Shops like Starbucks, Caffe Nero
and Coffee Republic have encouraged consumers to appreciate coffee as a premium product.
Consumers are dropping the cheap instant coffee they were drinking in the office in favour
of capuccinos and lattes made with high-price arabica beans. Many producers, following this
logic, are now commanding higher prices. This is not because of fair trade but because they
are responding to the demands of the market.

Despite attacks from anti-globalization activists, the truth is that Starbucks has done
more than anyone else in expanding markets and raising incomes for coffee producers in
developing countries. It is the coffee chains that are the real superheroes of the coffee
market, not fair trade campaigners.

The business

Task 7. Translate the text.

ConuasibHBI MapKeTHUHT — 3TO IMPOIecC, UCIOIb3YIOIIUI TPUHIUIIBI U TEXHOJIOTUU
MapKeTHHTA C IeJIbI0 TOBJIUATh HA MOBEJEHUE I1€JIEBOU ayJUTO- PUH, YTOOBI MIPUHECTH
TIOJIB3Y JIJIS OOIIECTBA U 71l OT/IEJIBHOTO UeJIOBeKa. JTa CTPAaTernyecKu OPUEHTHPOBAaHHAS
TUCIUIIINHA OMHPAETCS Ha CO3/IaHUe, Tlepe/iady, UCIIOJTHEHNE U 0OMeH TPe/IJIOKEHUSIMH,
KOTOpbIE UMEIOT IT031- TUBHYIO IIEHHOCTb JIJIs1 OTAEJIBHOTO YeJIOBEKa, KJINEHTOB, IAPTHEPOB
U 00111e- CTBa B I[€JIOM.

Hpunyunst, obwue ¢ dpyaumu ducyunauHamu

MHorue 13 KJIIOUYEBBIX XapaKTEPUCTUK COLMUAIBHOTO MapKETHMHra OBbLIU IIHPOKO
3a/1eCTBOBAHbI B JIpYTUX 00JaCTAX, OJJHOBPEMEHHO, COI[MAJIbHBIN MapKeTUHT BOOpas B
cebs1 MPaKTHUKU, BOSHUKIIIKE B UHBIX JUCIUIUINHAX. Ba)KHbIE MPUHIUIIBL, OOIIME C IPYTUMU
TUCHUIUINHAMU, BKIIIOYAIOT CJIEAYIO- IIIHe:

OPUEHTALIMA HA AYIUTOPUIO: conuanbHble MapKeTOJIOTHU PacCMaTPUBAIOT
ayUTOPHUIO KaK JIIOZIEN, MPUHUMAIOIIUX PEIleHHsI U COBEP- IIAIOIIUX BHIOOD, a HE KakK
CTYIEHTOB, KOTOPBIX HY)KHO 00pa30BBIBATh WM HEUCIPABUMBIX JIMYHOCTEH, KOTOPHIMU
HY’KHO yIpaByaTh. ColpaIbHBIN
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MapKeTHHI paboTaeT IO TPUHIUIy CHU3Y-BBEPX, a HE CBEPXY-BHU3, OTBEpPra- €T
MAaTEPHAJINCTCKOE TMOHATHE «JHKCIIEPTHI 3HAIOT, UTO JIydllle, U OOBACHAT JIIOAAM, KaK
MIPABUJIBHO BECTH cebsl /It UxX Os1ara» pajy IMOAX0/1a, OPUEHTH- POBAHHOTO Ha ay/IUTOPHIO,
CTPEMUTCS TOHATH, YEro XOTAT JIOJM, U JIaTh UM MOJJIEPKKY B peain3alluyd 3TOU
MMOTPeOHOCTH.

- CEFTMEHTAIIMA: C nenbio yBennueHus 3QPeKTUBHOCTH U Pe3yJibTa- TABHOCTH, Ha
OCHOBE I10JIE3HBIX COBOKYITHBIX IIEPEMEHHBIX B KAUECTBE IeJIel BBIOMPAIOTCSI, OI[€HUBAIOTCS
Y CTaBATCS B IIPHOPUTET OIpeieJIeHHbIe 0/~ TPYIIIbI HaceJieHUs. BoIOpaHHbIE CEerMEeHThI
— 3TO Te, KOTOPble C HANOOJIbIIIEN BEPOSTHOCTHIO BOCHPUMYT IIpe/jiaraeMoe MOBe/IeHNUeE,
WIN Te, KOTOPbIe Hau- O0Jiee BaXKHBI JIJIsA 1ejiel OpraHu3ani, U KOTOPhIE IeHHBI ¢ TOUKU
3peHUsA JOCTHKEHHUs OOIIeCTBEHHOU MOJb3bl. Jlaxe cpelin TPYIHOJOCTUKUMBIX TPYIIIL
HaceJieHUs1 0J1arojiaps COOTBETCTBYIOIIUM TEXHOJIOTHSAM BBIOUPAIOTCA Te IOJITPYIIIIHI,
KOTOpBbIE «HanboIee TOTOBBI K IEUCTBUIO».

- ®OKYC HA TIOBEJEHUE: IloBeneHue ompenensercsi Kak JIeHMCTBUE WIN
OTCYTCTBHE JIEHCTBUSA UHAUBH/A, KOTOpOE MOKHO Habso1ath. Couaib- HbIH MapKETHHT
3aMHTEPECOBAH B IOBEJEHHU, PE3YJIbTATOM KOTOPOTO sIB- JIEeTCs OOIecTBeHHOoe 0Jiaro.
MHorvue MapKeTUHTOBbIE CTPaTEerMM WCIOJIb3Yy- 0T II0Ka3aTesb IPOMEXYTOYHOIO
pe3yabTaTa, HO yCIleX COIIMAJIbHOTO MapKe- THHTA H3MepseTcs TeM, JOCTUTHYTO JIU
JKeJjlaeMoe IoBezieHHe Win HeT. HeJto- cTaTOUHO IPOCTO U3BMEHUTH OCO3HAHHOCTD, 3HAHUS,
OTHOIIIEHUS WY TIOBe- JIeHYEeCKUE NHTEHIINH.

- OLIEHKA: feiicTBUA OIeHUBAIOTCA HA OCHOBE ITIOCTOSTHHBIX U3MEPEHUU Pe3yIbTaTOB
(ypoBHEH M3MeHEHUsI IOBEIEHUS IIeJIEBOU ayJUTOPHU) U JKejla- €eMOTr0 BO3J/IEHCTBUS Ha
conmuasibHoe Osiaro. ConuasbHBIM MapKeTUHT SIBJISET- CS HENPEPBIBHBIM IIPOIIECCOM,
BKJIFOYAIOIIUM B cebsl OIeHKY M MOHHUTODHHT JAaHHBIX O IPEJIIOYTEHHUAX ayJIUTOPHU U
W3MEHEHUSX Cpeabl, HeOOXOAWMBIX I COXPAaHEHUS U PaCHIUPEeHUs BO3AEHCTBUSA
IIPOTrpaMM.

- OBPAIIIEHUE K ITEJIEBOM AVINTOPUU BEPXHEI'O U CPEJHE- I'O CJIOEB:
[TombITKM BO3AEUCTBOBATh HA HWHAWBHUJIOB HHUBIIUX CJIOEB 3aya- CTYI YCHUJIHMBAIOTCS
MapaUIeJIbHBIM BO3/IECTBHEM HAa BEPXHUH (ITOJUTHUKU, KOPHOPAIUU) U/WIA CPEIHUN
cJI0M (ZIpy3bs, YIEeHBI CEMbH U IPYTHE 3HAUH- MbIE€ JINIHOCTH).

YHukanvHble npuHyunot

HecmoTpst Ha TO, UTO COIUAIbHBIN MaPKETUHT BKJIIOYAET B c€0s MHOTO OCOOEHHOCTEM,
0o0ImMX ¢ WHBIMU METOJaMU W3MEHEHUs IOBEEHUsA, CyIle- CTBYET YeThIpe SIEPHBIX
MPUHITATIA, YHUKATBHBIX TOJIBKO JIJISI COIUAJIBHOTO MapKETHUHTA.

-OBMEH HIEHHOCTAMM: couuaspHbIli MAapKETUHI YHUKaJe€H TeM, YTO
BBIIBUTAaEMOE UM IIPeJIOKeHNEe OCHOBAHO HAa IIOHMMAaHUU OKU/IAEMOU BBITO- JIbl, KOTOpPAs
BBICTYIIA€T IIOOIIPEHUEM 3a HCIIOJTHEHUEM 3JKEJIAEMOTrO IIOBe/le- HHUsA CPeau IeJIEBOU
aynutopuu. KoHIienusas oOMeHa IeHHOCTSIMU YTBEpIK/a- €T, YTO IOTPeOUTEb BhIOEPET
HEKOTOpOe NOBeZleHNe B 0OMeH Ha BBITO/IY, KO- TOPYIO OH OI[eHMBAeT KaK 3HAUNMYI0 U/ Uju
B 0OMEH Ha yMeHbIIIEHHE ITIOMeX, KOTOPBIE OH CYUTAET BaXKHBIMU. OOMEH IIPOUCXO/IUT B TOM
cIyJae, ecJid Map-
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KETOJIOT CO3/1aJl IPOTPaMMYy, KOTOpas UMeeT IeHHOCTD I KaXK/I0U 3aiH- TepeCOBAaHHOMN
CTOPOHBIL.

- [TIPUBHAHUE KOHKYPEHIIVMM: B o06mectBe cBOOOAHOrO BBIOOpa Bcerjaa
JIOCTYIIHBI aJIbTEPHATUBHBIE BapUAHThl. KOHKYpeHIUsA MOXKeT OBbITh ONKCAaHa B TEPMHHAX
IIpeJIJIaraeMbIX JIOCTYIHBIX BBIOODOB B cpejie, KOTOpas HIPUBOAUT K aJbT€PHATUBHOMY
noBezieHu0. CTpareruu CONMAIBHOTO MapKe- THHTA IpeAJaraloT YHUKIbHBIA OOMeEH,
KOTOPBIM BOCHDHUHHUMAeTCA ayJIUTO- pHUel Kak HMeIoIUuil OOJIbIIyI0 I[IEHHOCTh IIO
CPaBHEHUIO C PYTUMHU JIOCTYII- HBIMU BapUaHTaMH.

- 4P MAPKETUHTA: [IpoayKT, MecTo, IleHa U MPO/IBIKEHUE IIPEeJCTaB- JIAIOT CO00H
OCHOBHBIE CTPOUTEJIbHbIE OJIOKM WHTEPBEHIUH COIUAJIBHOTO MAapKeTHHTra. JTU
WHCTPYMEHTBI UCIIOJIb3YIOTCA, UTOOBI YMEHBIITUTH Oapbephl, MEIAOIIHE JIIO/ISIM BECTH cels,
KaK OXHJAeTcsd, U YBEJNYUTH IOJIb3Y, CKJIO- HAMIIYIO JIIOJIEl B CTOPOHY >KEeJIaeMOro
moBeJieHUs. VHCTpyMeHTBhI paszpaba- TBHIBAIOTCA C Y4YE€TOM IMOABJIEHUS ITO3UTHBHOTO
OTHOIIIEHUSA, KOTOpoe OoJiee IPUBJIEKATESILHO, UeM BCE aJbTEPHATUBHBIE BBIOODHI.
ConuasibHble MapKeTO- JIOTH OLIEHMBAIOT U 3aTeM OaslaHCUPYIOT MOTPeOHOCTh B 3TUX
YyeThIpex dJie- MeHTaX U UX HCIIOJIb30BaHUE PA/Iu IOCTUKEHUA ONTUMAJIbHOTO U3MeHEeHU.

- VCTOMUYUBOCTD:  VcToWumBOCTh — ABJAETCA  pe3ysIbTaToM  IIOCTOSHHOTO
MOHUTOPHHTA IPOTPAMM U IIOCJIeIy oI eld KOPPEKTUPOBKU K U3MEHEHUAM, IPOUCXOAAIINM
B ayJIUTOPUU U YCJIOBHUSAX CPeAbl. TO HEOOXOIUMO JUJIS /0- CTHKEHHS JJIUTEJIBHOTO
pe3yJibTaTa B U3MEHEeHUU IOBeleHN .

Ocobennocmu

HemocTaTouHO /1aTh OIpe/iesieHre COIUAILHOTO MapKETHHTA U TTI0Ka3aTh ero 00IIue ¢
APYTUMU JUCHUIUIMHAMU U COOCTBEHHbIE YHUKAIbHbBIE IPUHIM- T Tak:ke BayKHO SICHO
0CO3HABaTh, UeM COIIMAILHBIA MAPKETUHT OTJIMYAET- CA OT APYTHUX U3BECTHHIX MOJIXOZI0B K
W3MeHeHUIO NoBesieHuA. OTINYuA He JIeJIal0T HU OJIUH U3 I0/IX0/I0B JIydllle APYTUX, HO 3TU
OTJINYUS TOBOPAT O BO3MOXKHOCTHU COITUAIBHOTO MapKeTUHT'a IPUBHECTH CBOM YHUKAJIBbHBIU
BKJIA/I.

- KOMMEPYECKW I MAPKETUHTI: ConuaabHbIi MapKeTHHT IIOCTPOeH Ha MHOTHX
TPaJIMIUOHHBIX IIpolleccax U MPUHIUIIAX KOMMEDPUYECKOTO MapKe- TUHIA, OCOOEHHO 3TO
KacaeTcs OpUeHTaIlU Ha TOTpeOuTesisa, TeoOpum 06Me- Ha, KOHKYPEHIIUH, CEeTMEHTAIUH, 4P,
OTHOIIIEHWN ¥ OpUeHTanmuu Ha o0cay- >xuBaHme. OCHOBHas 3a7jadya KOMMEPUECKUX
MAapKETOJIOTOB 3aKJII0UYAeTCsl B TOM, YTOOBI YBEJIWUYHUTH JOXOJIBI KOMIAHHUU OJaromaps
yBEJIMYEHUIO Ojaromo- Jiyums WHAUBUAOB. (OcoOEHHOCTh HaIled JUCIUILINHBI
3aKJII0OYaeTCsi B TOM, UYTO OCHOBHOM OTBETCTBEHHOCTBHIO COIIMAJIBHBIX MapKeTOJIOTOB
SIBJISIETCS YBe- JINUEHUE UHAUBUAYAIBHOTO U OOIIECTBEHHOTO 0J1arOOIyYHs.

- KOMMYHUKAIIMN: KoMMyHMKanWy IPOHUKAIOT B JIIOOYI0 YejoBede- CKYIO
JeATeIbHOCTD U IIUPOKO UCIIOJIB3YIOTCA MHOTUMH MOJIX0JaMHU K U3Me- HEHUIO ITI0BeJIeHN .
B conumasibHOM MapKeTHUHTe KOMMYHUKAI[UU OIpeJiesisi- I0TCA KaK JeATeIbHOCTb, KOTOpas
ONHCHIBAET BBITO/IBI MPEAJIOKEHUA, €ro I[eHy U JIOCTYIHOCTDb JJIsl 1IeJIEBOM ayAUTOPUU.
Coo0O1ieHrie 00 MHTErPpUPO- BAHHON II€HHOCTH MAapKETHHIOBOTO KOMILJIEKCA SIBJISIETCS
YHUKAJIBHON 0CO-
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OEHHOCTBIO COIMAIPHOTO MAaPKETHHTA U He MIPe/jlaraeTcss HUKAKOU APYTou JUCITUILIMHOM.
OfHUX TOJIBKO KOMMYHHKAIIMOHHBIX TEXHOJIOTMHA YacTO ObI- BaeT HEAOCTATOYHO, YTOOBI
IIOBJIUATH HA MIOBEJIEHIE.

- PETYJIALIVA: Perynanuusa Tak»ke HalleJleHA HA BO3/IEMCTBHE HA MOBeZle- HUE Paiu
MOJIb3bl OOIECTBA, HO YACTO JIeJIaeT 3TO 4Yepe3 YBeJIWUeHUE IeHbl KOHKYPUPYIOIIEro
HeXKeJIaeMoro IoBeZieHUsl (HampuUMep, HaKa3aHHsA 3a Ipa- BOHApYIIEHH:), a He udepe3
yBEJIMYEHUE BBITOJIBI OT JKEJAeMOro IoBeleHUs. Te HOPMBI, KOTOpble IIpeaIaraioT
MIOOIIIPEHNE 32 OXKUJIaeMoe IoBeZleHne (HampuMep, pPa3jUyHble HAJIOTOBBIE CTUMYJIBI)
OTHOCSATCA K TIOJIIO JleATeIb- HOCTU COIMAIbHOTO MapKeTHHra. ColuasbHble MapKETOJI0TH
BJIMAIOT Ha 3a- KOHOJIaTese! ¢ I[eJIbI0 IPUHATUA HeOOX0IUMBIX HOPM (M3MeHEeHUs B BepX-
HEM CJIO€), KOTOPbIE CIIOCOOCTBYIOT W YCHJIMBAIOT WU3MEHEHUs IOBEJEHUs B IIUPOKOU
ayIUTOPUU U YBEJIUUUBAIOT UCIIOJTHEHUE CYIIECTBYIOITUX HOPM.

- COOUAJIBHBIE MEJINA: Comnmanbable Menua 5OEOEKTUBHO HCHOJb3Y- IOT
coIraJIbHbIE CETH I1eJIEBOU ayTUTOPUH, ABJIIOTCA O0JIee TMIHOCTHO-OPHU- EHTUPOBAaHHBIMU
Y UHTEPAKTUBHBIMU (POpPMaMU JOCTAaBKU COOOIEHHS, YeM TPAAUIIOHHbBIE Meaua. OTHAKO
C TOYKY 3PEHU KOHIIENTYaJIbHOU IIepCIEK- TUBbI, 3TU 3JIEKTPOHHbIE CUCTEMbI AHAJIOTUYHBI
TevaTu, TEJIEBUJIEHUIO U Ha- PY»KHOU peKjIaMe B TOM, UTO KK/asl U3 HUX ABJIsieTcs: GOpMOK
JIOCTAaBKH CO- OOIeHUsI, T.€. IO/Ipa3esIoM KOMMYHHKAITHUH.

A Declaration of Social Marketing’s Unique Principles and Distinctions By: Nancy
R. Lee, Michael L. Rothschild, William Smith — March, 2011

Task 8. Translate orally the market research.

[To maHHBIM HOBOTO HCCJIEOBAHUS «PBIHOK 0€3aJIKOTOJIbHBIX HAIMUTKOB. TeKylas
CUTYyaIUsI ¥ IIPOTHO3», IIPOBEJIEHHOTO KoMIaHuer «Intesco Research Group», B 2010 roay
COBOKYITHOE TIIPOU3BOJICTBO BCEX BHUJOB 0e3aJl- KOTOJbHBIX HAMHUTKOB, BKJIIOYAS
MHUHEpPaJIbHbIE BOJIBI, COCTABUJIO 1 MJIPJ AKJ, UTO Ha 17,7% 0O0Jbllle, YeM B MpeAbIAYIIEM
roxy. Ilo uroram 2011 roja, aHa - JUTUKH KOMIIAHWU MIPOTHO3UPYIOT HE3HAYUTEIHHOE
yBeJImyeHne 00beMOB JAHHOTO MPOU3BO/CTBA. B 2010 rofy jauzepaMu 1O MPOU3BOJCTBY
0e3aIKo- TOJIbHBIX HAIIUTKOB CTaJIH: B MPOU3BOJCTBE MUHEPAJIBHON W IMUTHEBOU BOJBI -
[euntpanbubiii u CeBepo-KaBkasckuii denepasibHble OKpyra, UX JOJU COCTaB- JISJIU
COOTBETCTBEHHO - 21,7% U 21,1%; B MPOU3BOJCTBE CJIAJIKUX O€3aJIKO- TOJIbHBIX HAITUTKOB -
enTpanbubiii, [IpuBosmkckuil u CeBepo-3anaaHbii ¢e- AepaibHble OKpyra. HanbospIryio
noJtio - 6osee 42% MPOAYKIMU BBIMYCTHIN TpeanpusaTus LleHTpasbHOTO (erepasbHOTO
OKpyTa.

B pernoHasibHOH CTPYKTYpe IIPOU3BO/ICTBA O€3aTKOTOILHBIX HAITUTKOB JIUTUPOBAJIH:
B IPOM3BOJICTBE MUHEPAJIbHON U ITUThEeBOH BOJIBI - KapauaeBo- Uepkecckas Pecmybiinka,
CraBpomnosnbekuil kpait 1 HoBocubupckas obsacts (B KapauaeBo-Uepkecckoit Pecybiiike
- HaumOoJsbIass 01A - 10,3%); B IPOU3BOJICTBE CJIAAKUX 0E3aIKOTOJIbHBIX HAIUTKOB -
MockoBckas o6sactb, r. MockBa u r. Cankr-IlerepOypr. Kpynaeiimmum cyobektom Poccun
crana Mo- ckoBckas obsacth. B Hell 6p1710 TPOM3BEEHO 0KOJIO 18% MPOAYKITHH.



Tk

¢ praBJIeHI/Ie AUCTAHIIMOHHOT O O6y‘{eHI/IH W MOBbIINIEHUA KBa]II/I(l)I/IKaLU/II/I

HpaKTI/I‘{eCKHﬁ KypC YCTHOTI'O ImocJieJOBaTEJIbHOT'O ITepeBOJida Ha MEXJAYHAPOAHBIX I(OHC])epeHLLI/IHX

Task 9. Make sure you know these words and word combinations

IIpOHMKHYTh Ha PHIHOK, OTKA3aThCA OT PhIHKA, BBIMTH M3 PHIHKA, OCTa- BUTh PHIHOK,
JIOMHUHUPOBATh Ha PBIHKE, MOHOIOJIHU3UPOBATh PBIHOK, 3aCTa- BUTh YUTH KOMIIAHHUIO U3
PBIHKA, POCT PBIHKA, CETMEHT PBIHKA, CETMEHTAIsI PBIHKA, J0JIsI PhIHKA, JIUJIEp PBIHKA,
KOHKYPEHTHI 1 KOHKYPEHIIHS, JKECTKAsI KOHKYPEHIUs, cyiabas KOHKYPEHITHsI, TOTPEOHOCTH
IIOKyIIaTesJed, MpeuMy- IIecTBa, HEKOMMEPYECKHEe OpraHu3aliuy, PBIHOYHBIA, I
VIOBJIETBOPEHMA IIOTPEOHOCTEH PBHIHKA, TOProBas TOUYKa, KOMILIEKC MapKETHHTa,
OpHEHTAIMs Ha KJIMEeHTa, BEPHOCTh KJIMEHTOB, IIOTEPA KJIMEHTA, HE OIPaBIaTh OKUAAHUSI,
U3 YCT B yCTa, yJ/iep:KaHHe KJIHNEHTOB, aHAJU3 IOTEPU KJIMEHTOB, COMBATh, Iie- JIEBbIE
TPYIIIBI, Y3HaBaeMOCTh OpeH/ia, ToBap OOIIEro TWUIa, Mapo4yHas IO3U- IIHOHUPOBAHHE
OpeHza, Beaylias TOproBas Mapka, OOIIMU OpeHJ, yIaJiok OpeHjia, MO JIMIEH3WH,
COBMECTHOE MPEAIPUATHE, BBICOKOKJIACCHBIN, Jlellle- BBIH, HH3KOIO KaudecTBa,
HCII0JIb30BAaTh B JIMUHBIX I€JISIX, HAUAJIHHOI'O YPOB- Hs, TOIOBBIM, IIOCPEAHUK, PO3SHUUHAS
TOPTOBJISA, CETh MAara3uHOB, IIPO/IO- BOJIbCTBEHHBIN Mara3uH, yHUBEpMar, TOPTOBBIH IEHTP,
craM, ofo0peHune, Kpocc-IIPOABUKEHHE.

GLOBAL ECONOMY

Komnaexcnas ueab: 03HAQKOMUIMb CMYOeHIN08 ¢ OCHOBHbIMU AeKCUMECKUMU eOUHUYaMU
no meme muposas 3sKkoHomuka. IIpedcmasumv 6a3o6vle 3HaHUA NO OaHHOU meme U
cosepuIeHCMB08aImy nepesodueckle HagblkU 0.1a200aps NPeON0HCEHHBIM YNPAHCHEHUSIM.

Paths to prosperity

Since the fall of communism, a lot has been said about globalization - the tendency for
the global economy to function as one unit, with increasing interdependence between
different parts of the world.

In terms of economic development, the world is divided into:

% the rich industrialized countries or advanced economies of the
West. (The West is taken to include countries such as Japan and Australia.)

%+ the developing countries or less-developed countries (LDCs). Some are rural
economies with very little industry. Others are at various stages of industrialization - they
are newly industrialized countries (NICs). Some of these are middle-income countries.
And some, such as the fast-growing economies in SE Asia like Taiwan and Singapore - the
Asian tigers - are reaching the West's levels of wealth and prosperity.

People who want to emphasize the difference between the industrialized and the less-
developed countries of the world often refer to the North and the South. Before the fall of
communism, developing countries were referred to as the Third World, but this label is
now falling out of use.
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GDP and GNI

The prosperity of a country is measured in terms of GDP (Gross Domestic Product),
the value of its economic output: all the goods and services produced there in a year. GDP
per capita is the total output of a particular country divided by the number of people living
there.

High national income can mean high living standards - high levels of wealth for
people - but it depends on income distribution - the way that money is divided among
the people of the country.

Prosperity can also be measured in terms of GNI (Gross National Income). This
includes money coming into a country from investments abroad, minus money leaving the
country to go to investors from abroad. This is the new name for what used to be called GNP
(Gross National Product).

Globalizing trends

The supporters of globalization, the way that the world's economy increasingly
functions as one unit, say that it will continue to cause growth and prosperity to spread
thanks to:

%+ free movement of capital: money for investment can be easily moved around
the world

%+ trade liberalization: obstacles to international trade are gradually being
removed.

% shipping costs that are ever-declining thanks to the efficiency of
containerization.

% telecommunications and computing costs that have fallen dramatically.

Investment and debt

Direct investment

Companies can put money into investment projects in other countries in private
direct investment. With free cross-border capital flows, they can repatriate their
profits to their own country, or withdraw their investment altogether.

There is debate about whether governments should try to limit capital inflows and
outflows with capital controls or whether they should follow the global trend towards
liberalization.

Some economists say that too much liberalization leads to instability in a country's
economy, with foreign exchange crises which lead to devaluation or depreciation -
its currency becomes worth less in terms of others. For example, some say that China's
growth has benefited from the fact that its currency is not freely convertible, thus avoiding
the capital outflows that other Asian economies have suffered from at various times.

Borrowing

The International Monetary Fund (IMF) and the World Bank
play an important role in the development of less-developed countries. A
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main function of the World Bank is to lend money to countries so that they can obtain the
conditions for economic growth. For example, it sponsors infrastructure projects - road
building, water supply systems, etc. - and projects in health, education and agriculture.

But developing countries may build up unsustainable levels of debt and be unable to
repay their debts. The IMF has debt reduction programmes for Heavily Indebted Poor
Countries (HIPC) that will reduce the amount of money that they owe. It also contributes
to work on the Millennium Development Goals - specific targets relating to poverty
reduction and the stimulation of growth in poorer countries.

Word combinations with "debt"

burden The amount of debt that a
country has, seen as a problem
service Making payments on a debt
justice The idea that people should be
debt treated fairly and equitably

rescheduling When lenders agree that a debt can be

restructuring repaid in a different way or at a different time
When lenders agree that debts do not

relief need to be repaid

forgiveness

Trade

Dismantling the barriers

Ranjit Rao is trade minister for a developing country:

'We believe that there is increased prosperity for all if we can export our goods and
services freely. We are working through the World Trade Organization (WTO) to
remove or dismantle trade barriers such as:

tariffs: taxes on imported goods

quotas: limits on the number of goods that can be imported.

We particularly want the countries of the North to open up their markets to our
agricultural goods. Free trade areas or blocs such as

%+ the EEA: European Economic Area containing the European Union plus
some other countries

+ NAFTA: North American Free Trade Area: Canada, US and Mexico

have abolished trade barriers between their member countries, but they should be
more open to goods from outside.'

Protected industries

John Newman is head of a steel company in Nordland, an industrialized country:

'We have higher costs than many other steel-producing countries and we can't
compete with their prices. Some countries are dumping - selling their
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steel here for less than it costs to produce. So we have asked our government to impose
tariffs on imported steel.

Antonio Silva is head of a steel company in Sudonia, an industrializing country:

'We feel that Nordland is engaging in unfair trade practices - from our point of view
it's just protectionism. We believe in free trade - we should be allowed to compete in an
open world market for steel.

Fair trade

Claire Longdon is a consumer in the UK:

'T believe in fair trade. When I buy products, especially commodities like coffee or
bananas, I look for the FAIRTRADE Mark. The Fairtrade Foundation makes sure that
producers and growers are paid a fair price, not just the market price, which can be
catastrophically low. For example, prices can fall dramatically when there is
overproduction around the world causing a glut in a particular commodity.'

International aid

Humanitarian aid

When there are extreme situations, aid agencies such as Oxfam or Medecins Sans
Frontieres play an important role. These situations include war, natural disasters such as
earthquakes or floods, and famine - when people do not have enough to eat, for example
following crop failure. Emergency relief is provided in the form of supplies, medical
assistance, and so on. This is part of humanitarian aid.

Development aid

Aid agencies and donor countries also give development aid, and so contribute to
economic development through specific development projects. These projects may use
intermediate technology - equipment and machinery suited to local conditions that local
people can operate and maintain.

Some of these projects are designed to improve infrastructure - a country's water
supplies, roads, etc. Some provide seed money for small businesses - the money they need
to start up until they become viable and able to develop by themselves.

The aims of aid

Development aid often comes from donor countries. Some countries are more
generous than others, giving a higher proportion of their national wealth. The places to
which aid is sent and the uses to which it is put are influenced by pressure groups and
NGOs - non-governmental organizations - such as the aid agencies mentioned above.

Governments receiving aid are recipients. Some donors require the recipients to use
the money to purchase equipment, etc. from them - this is tied aid.

Many would say that the purpose of aid is poverty reduction. But there is
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a lot of discussion about how this can be achieved. Some experts say that the best use of aid is to
invest in projects that contribute to economic development.

Trading Market
indexes
If there is demand for shares in a company, for example because it is doing well, its share
price goes up. If not, its price goes down. The overall value of shares traded on a stock market is
shown by an index (plural: indexes or indices).Some of the main ones are:
% London: FTSE (pronounced 'Footsie'): the Financial Times Stock Exchange index.
% New York: the Dow Jones Industrial Average ('the Dow'). Especially long-
established 'old economy' companies.
New York: NASDAQ. Especially hi-tech new economy' companies.
Paris: CAC 4o0.
Frankfurt: DAX.
Hong Kong: Hang Seng.
Tokyo: Nikkei.

NETRTRTYY

Market activity: good times ...

Trading has been heavy on the New York Stock Exchange, with very high turnover
of one and a half billion shares changing hands. We've seen spectacular gains,
especially among blue chips. This bull market seems set to continue, after yesterday's
record high at the close. Dealers seem bullish and expect the Dow to go through the 15,000
barrier soon.

... and bad times

There was panic selling on the New York Stock Exchange today as prices fell to new
five-year lows. We've seen some spectacular declines, with billions of dollars wiped
off the value of some of America's best-known companies, and more than 10 per cent of
total market capitalization. The bear market continues, with prices set to fall further
in the next few days. Dealers are bearish, with many saying there is no sign of a rally. If
prices continue to fall, there may be another stock market collapse or crash, like the
ones in 1929 and 1987.

Indicators 1

Finance and economics

Finance is:

£ money provided or lent for a particular purpose.

+the management of money by countries, organizations or people.

% the study of money management.

High finance involves large amounts of money used by governments and large
companies. A person's or organization's finances are the money they have and how it is
managed, etc. The related adjective is financial.
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Economics is:

+ the study of how money works and is used.

<+ calculations of whether a particular activity will be profitable.

Related adjectives: a profitable activity is economic; an unprofitable one is
uneconomic. If something is economical, it is cheap to buy, to use or to do. If not, it is
uneconomical.

Economic indicators are figures showing how well a country's
economy (economic system) is working.

Inflation and unemployment

Inflation is rising prices, and the rate at which they are rising is the
inflation rate. The related adjective is inflationary.

The unemployed are people without jobs in a particular area, country, etc. The level
of unemployment is the number of people without a job. Unemployed people are out of
work, and are also referred to as jobless (adj.) or the jobless.

Trade

The balance of payments is the difference between the money coming into a country
and that going out. The trade balance is the difference between payments for imports
(goods and services from abroad) and payments for exports (products and services sold
abroad). When a country exports more than it imports, it has a trade surplus. When the
opposite is the case, it has a trade deficit. The amount of this surplus or deficit is the trade

gap.

Growth and GDP

Economic output is the value of goods and services produced in a country or area.
Gross domestic product or GDP is the value of all the goods and services produced in a
particular country.

The size of an economy is also sometimes measured in terms of gross national
product or GNP. This also includes payments from abroad, for example, from investments.
Growth is when output in the economy increases. The growth rate is the speed at which a
company's economy grows and gets bigger.

Peaks and troughs

If a figure rises to a level and then stops rising, remaining at that level, it levels off and
remains steady or stable.

If a figure reaches its highest level - a peak - and then goes down, it peaks at that level.
If it reaches its lowest level - a trough - and then bottoms out, it falls to that level and then
starts rising again.

Indicators 2
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You use a number of verbs to describe amounts or figures going up:
advance; jump; skyrocket; leap; soar; surge

You use a number of verbs to describe amounts or figures going down:
ax; cut; ease; plummet; slash; dive

Boom and bust

Demand is the amount of goods and services that people want in a particular period.

A boom is when there is rising demand, and other indicators are strong.

Stagnation is when the economy is growing slowly, or not at all.

Stagflation is when slow growth is combined with prices that are increasing fast.

Recession is a period when there is negative growth, a period when the economy is
producing less. A slump is a very bad recession. A depression is a very bad slump.

Bribery and corruption

An illegal payment to persuade someone to do something is a bribe, or informally a
backhander (BrE only), kickback or sweetener. To bribe someone is bribery.
Someone who receives bribes is corrupt and involved in corruption. This is informally
known as sleaze, especially in politics.

Fraud and embezzlement

'T'm Sam Woo. I've been a fraud squad detective for -20 years and I've seen a lot!

Once, a gang counterfeited millions of banknotes in a garage. We found US$10
million in counterfeit notes. They were very good quality. Counterfeiting or forgery
of banknotes was a problem, but now all the forgers are in jail.

Faking luxury goods like Rolex watches was also a problem, but we're working hard
to close workshops where fakes are made.

There have been bad cases of fraud where someone offers to lend money, but demands
that the borrower pays a "fee" before they get the loan. People can be stupid.

And there's embezzlement, a type of fraud where someone illegally gets money from
their employer. One accountant sent false invoices to the company he worked for, and paid
money from his company into bank accounts of false companies he had "created". He
embezzled $2 million - quite a scam.

There used to be a lot of racketeers demanding "protection money" from businesses.
If they didn't pay, their businesses were burnt down.

Money laundering, hiding the illegal origin of money, is common - gangsters buy
property with money from drugs. When they sell the property, the money becomes "legal".
But banks now help by telling us when someone makes a large cash deposit.'
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Exercises

Task 1. Complete the sentences and translate them into Russian
%+ US and EU business leaders now need to focus on removing ..................
............... between the two blocs rather than aim to create a single ................

% He said raising prices by increasing ................. on Japanese luxury cars would give
Detroit's Big Three automakers an excuse to increase their own luxury car prices.

% The Asia-Pacific economies have been growing and ..............
................. their markets. They offer many new opportunities.

%4 The European Union warned that South Korea should open up its car market,
accusing the country of ......................

+ If the Commerce Department rules that Mexico is ........c.......... tomatoes, consumers
can expect higher tomato prices because the US will impose

................ on them, limiting the numbers that can be imported.

% In Ethiopia in the mid-1980s, many people did not have enough to eat. This was one
of the most severe ................... of recent times.

% In 1999, Pakistan produced much less cotton than it normally does because of
unusual climate conditions. This is an example of a damaging

...................... ANd .oooiiiiiieiies e,
2+ Sometimes only alittle ......ccccceeeee.. i, is required to get projects
going — they can become ...................... quite quickly.

Ny

The hurricanes and flooding in central America in 2002 were one of the worst
................................ of the last few years.

% Small wind turbines to generate electricity on farms is one example of

Eating pasta, potatoes and rice rather than meat and fish is..............
Buying your food at a small local shop rather than at a big supermarketis

...............

%+ Someone who is heavily in debt has problematic...................

% If you obtain money for investment in a business project, you
TAISC..uvveeeernrernnnnns

+ Someone who teaches about trade between countries is ateacher
Of e,

% Pigfarming is at present unprofitable and .........................
Task 2. Make a sight translation of the article

The great aid debate
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Several factors have brought the question of overseas aid to the fore. Public opinion is
one, helped by some very effective lobbying by pressure groups, especially on the issue of
debt relief for the poorest countries. Ultimately, though, aid has forced its way to the top of
the agenda because political leaders have realised that global security and prosperity depend
on an inclusive international economy. Letting poor countries fall further behind is
dangerous.

Making aid work is now a central but sensitive issue. In the past, both donors and
recipients have tended to hijack the debate for their own purposes.

Recipients tend to bristle at the idea that they waste aid money. That accusation, they
say, is a distraction from the basic problem that the donors are not generous enough. There
is no doubt that rich countries are often reluctant to deliver on their promises to the
developing world, whether it be money for aid, or the elusive open markets they continue to
argue will help poor countries most. But there is considerable evidence now — and from a
wide range of sources — that suggests that poor countries need to take more responsibility
for their own problems and that by doing so they could ensure aid helps deliver what they
need. Research by the World Bank has shown that aid can be effective in reducing poverty,
but only when given to countries with sound economic management and government
institutions. In countries with weak economic management, the evidence suggests foreign
aid does little to reduce poverty.

The Economist
Task 3. Complete headlines (1-7) with expressions and translate
1. TECHNOLOGY STOCKS SEE BIG......ccccccceeeuuunnnnee
2. iiieeeerrre. eeeeeeeeeees AS INVESTORS RUSH TO SELL AT ANY PRICE
3. SHARES CONTINUETO SLIDE...........c.ccco.... MARKET MAY END IN .......ccccuvunenee.
4.SHARE PRICES AT TWO-YEAR............cuuuu...e.
5.DEALERS .................... AS MARKET SENTIMENT CONTINUES TO WORSEN
6.PRICES CONTINUE TO FALL WITHNO SIGN OF ..........cccouue. ON THE HORIZON

7.BILLIONS................ OFF SHARES IN NERVOUS TRADING

8.VENDOME JEWELLERY AND WATCH SALES LEAP



praBJIeHI/Ie AUCTAHIIMOHHOT O O6y‘{eHI/IH W MOBbIINIEHUA KBa]II/I(l)I/IKaL[I/II/I

HpaKTI/I‘{ECKI/Iﬁ KypC YCTHOTI'O ImocJieJOBaTEJIbHOT'O ITepeBOJida Ha MEXJAYHAPOAHBIX I(OHC])epeHLLI/IHX

9.STERLING PLUMMETS AS US DOLLAR WEAKENS

10. ELI LILLY SURGES ON HOPES FOR DRUG APPROVAL
11. AMB JUMPS 13% ON BID HOPES

12. JAPANESE TRADE SURPLUS SOARS

13. PARADISO PRESIDENT AXES FINANCE MINISTER

14. POLES AIM TO SLASH NEXT YEAR'S BUDGET DEFICIT
15. PARADISO INFLATION SKYROCKETS

Task 4. Answer the questions

% Two ferry companies with ferries on the same route secretly meet in order to decide
the prices they will charge next summer. What are they guilty of?

% A company that wants to keep its share price high makes secret payments to investors
who buy its shares. What are the company and the investors guilty of?

2 A rich businessman lends $1 million to a politician so that he can buy a house. The
politician pays no interest on the loan and does not mention it when asked to give a
complete account of his finances. Which word, used especially about politicians, do
people use to talk about this?

% Specialists in one department of a financial institution are advising Company X on a
merger with another company. In another department of the financial institution,
traders hear about this and buy large numbers of Company X's shares. What are they
guilty of? (2 expressions) What should the financial institution do to prevent this?

%+ A company selling weapons to a foreign government makes secret payments to
politicians who make decisions on which companies to buy arms from. What could
these payments be called? (4 expressions) What is the company and the government
guilty of? (2 expressions)

Task 5. Translate sentences in writing

+ HamuoHanpHBIA /I0X0[ — 3TO O0IIas cyMMa, IOJydYeHHas HACEeJIEHMEM B BH/JIE
3apabOTHON IIAThI, PEHTHI, MPOIEHTA W MPUOBUIN B TEYEHUE OIIPEIEJIEHHOTO
Iepro/1a, 0OBIYHO B TEUEHHE OJTHOTO TO/1A.

#+ Ucrounuku HepaBeHCTBA — 3TO NPUYUHBI, BHI3bIBAOIINE HEPABEHCTBO B
pacmpeziesieHu /10X0oia. IIOCKOJIBKY CYIIECTBYIOT JIBa OCHOBHBIX HC- TOUYHHKA
JIOXOJTOB — TPY/IOBBIE JTOXO/IBI M IOXO/IbI OT COOCTBEHHOCTH, UICTOUHUKY HEPABEHCTBA
Pa3aesAoT Ha 2 TPYIIIbI: UICTOUHUKH, BBI3BI-



Tk

¢ praBJIeHI/Ie AUCTAHIIMOHHOT O O6y‘{eHI/IH W MOBbIINIEHUA KBa]II/I(l)I/IKaLU/II/I

HpaKTI/I‘{eCKHﬁ KypC YCTHOTI'O ImocJieJOBaTEJIbHOT'O ITepeBOJida Ha MEXJAYHAPOAHBIX I(OHC])epeHLLI/IHX

BalOIl[I€ HEPABEHCTBO B TPYAOBBIX JI0XOAAaX; M HCTOYHUKH, BBI3BIBAIO- IIIME
HEPAaBEHCTBO B JI0XO/IaX OT COOCTBEHHOCTH. B pa3BUTBHIX CTpaHax HCTOYHUKAMU
HEpaBEeHCTBA B TPYAOBBIX JI0XOJIaX SBJISAIOTCA, B OCHOB- HOM, 0Opa3oBaHue U
npodeccus. Jloxoapl OT coOCTBEHHOCTH elle Oosiee nuddepeHIupOBaHbl, YeM
ZIOXO/IBI OT TPY/IOBOU JIeSITEJIBHOCTH, MO- CKOJIBKY OOYCJIOBJIEHBI HEPABEHCTBOM B
pacnpenenenun 6orarctBa. OCHOBHBIMHM MCTOYHUKAMU HEPABEHCTBA B JI0X0JIaX OT
COOCTBEHHOCTH SIBJIAIOTCA MIPEINIPUHUMATEIbCKASA JIeATeIbHOCTD U HACJIE/ICTBO.

%+ [I'panuna nOpou3BOACTBEHHBIX BO3MOXHOCTEM — 3TO Ipefiel B IUIOTHOM
HCIIOJIb30BAaHUM PECYPCOB 00IIecTBA MPHU CYIIECTBYIOIIEM YypPOBHE pa3- BUTHA
TEXHOJIOTHH, KOT/Ia yBeJIUUeHHe ITPOMU3BO/ICTBA OJTHOTO Oiiara TpeOyeT COKpalieHus
MIPOU3BO/ICTBA JIPYTOTO.

% Taxkoe cocTossHMEe SKOHOMHKH MOKET OBITh OTPaKEHO Ha rpaduke B BUJle KPUBOH,
MPE/CTABJIAIONIEN pa3jIMyHble KOMOWHAIMK MpPOM3- BOACTBA OJylar mpu
MaKCUMaJIbHOM HMCIIOJIb30BAHUH UMEIOIINXCS PECYP- COB U CYIIECTBYIOIIEM yPOBHE
TEXHOJIOTHH.

4 Ha rpaduke nzobpakeHa KpuBasi, KaK/1asg TOUKA KOTOPOU MMOKA3hIBAET KOJIMUECTBO
ofHOTO OJ1ara, IPOW3BOJMMOTO IPU IOJHOM HCIIOJIb30Ba- HUU BCEX PECYPCOB,
B3aMeH JIpyTroro Oara.

% Toukwm 3a mpezeiaMu TPAHUIIBI TPOU3BOJCTBEHHBIX BO3MOKHOCTEH IO- Ka3bIBAIOT
YPOBEHb IPOM3BOJCTBA, HEAOCTHKUMBIA IIPU JTAHHOM KOJIM- UECTBE PECypCOB U
UMeIoIIelcsa TEXHOJIOTUH.

%+ Touku BHYTpPU TpaHUIBl IIOKA3bIBAIOT, YTO IPOU3BOJCTBO OPraHU30Ba- HO
Hea3dPEKTUBHO U €CTh HEUCIIOIb30BAaHHbBIE PECYPCHI, HATPUMED, pa- O0ovas cua.
OTtcroia cienyeT ecTeCTBEHHBIM BBIBOJI, UTO B COBPEMEHHOUW SKOHOMM- Ke, KOrja
HEOTPAaHUYEHHBIX PECYPCOB IIPAKTUYECKH HET, Pa3BUTHE TeX- HOJIOTHU UTpaeT
3HAUUTEJILHYIO POJIb U UMEET OTPOMHOE 3HaUeHue JIJI1 3SKOHOMUKHU B IIEJIOM.

#+* B pBIHOYHOU 5KOHOMHKE HeBeJMKa WJIM OdyeHb Maja HeoO0XOJAMMOCTh B
IUIAHUPOBAHUM, KOHTPOJIE U IIMPOKOMACIITAa0HOM BMEIIATEIbCTBE CO CTOPOHBI
rocyzapcrsa (IIpaBUTEIbCTBA) B 9KOHOMUYECKUU ITPOIIECC.

% B ycsi0BUAX PBIHOYHON SKOHOMUKU U3MEHEHUS MOTPEOUTETBCKOTO CIIPOCa UTPAIOT
3aMeTHYIO poJib B GOPMUPOBAHUY OJTUTUKU (PUPM.

2 UTo06bI OBITh KOHKYPEHTOCIIOCOOHBIMU U YBEJIMYUBATDH JOXOJIbI, (PUPMBI JTOJIKHBI
TIOCTOSTHHO U3Y4aTh CIIPOC U MEHATH CBOIO JIESAATEIHHOCTH B OT- BET HAa €T0 U3MEHEHHUS.

% YewMm Gosiee MOJIHBIN TOBAP, TeM O0JIee BBICOKYIO IIEHY HAJ/I0 3a HETO ILJIa- TUTh.

4+ Hexkotopsle BUABI YCIyT, HAIPUMeED 3/IpABOOXPAaHEHUE U 0Opa3oBaHHE, HE MOTYT
OBITH ITOJTHOCTHIO 0OECTIEYEHBI TOJIBKO YACTHBIMHU (PUPMaAMHU.

+ PhIHOYHAs 5KOHOMUKA XapaKTEPU3YeTCs YaCTHON COOCTBEHHOCTHIO HA PeCypChl U
HCIIOJIb30BAaHUEM CHCTEMBI PBHIHKOB W TI€H JJIs YIOPaBJEHUSA SKOHOMHYECKOU
NesTeTbHOCTHIO.
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+ B Takoi cucreMme KaxKIbIA €€ YYaCTHUK BOJIEH IPECJIEIOBATh CBOU COO- CTBEHHBIE
WHTEPECHI; KKJasA SKOHOMUYECKAsA €TUHUIA CTPEMUTCSA T10- JIYIYUTh HANOOJIBIITIH
BO3MOKHBIN JIOXO] Ha OCHOBE MHIUBUYaJIbHOTO IIPUHATHS PEIIeHUH.

2+ MakposKOHOMHKA — 3TO OAUH M3 OCHOBHBIX Pa3/leJIOB SKOHOMUYECKOH TEOPHH,
KOTOPBIN M3YyYaeT MOBeJIEeHNE SKOHOMHUKHU KakK eIMHOrO mejoro. OHa aHaJIM3UPYeT
B3auMOleicTBHE (DAKTOPOB, BJIUSIONINX HA POCT Ha- IMOHAJIBHOTO IPOU3BO/ICTBA, a
TaK)Ke TaKHhe IIPOIlecchl, Kak Oe3pabotu- 1a, uHasamus, u T 1. OO0bekTOM
MaKpPOSKOHOMUKH SBJISIETCS WMEHHO B3aMMOJIEHCTBHE OSTHX BEJIWYUH BHYTPH
SKOHOMUKH, IIPH 5TOM CaMU OTH BEJUYHHBI PAacCMaTPHUBAIOTCS YIIPOIIEHHO,
abCTPaKTHO.

2+ MUKpPOIKOHOMHUKA — 3TO OJWH W3 OCHOBHBIX Pa3/leJIOB SKOHOMUYECKOU TEOPHUH,
HU3YYaIOIIUI ITOBeJeHHE OTAEeIbHBIX 9KOHOMHYECKUX €IUHUI], UX B3aHMMOJIEHCTBHE
Ha PBIHKAX, B pe3yJIibTaTe KOTOPOro (OPMHUPYIOTCS IIEHBI HA IIPOU3BOIIMbIE TOBAPbI
U ycayra U T.J. MHKPOSKOHOMHKA CTPEMHUTCS K JIETAJIHBHOMY PacCMOTDPEHUIO
TOBEJIEHNs] KAKOU-JTMOO B5KO- HOMHYECKOW €eAWHUIIBI, IIPH 3TOM He YAessas
JIOCTaTOYHOTO BHUMAHUSI KOCBEHHOMY BO3JEWCTBHUIO 3TOTO IOBEJEHUS HA Jpyrue
SKOHOMHYE- CKUE €UHUIIBI 1 HA SKOHOMHUKY B IIEJIOM.

Task 6. Translate in writing

The new philanthropists

The 19th century was the age of capitalism, the 20th century socialism. The 21st
century, it seems, will be the age of charity. But, as Mrs Thatcher said, 'The Good Samaritan
had to earn his money first.'

Warren Buffett, when he made a gift of $31bn to the Gates Foundation, already worth
$29bn, joked that his children would have to work for their living - apart from a billion dollar
handout to each.

Later, when Buffet and Gates held a press conference to announce what they intended
to do with their fortune, it was clear that channelling it through government was not an
option. 'Bill and Melinda will do a better job than ... the Federal Treasury,' said Buffet.
Instead they would 'seek out talent to distribute their money just as they sought out talent
to acquire it'.

For these tycoons, who have prospered in the free market global economy, government
and the public sector are monopolistic and inefficient. Governments may have built the
welfare state in the 20th century, but to provide them with free cash to support these
structures (schools, hospitals, etc) was not on their agenda. Instead their efforts will be
focused on alleviating world poverty and disease, and improving access to technology.

Adam Smith's 'invisible hand', the economic theory that the market will run smoothly
if it is left to decide what products are sold and at what price, has been the guiding principle
behind globalisation. In America it has produced large fortunes for a handful of successful
industrialists: men who
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now, it seems, are turning to philanthropy.

Opponents say that the free market shows no regard for social concerns and
encourages poor employment and environmental standards. Wealth, they argue, is now
concentrated among a handful of global corporations whose only interest is financial profit
and who are only accountable to their shareholders. They would like to see governments put
a brake on the activities of big business.

But the power of governments, national and international, is dwindling. The welfare
states of the 20th century, and the public sector workers whostaff them, are slowly being
replaced - if not by private sector workers, then certainly by private sector principles.
Government and public service have become synonymous with inefficiency and waste.

At the same time, the agents of international government - the UN, the IMF, the World
Bank and the EU - have subsidised too many dictators and undermined too many
economies. As their reputation declines, they will be replaced by the charity of the private
sector.

Children of the 60s, like Bill Gates, have exploited the free market ruthlessly, but now
they are preaching freedom and love and are choosing to give back to society. Their hearts
are in the right place. But they share one enemy - modern government in all its forms. As
Buffett said, only a fool gives his money to the treasury.

Will such people make a better world? Who knows? But they mean to try.

Finance Weekly, 10 September

Task 7. Translate in writing

Pasjenenrie MUPOBOIO XO3SMCTBA Ha cdephbl SKOHOMUUYECKOU JIesATeIb- HOCTH H
ompe/ieJIeHHE OCHOBHBIX 5KOHOMHUUYECKHX B3aHMOCBS3€H MEXKAy HHUMHU II03BOJISAIOT He
TOJIBKO IPOAHAIU3UPOBATh TEH/IEHIIUN PA3BUTHSA OT/IEJbHBIX CTPaH, HO U CPaBHUTh UX
Mesy coboii. OmHAKO B MHPE B 1I€JIOM IIPUMEPHO 200 CTPaH, KOTOPhIE OUE€Hb Pa3IUYHbI
10 YPOBHIO SKOHOMHUYECKO- IO pa3BuTHs. U 3HaHue KiaccudUKaIuii Ype3BbIYaiiHO BasKHO
JUIS B3aHM- HOTO M3ydeHHs 1 0OMeHa OIBITOM S5KOHOMHYECKOTO PA3BUTHA.

IIpuHATOE B MEPOBOM S5KOHOMHUKE OIIpE/ie/IEHHE CTPAHbI OT/IMYAETCS OT OIPE/IeICHMA,
MIPUHATOTO B MEXK/IyHAPOHOM IpaBe WU OOBIZIEHHOr0. B paMKax MHUPOBOM SKOHOMUKHU
CTPaHOM CUMTAIOTCS HE TOJIBKO TEPPUTOPHAIb- HbIE €IUHUIIBI, SIBJIAIONIAECS TOCYIaPCTBOM,
HO U HEKOTOpbI€ TEPPUTOPHAJIb- HbIE eJUHHIbI, KOTOPhIE HE SIBJIAIOTCS TOCYAapCTBaMH,
OJIHAKO IIPOBO/ISI CAMOCTOATEIbHYI0 U HE3aBUCUMYIO SKOHOMHYECKYIO ITOJIUTUKY U BEIYT
OT/IEJIbHBIM CTATUCTUYECKUH YYET CBOEr0 SKOHOMHUYECKOTO Ppa3BUTHs. ITO KacaeTcs
HEKOTOPBIX OCTPOBHBIX 3aBUCHUMBIX TeppuTopuil Benukobpuranuu, Humepsianmos u
®paHIuy, KOTOPbIE, HEe ABJIASACH CAMOCTOSTETLHBIMY TOCY- JAaPCTBAaMK PacCMaTPUBAIOTCS,
TEM He MeHee, MeXKYHAPOJHOH SKOHOMMKOM
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KaK OT/leJIbHbIE CTPAHBI.

Hawubosnee nmoysiHOe IpeJicTaByIeHNE O TPYNIIaXx CTPAaH B MUPOBOUM 3KOHO- MUKE JAIOT
JJaHHble YHUBEPCAJIbHBIX MEK/IyHAPOJHbIX OpPraHU3alul, YieHa- MU KOTOPBIX ABJIAIOTCA
OOJIBIIMHCTBO CTpaH Mupa, - Opranusanuu O0beau- HeHHbIX Harui, MexayHapoaHOro
BaTioTHOTO (poHAA 1 BecemupHoro 6anka. OrneHKa 3TUMU OPraHU3AIUSAMU TPYII CTPaH B
MEK/YHApPOTHOU 5KOHOMUKE HECKOJIBKO Pa3jIndaeTcs, IIOCKOJIbKY PAa3JIMYHO KOJIMYECTBO
cTpaH — wieHoB 3TuX opranuzanui (OOH — 185, MB® — 181, Bb — 180), a MmexxayHapoaHbie
OpraHu3aIuu HaOIIOAAI0T 32 SKOHOMHUKOM TOJIBKO CBOUX CTpaH — WieHOB. Hampumep, u3
knaccuuraruu MB® Beimagator Kyba, KH/IP u HekoTopble Apyrve HeOOJIBIINE IO
pasMepy CTpaHBbI, KOTOPblE HE ABJAITCA €ro wieHamu. HekoTopble CTpaHbl — UJIEHBI
MeK/yHAPO/IHBIX OPTaHU3AIU He MPeIoCTaB- JIAIOT IOJIHbIe JAaHHbIE O CBOEN S5KOHOMUKE
WIN TPEJOCTaBJAIT WX He COBpe- MEHHO, B pe3yJbTaTe 4ero OLIEHKU Pa3BUTHUA HUX
SKOHOMUKE BBITIJIAIOT U3 00- IIUX OIEHOK MEXKAYHAPOAHOUM SKOHOMUKH. 9T0 CaH—MapuHo
W3 YHCJIa Pa3- BUTHIX U DPUTPEs U3 YMCjIa pa3BUBAIOIINXCA rocyzapers. Hakonern, stiobas
K1accuduUKanya cocTaBisgeTcs U3 3a4a4 KaxkJlod opranusanuu. Hanpumep, BcemupHbIU
6ank oOpalaeT BHUMaHUSA Ha OLIEHKY YPOBHSA SKOHOMHYECKOTO PA3BUTHSA KAXK/IOU CTPAHBI,
OOH - Ha connasibHble U JieMorpaguyeckue ac- eKThl U T. [I.

Bcero ke, B COBpeMeHHOH JIHUTepaType MOKHO BBIJIEJIUTh HECKOJIBKO OCHOBHBIX
MIPU3HAKOB /14 Kj1accudUKaIyu CTpaH MUpa:

1. ITo Tumy conuaabHO-3KOHOMHUUYECKOU CHCTEMBI BO BTOPOU IOJIOBHHE XX BeKa
CTpPaHbl JeJINIU Ha KAIUTAJIUCTUUYECKHe, COIUAJIUCTUUEeCKHe U pa3- BUBAWOIIUECH, WU
CTpaHbI «TPeThero Mupa». B cBow ouepesb, pa3BUBAIOIIM- €CS CTPAHBI JEJINIA HA CTPAHbI
COLIMAJIMCTUYECKON WM KanuTanucrudeckou opueHrtanuu. Pacmnan Coserckoro Coroza u
MHPOBOM COLMAJIMCTUYECKOU CH- CTeMBbl INPUBEJ K OTKa3y OT TaKOU KJacCUUKAIUU
MHPOBOTO X031 CTBA.

2. Ilo ypoBHIO pa3BUTHUSA CTPAHBI NOJIPA3/AEJIAIOTCA HA Pa3BUTHIE U pa3- BUBAIOIIINECH.
[TocTcomuanucTuueckue TrocyJapcTBa UM CTpaHbl, Bce eme oQuU- [OUAIBHO
MIPOBO3IJIALIAIOIINE I[eJIBI0 CBOETO PAa3BUTHUSA CTPOUTEIBCTBO COLMA- JIU3MA, OKA3aJIUCh B
YlCJie Pa3BUBAIOIIUXCA.

3. Ilo crenenu pa3BUTOCTU PHIHOYHON 3KOHOMUKHU B MEXKyHAPOIHOUN MPaKTHKE BCE
CTpaHbI MUPa yallle BCEro No/Ipa3AesaloTcs Ha TPU OCHOBHBIE I'PYIIIIbI: pA3BUTbHIE CTPAHBI C
PBIHOUHOUM 5KOHOMUKOMU, CTPAHbI C I€PEeX0HOU SKOHOMUKOU U Pa3BUBAIOIIMECH CTPAHBI.
Takasa pasbuBka Ha Tpynmbl ObUTa BbIOpaHa miaa ygoberBa aHanm3a B IKOCOC
(9xonoMmueckoM u corraabHOM coBete OOH). B Hacrosimee Bpemst MB® BBesieH TepMuH
«TIepeJIOBbIE SKOHO- MUKU» (MJIU «I1epeZOBBbIE CTPAHbI») Il 0003HAYEHUS TPy CTPAH U
TeppPU- TOPUU, TPAAUIIMOHHO OTHOCUMBIX K Pa3BUTHIM (3TO 23 crpaHbl). K mepemo- BbIM
SKOHOMHKAM MHpPa OTHOCAT TaKKe YEeThIpeX BOCTOUHOA3MATCKUX «TH- TpoB» (IOxHas
Kopesi, Cunramnyp, [OHKOHT , KaK 0COOBIN aJIMUHUCTPATUB- HbIN patioH Kuras, u TaliBaHb),
N3paunb u Kurnp.

Cpenu tniepoB MUPOBON S5KOHOMUKHU HaX0AATCsA cTpaHbl CeBepHOM
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Amepuknu (CIIIA u Kamama), 3amaguoii EBpombl (mpexae Bcero BenmkoOpu- TaHwus,
Fepmanust, Utanusa u ®pannus), Boctounoit A3uu Bo ritase ¢ AnoHu- eil. 3a HUMU CJIEAYeT
3aMeTHO IIPOTPECCUPYIONAsA I'PyNIla HOBBIX UHJIYCTPU- aJIbHBIX 3KOHOMHK, B TOM YHUCJIE
«a3uaTcKkue TUTPbI». Bee eme Ha sTane pe- GOPMHUPOBAHUA B paMKax Iepexo/ia K PbIHKY
ocraercs psAa rocyzapcTts LleH- TpampHOU B BocTrouHOo¥ EBpombI, a Tak:Ke rocyiapcTB Ha
tepputopuu 0b1B- 1mero CCCP. HekoTopble M3 HUX B IIOCIEAHUE TOAbI ObLIM IIPUHSTHI B
EBpo- metickuii Coro3, U rpynmna pa3BUTHIX CTPaH Bo3pocia 70 30. OOMIUPHBIA Mac- CUB
CTpaH — pa3BUBAWINAACA 30HAa — HACUMTHIBAET CBBIIE 100 cTpaH Mu- pa.Jluaga
XapaKTEePUCTUKHA 3KOHOMHMKHU MUPa HUCIIOJb3YIOTCA yKe U3BecTHble nmoka3aresu: BBII Ha
ZYIIIy HaceJeHUs, OTPACIeBAsA CTPYKTYpa SKOHOMUKU U HayKOEMKUe OTPacjau U yPOBEHb U
KauecTBO >KU3HU HaceJIeHUs.

Paszsumule cmpaHbl

PazBurtsle crpans! (aHIu1. Developed countries) xapakTepu3yOTCs BBICO- KHM YPOBHEM
)KU3HU HacejieHUs. Pa3BUTble CTpaHbl HMMEIOT, KakKk IIpPaBWIO, OOJIBIION 3amac
MPOU3BEAEHHOTO KalWTajla W HaceJieHWe, KOTOpPOoe 10 OOJIbIIed YacTH 3aHATO
BBICOKOCIIEIIUAIN3UPOBAaHHBIMU BUJAMU JIeATeJIbHO- CTU. B 5TOU rpymiie cTpaH NpOKUBaeT
OKOJIO 15% HaceseHUs Mupa. Pa3BuThle CTpaHbl HA3BIBAIOT TaK)Ke WHAYCTPUAIbHBIMU
CTpaHAMHU WJIM WHJIyCTPHAJIbHO Pa3BUTHIMH. K pa3BUTHIM CcTpaHaAM OOBIYHO OTHOCAT 24
MPOMBIIIVIEHHO pa3- BuTble crpaHbl CeBepHOM AMepuku, 3amnajgHod EBpombl u
TuxookeaHckoro 0OacceiiHa C BBICOKMM YpPOBHeEM J0x0/0B. Cpen HWH/IyCTPUATIBHBIX
HauOoJiee CyIIECTBEHHYIO POJIb UTPAIOT CTPaHbl Tak Ha3biBaeMou ['pynmsl 7 (G-7), obec-
neunBarolye 47% muposoro BBII u 51% mexxayHapogHOU TOPTOBJIU. TU T'O- Cy/lapcTBa
KOOPAUHHUPYIOT CBOI0O 9KOHOMHUYECKYIO U (PMHAHCOBYIO OJIUTUKY Ha €3KEeTrOHBbIX BCTpeYax
B Bepxax, KOTOpbIe IPOBOJATCA HaUMHAaA ¢ 1975 roga. Ha EBponeiickoM KOHTUHEHTE, I/
HaXOJIATCA 4 U3 7 KPYNMHEHIINX pa3- BUTHIX CTPaH, Hanbojiee 3HAYUMBIM 00be/INHEHNEM
ApysAercs EBponelickuil coo3 B cocTaBe 15 CTpaH, Jaromux 21% muposoro BHIT u 41%
JKCIIOpTA.

B xauecTBe SKOHOMHUUYECKHU Pa3BUTHIX CTpaH MeXyHApOJAHBIUM BaIIOT- HBIU (HOHJ
BBI/IEJISAET TOCy/IapCTBa:

1. Crpansl, kBanudunupytomuecsi Bb 1 MB® kak cTpaHbl ¢ pa3BUTON S5KOHOMUKOUN
B koHIle XX - Hauvasie XXI BB.: ABcrpanus, ABcrpus, benwsrusa, Kanaga, Kunp, Yexwus,
Hanusa, Ouanaaausa, Opaunusd, ['epmanusda, I'penusa, Ucnangua, Mpnauausa, M3pawus,
Uranus, fAnonusi, IOxHas Kopes, JIwok- cemOypr, Manbra, Hupnepnanasi, HoBas
3enanaud, Hopserus, [lopryranusa, Cunaranyp, CnoBakus, CioBenus, Ucnanus, [lIBenus,
[IBetinmapus, Besmko- 6puranus, CIIA.

2. B OGosyee MOJHYI0O TPYIIy Pa3BUTHIX CTPaH BKJIIOUAIOTCS Takxke AHJIOp- Da,
Bepmyzickue octpoBa, @apepckue octpoBa, BarukaH, I'onkonr, TaliBaub, JIuxreHmITelH,
Monako u Can-Mapuno.Cpeini OCHOBHBIX IPU3HAKOB Pa3BU- THIX CTPaH IeJIecO00pa3HO
BBIJIEJIUTH CJIEIYIOIINE:

1. BBII Ha aymy HacesieHUA B CpeJHEM COCTaBJfAeT NPUMEPHO 20 TbhIC. JOJUL. U
MIOCTOSTHHO pacTeT. DTO ONpeiesifeT BBICOKHUM ypoBeHb NOTpebieHus
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Y WHBECTUIIUH M YPOBEHD KU3HU HaceseHus B 1iesioM. ComuasbHas onopa —
«CPeIHUH KJacc», pas/ie/IAoIi IEHHOCTH U OCHOBHBIE YCTOU OOIIIECTBA.

2. OtpacneBast CTPYKTypa SKOHOMUKH Pa3BUTHIX CTPAH SBOJIIOIMOHU3U- PYET B
CTOPOHY JOMHUHUDOBAHUS TPOMBIIUIEHHOCTH W SPKO BBIPAXKEHHONW TEHAEHITNHU
MpeBpalleHuss WHAYCTPUAJIBHON 5SKOHOMHUKHA B IIOCTUHAYCTPH- aJIbHYK. bypHO
pasBuBaeTcs cdepa ycaIyT , U 0 J0Jie HaceJIeHus, 3aHATON B Hel, oHa yinaupyeTr. HayuHo-
TEXHUUYECKUH MPOTrPecCc OKa3bIBAET 3HAUHUTEJb- HOE BIIUSHUE HAa SKOHOMHYECKHU POCT U
CTPYKTYPY 9KOHOMHUKH.

3. CrpykTrypa 6usHeca pa3BUTBHIX CTPAaH HEOJHOpPOAHA. Beayiasa poss B 9KOHOMUKE
MIPUHA/JIEKUT MOIDHBIM KoHmepHam — THK (TpaHcHanmmoHasb- HBIM KOPIIOPAITHAM).
HcrknroyeHne coCTaBiAeT Tpylllla HEKOTOPBIX Mayblx crpaH Espomnel, rae Her THK
MHPOBOTO YPOBHA. OTHAKO /IJI1 9KOHOMHUK pa3- BUTHIX CTPAH XapaKTEPHO TaKXe HIUPOKOe
pacrpocTpaHeHUe CcpefHero U MeJKoro OusHeca Kak (akTopa 5KOHOMUYECKOU U
COIIMAJIPHOM CTaOWJIBHO- CTH. B 3ToM Om3Hece 3aHATO JI0 2/3 SKOHOMHUUECKH AaKTHUBHOTO
HacesieHUs. Bo MHOTHX cTpaHax Masiblil Ou3Hec obecrieunBaeT 10 80% HOBBIX pabOUNX MECT
Y BO3/IeHICTBYET Ha OTPACJIEBYIO CTPYKTYPY 9KOHOMUKHU.

X03AUCTBEHHBINI MeXaHU3M DPa3BUTBHIX CTPAH BKJIIOUAeT TPU YPOBHA: CIIOHTAHHO-
PBIHOYHBIN, KOPIIOPATUBHBIN U rOCyJapCTBEHHBIN. EMy COOTBET- CTBYIOT pa3BUTasA CUCTEMA
PHIHOUHBIX OTHOUIEHUH U  JAuUBepCUPUIIMPOBAHHBIE METOABI TOCYIAPCTBEHHOTO
perysimpoBaHus. MIx coueranue 00yCIOBIUBAET THOKOCTD, OBICTPYIO IIPUCIIOCOOISIEMOCTD K
MEHAIOIUMCA YCJIOBUAM BOC- NPOU3BOJACTBA U B I[€JIOM BBICOKYIO 3((eKTUBHOCTH
XO3AHUCTBEHHOMH JIesITeJIb- HOCTH.

4. TocynapcTBO pa3BUTHIX CTPaH — AaKTUBHBIM YYAaCTHUK XO3SAHCTBEHHOU
nedaTeabHOCTU. llesiMU rocyZlapCcTBEHHOTO PeryJINPOBaHUA ABJIAIOTCA GOp- MUPOBaHUE
HanOoJsiee 0JIATONMPUATHBIX YCJIOBHUU JIJIsI CAMOBO3PACTaHUSA KallM- Tajla U IMOJIJIep:KaHue
COIIMAJIPHO-OKOHOMUYECKON  crabwiabHOCTH  oOmmiectBa.  BakHelimme — cpejicTBa
rocperyJupoBaHusa — aAMUHUCTPATUBHO-IIPABOBBIE (Pa3BUThIE CUCTEMBI X035 UCTBEHHOTO
IpaBa), HAJIOroBO-OK/iKeTHbIe (cpell- cTBa TrocOIOMKeTa U (QOHAOB COIMATIBHOTO
CTPaxOBaHUA), JAEHEKHO-KPEIUT- HbIe U TOCy/lapCTBeHHasA CcOOCTBeHHOCTh. OOImen
TeHJIEHIINEN ¢ Hauasia 60-X TOJI0B SABJISIETCS CHIKEHUE POJIU TOCCOOCTBEHHOCTH B CPeHEM
¢ 9 110 7% B BBII. IIpuueM OHa KOHIIEHTPUPYETCA, B OCHOBHOM, B c(pepe NHPPaCTPYKTY- PbI.
Paznnuusa Mexay cTpaHaMu II0 CTeNeHH TOCPETyJIMpOBAaHUA oOmIpefiesisa- I0TCA
WHTEHCHUBHOCTBIO IlepepacIipe/ieInTeIbHbIX (GYHKIIUHM rocy/ilapcTBa de- pe3 ero GpUuHaHChI:
HanboJiee HTEHCUBHO — B 3anaziHoi EBporie, B MmeHbIel crerredu — B CIIIA u Anoxnu.

5. OKOHOMUKHM Ppa3BUTHIX CTPAH XapPaKTEPU3YIOTCA OTKPBITOCTBIO MUPO- BOMY
X03AUCTBY W JIMOepaslbHOU OpraHu3amued BHEITHETOProBoro pexuma. JluaepcrBo B
MHPOBOM IIPOU3BOJICTBE OMpeZEesisieT HX BeIyIIyl0 PpOJib B MHUPO- BOH TOPIOBIE,
MEXAYHAPOJTHOM /IBIKEHUHM KalHuTajla, MeXXIyHAapOAHBIX Ba- JIIOTHO-PACUETHBIX
OTHOIIEHUAX. B ob6s1acTu MexxayHapOAHON MUTpAIUU pa- Ooueil CUIbl pa3BUThIE CTPAHBI
BBICTYIIAIOT KaK MPUHUMAIOIIAsi CTOPOHA.
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Task 8. Translate in writing

THE AD REVOLUTION WILL NOT BE TELEVISED

Among most advertisers, agencies and media companies there is a growing
consensus that the old broadcast models of advertising are being eroded by the
march of technology and that new models will have to be found to promote their
products.

Consider the growing ubiquity of broadband access and the digital revolution that is
fragmenting television viewing across hundreds of channels. Then combine those trends
with the upsurge in personal video recorder technology (PVR) and the tendency for younger
viewers to watch less TV in favour of sharing their own words, pictures, music and movies
online.

In the UK, television viewing fell in 2005 for the first time in the medium's history. The
decline was most pronounced among those aged 16 to

24. In the US, where broadband penetration is even more widespread, those under 25 now
spend more time on the Internet than watching television. The effect of these changing
media habits is now having a material effect on advertising spending.

But according to Neil Jones of media agency, Carat UK, and others at the sharp end, big
companies like Coca Cola and Unilever are actively reducing the amount they spend on
television in favour of boosting their Internet budgets and so-called 'direct response'
advertising - anything from online viral ads to traditional mail campaigns.

Unilever, the consumer goods giant, has said that during the last five years around a
fifth of its J300m ad budget was shifted out of television and into outdoor posters, online
advertising and sponsorship, such as Flora's long-running association with the London
Marathon. Meanwhile, the PVR effect is starting to make its presence felt now that the
devices, which allow viewers to easily record shows as well as pause and rewind live TV, are in
a meaningful number of homes. Over 1.3 million people now use the technology, with the
majority fast forwarding through adverts on recorded shows.

Increased broadband penetration and download speeds are only likely to accelerate the
trend for on-demand viewing. Channel 4 chief executive Andy Duncan recently forecast that
by 2016 'the majority of all programmes will be consumed in an on-demand way, whether
through personal video recorders or video-on-demand over the Internet'. As the boom in
search-based advertising on the Internet has proved, if advertisers are sure that they are
accurately targeting a receptive audience they will pay a huge premium. Meanwhile event
television, which viewers will tune in to watch live, and could be anything from the World
Cup to Dancing on Ice, will become increasingly vital.
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As aresult of these trends the amount spent on traditional television advertising on the
main channels is declining, while the amount spent on the web is booming. Advertising
experts are agreed that brands will increasingly have to engage with individual consumers
rather than hoping to catch their attention with traditional catch-all ads.

Advertisers are demanding a more holistic view from their agencies, asking them to
consider how to tap into younger consumers via blogs, social networking sites, advertiser-
funded content and viral advertising. The latter, which involves making branded messages
so engaging and interesting that web users feel compelled to send them on to friends, has
come of age during the past two years. "'We're seeing a new wave of interest because brands
are looking for new forms of media and new marketing techniques,' says Will Jeffery,
Managing Director of viral advertising agency Maverick.

In the short term, Hassell, director at digital agency Ralph, believes that advertisers
will increasingly release adverts on the Internet first as a means of creating a buzz around a
particular clip.

Task 9. Make sure you know these words and word combinations

I'nobanmzarnyisi, TPOMBIILIEHHO Pa3BUTHIE CTPAHBI, CTPAHBI C PA3BUTOU SKOHOMUKOU,
pasBuUBawlliecs CTPaHbl, MEHee pa3BUThIE CTPAHBI, CesJIbCKasg 9KOHOMMKA, BBII Ha mymry
HaceJIeHus, 00beM IPOU3BOJICTBA, YpoBeHb ku3Hu, BH/I, BBII, smbepanu3aiiust TOProBiIy,
TPAHCIIOPTHBIE PACXOZbl, TPAHCTPAHWY- HBIM IOTOK KalHWTajla, IPUTOK KallUTala, OTTOK
KaIlUTaJIa, IeBajIbBallNisA, KOH- BEPTUPYEMBIN, HEYCTOMYNBbIM, COKpAIlleHHe 33/I0/1>KEHHOCTH, B
OTHOIIIEHUU OEHBIX CTPaH, CMEIATh TOPTroBble GAphEPHI, 30HBI CBOOOIHON TOPTOBJIH, /IEM-
nUHT (npodajca moeapos no UCKYCCMBEHHO 3AHUNMCEHHbIM UeHaM 0451 8blmec- HeHUs
KOHKYPEHIMo8), TOPTOBJIS HA OCHOBE B3aMMHOM BBITO/IbI, CTAPTOBBIIN KaIlUTaJI, CTPaHa-I0HOP,
000poT, HanbOJIee TOMYJ/IAPHBIE aAKIINHU, UMEIOIHEe BbI- COKHI KypC, PBIHOK OBIKOB, YPOBEHD
UHQIIAIAN, CAJTB/I0 TOPTOBOTO OaylaHca, 00beM MPOM3BOJICTBA, CTAarHALNSA, CTAarQJIAINA, CIIA],
OTKaT, aMOpAJIbHOCTb, MOIIIEHHUYECTBO KOMAaH/bI, GasbliiBble OaHKHOTBHI, IOAJIEIKA
JIOKyMEHTOB, XUIlleHNe, OTMbIBAHUE JIeHeT.
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PA3[EN 2. MANAGEMENT

KomnaekcHas ueav: 03HaxKoMumsb CmyoeHMo8 € OCHOBHbIMU JeKcuue- CKUMU
eduHuuamu no meme meHedxcmenm. IIpedcmasums 6a308vle 3HAHUS NO OAHHOU Mmeme U
cosepuercmaosams nepegodueckue Hasvlku 61a200aps NPeOA0HCEHHBIM YNPAHCHEHUSIM.

Strategic thinking

A strategy (countable noun) is a plan or series of plans for achieving success.
Strategy (uncountable noun) is the study of the skills, knowledge, etc. required to make
such plans. Strategic success in a commercial organization is often measured in terms of
profitability, the amount of money it makes in relation to the amount invested.

An important part of planning is resource allocation. This is the way finance,
people and assets - equipment, buildings, know-how, etc. - are going to be used to achieve
a particular objective.

A company's senior executives make strategic decisions or formulate strategy.
Sometimes an organisation will publicly state its main overall objective or vision in its
mission statement.

Companies sometimes form strategic partnerships, working together to achieve a
specific strategic goal. For example, MG Rover entered a partnership with a Chinese car
manufacturer to enable it to produce and sell cars in China. A company may also make a
strategic move, such as acquiring a competitor, designed to increase their market share.

Competition

The main competitors in a particular industry are its key players.
Smaller competitors may be referred to as minor players.

Competition in an industry can be:

cut-throat + ferocious
intense + fierce
keen <+ low-key
stiff 3 tough

The usual pattern for a new industry is to have a large number of competitors: there
may be start-ups - completely new companies - and there may be companies already
established in other sectors that also want to get into the industry, perhaps by setting
up a new subsidiary or business unit.

'‘Competing' and 'competitive’

Competing and competitive are adjectives related to 'competition'. Two companies
may produce competing products - products that compete with each other. A
competitive product is one that has real and specific benefits in relation to others of the
same type.
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'Competing' also occurs in these combinations:

bids Price offers for a company in a takeover
competing offerings Products from different companies
suppliers Companies  offering similar products or
services
technologies Technical ways of doing something

'Competitive' also occurs in these combinations

position Where a company is in relation to its
competitors in terms of size, growth etc.

pressure The force that one competitor can bring to
bear in relation to another

prices Prices that are similar to or lower than

competitive those for similar products

threat Something that one competitor may do to
weaken another's position

advantage Superior products, performance etc that a

edge competitor can offer in relation to others

strategy A plan or plans for success in relation to
competitors, and the study of this in business
schools

SWOT analysis

SWOT stands for strengths, weaknesses, opportunities, threats.

In formulating strategy, a company should look at its strengths and weaknesses in
relation to its competitors. For example, a good sales team is a strength and poor internal
communication is a weakness.

The company should also look at opportunities and threats in its environment: the
strength of competitors, government regulation, the way that society is changing etc. These
are external factors. For example, a change in a country's legislation on broadcasting
might present an opportunity for a group that wants to buy a television company there. The
change would probably also pose a threat to existing broadcasters.

The ways that a company organizes and combines its human resources, know-how,
equipment and other assets are what Hamel and Prahalad call its core competencies.
These are internal factors.

Porter says that competitive advantage can be based on:

% cost leadership: offering products or services at the lowest cost; this is one strategy
to adopt in volume industries where competitors produce large numbers of similar products

%+ differentiation: offering products or services that give added value
in terms of quality or service compared to competitors

%+ focus: using one of the above two strategies to concentrate on a
niche, a specific part of the market with particular needs.
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The danger, says Porter, is when a company does not follow any of these particular
strategies and is stuck in the middle.

Key strategic issues

Industries and their players

In some industries, like steel or tyres, there are few companies: these industries are
concentrated. Other industries are fragmented: for example there are millions of
restaurants worldwide, and even the largest chain, McDonalds, only has a market share
of less than one per cent in terms of all restaurant meals served worldwide.

Some industries have low entry barriers - anyone with a small amount of capital
can open a restaurant.

If an industry has low entry barriers and is attractive because of its high potential
profitability, there will always be new entrants. This was the case for Internet service
providers at the turn of the century with a lot of companies offering this service.

Other industries, like steel, require massive investment in equipment, know-how, etc.
-these are high entry barriers and new entrants to the industry are rare.

Mergers and acquisitions (M&A)

Some companies are very acquisitive, buying competitors in their industry or
companies in other industries in a series of acquisitions or takeovers, which it may refer
to as strategic acquisitions. Or a company may merge or combine as an equal with
another company of similar size.

A company may also buy its suppliers and customer companies in a process of vertical
integration.

The result of this may be an unwieldy conglomerate, a holding company with a
large number of subsidiaries, which may not be easy to manage profitably as a group.

Make or buy?

Recent strategic thinking holds that conglomerates are not good. Many conglomerates
have disposed of or divested their non-core businesses, selling them off in order to
concentrate on their core business. This is related to the make or buy decision, where
companies decide whether to produce particular components or perform particular
functions in-house or to buy them in from an outside supplier.

Note: The nouns relating to 'dispose’ and 'divest' are 'disposal' and 'divestment’. They
can be both countable and uncountable nouns. (Compare "divestment" with "investment".)

Innovation
Innovation and the development process
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Enrique Sanchez is head of new product development at a large consumer products
company:

'We want to foster creativity and innovation - the development of new ideas. Ours
is a large company, but we want to avoid becoming bureaucratic, with slow decision
making.

We encourage corporate venturing and intrapreneurship, where employees
develop entrepreneurial activities within the organization, working on their own projects
outside the usual frameworks; we allow them to spend 15 per cent of their time on this. We
set up skunk works, away from the main company sites and outside the usual structures,
to work on innovations. This is the way we do our new product development. The most
famous example of this was IBM, when it developed its PC away from the company's main
research and development sites.

We firmly believe that companies have only two basic functions: innovation -
developing new products and services - and marketing them. Our marketing people are
heavily involved in new product development. They get the reactions of focus groups -
groups of consumers who say what they think of the product - at a very early stage in the
development process.'

Pioneers and followers

'One problem is to know whether to introduce a product or service before anyone else,
or to wait for others to introduce similar products. Some say that if you bring a product
to market first, you have first mover advantage
- you can influence the way the market develops. These companies are trendsetters or
innovators. Others say that it's better to be a follower and learn from the mistakes of the
pioneers.'

Note: 'Pioneer'is also a verb.

Shakeout and consolidation

A new or emerging industry, perhaps one based on a new technology, can be
attractive - the future structure of the industry is not yet established and there is room for
many competitors. But as growth in the new market slows, smaller competitors with higher costs
can no longer compete. They drop out or are bought by the larger companies in a process of
shakeout and consolidation, leaving the larger companies with the resources to dominate
the industry, which is now mature.

Scenario planning

Carmen Ricardo works on long-term strategy in a large oil company:

'My job is to contribute to long-term plans for our future activities. We have to
anticipate competitors' activities as well as trends in the general social and economic
environment - we have to be ready to respond to changes in society and changes in the
economy as a whole. This is called scenario planning - we imagine ways in which the
energy industry might change and evolve, and the place of oil in relation to alternative fuels
in 20, 50 or 100 years from now.'
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Futurology

'I'm a kind of futurologist or futurist. Of course, futurology is not an exact science,
and some refer to it as gazing into a crystal ball.

But there are ways of predicting the future in a structured manner. There is the Delphi
method, where a panel of experts make their forecasts about a subject independently, and
the forecasts are circulated to the other members of the group. Each member then comments on
the others' observations until all the experts reach a consensus: an agreement about what is
likely to happen.'

Risk management

'A related area is risk management. Operating in politically unstable countries is
one of the most extreme examples of where we have to manage risk. The dangers there may
include nationalization of assets by the government.

Elsewhere, we may be accused of working with governments which people do not
approve of. We have to think about the impact of this in terms of our reputation for social
responsibility.

There is always the danger of oil spills from ships transporting our oil, with the
resulting pollution and associated costs of fines, cleaning up etc. In addition, there is the
much greater long-term cost of the negative effect this has on our image - the way the
company is perceived. A badly-handled oil spill is a public relations disaster.

If our computer systems are damaged, for example in a fire, we have business
continuity plans, involving back-up machines on another site, so that we can carry on
working normally.'

These are some of the potential crises we face. We try to have contingency plans or
crisis management plans for all the risks we can think of.

Note: singular: crisis; plural: crises

Stress and stress management

When work is stimulating

'My name's Patricia and I'm a university lecturer. I chose this profession because I wanted
to do something rewarding: something that gave me satisfaction. Ten years ago, when I started
in this job, I had lots to do, but I enjoyed it: preparing and giving lectures, discussing students'
work with them and marking it. I felt stretched: I had the feeling that work could sometimes be
difficult, but that it was stimulating, it interested me and made me feel good. It was certainly
challenging: difficult, but in an interesting andenjoyable way.'

When stimulation turns to stress

'In the last few years there has been more and more administrative work, with no time
for reading or research. I felt pressure building up. I began to feel overwhelmed by work:
I felt as if I wasn't able to do it. I was under
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stress; very worried about my work. I became ill, and I'm sure this was caused by
stress: it was stress-induced.

Luckily, I was able to deal with the stresses and strains (pressures) of my job by
starting to work part-time. I was luckier than one of my colleagues, who became so
stressed out because of overwork that he had a nervous breakdown; he was so
worried about work that he couldn't sleep or work, and had to give up. He's completely
burned out, so stressed and tired by his work that he will never be able to work again.
Burnout is an increasingly common problem among my colleagues.’

Downshifting

'Many people want to get away from the rat race or the treadmill, the feeling that
work is too competitive, and are looking for lifestyles that are less stressful or completely
unstressful, a more relaxed ways of living, perhaps in the country. Some people work from
home to be near their family and have a better quality of life, such as more quality time
with their children: not just preparing meals for them and taking them to school, etc.

Choosing to live and work in a less stressful way is downshifting or
rebalancing, and people who do this are downshifters.'

Leadership and management styles

Ken Manners is an expert on leadership and management styles. Can leadership be
taught? Or are the only real leaders born leaders?

"Traditionally, the model for leadership in business has been the army. Managers and
army officers give orders and their subordinates (the people working below them) carry
them out. Managers, like army officers, may be sent on leadership courses to develop their
leadership skills, their ability to lead. But they still need a basic flair or talent for
leadership.'

What makes a great leader?

'"The greatest leaders have charisma, an attractive quality that makes other people
admire them and want to follow them. A leader may be described as a visionary, someone
with the power to see clearly how things are going to be in the future. People often say leaders
have drive, dynamism and energy.'

How have management styles changed in the last few years?

'Before, leaders were distant and remote, not easy to get to know or communicate
with. Today, managers are more open and approachable: you can talk to them easily.
There is more management by consensus, where decisions are not imposed from above
in a top-down approach, but arrived at by asking employees to contribute in a process of
consultation.'

Do you think this trend will continue?

'Yes. There are more women managers now, who are often more able to build
consensus than traditional military-style authoritarian male managers.'
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Empowerment

What, exactly, is empowerment?

'Encouraging employees to use their own initiative, to take decisions on their own
without asking managers first, is empowerment. Decision- making becomes more
decentralized and less bureaucratic, less dependent on managers and systems. This is
often necessary where the number of management levels is reduced.

To empower employees, managers need the ability to delegate, to give other people
responsibility for work rather than doing it all themselves. Of course, with empowerment and
delegation, the problem is keeping control of your operations: a key issue of modern
management.'

Exercises

Task 1. Growing the company. What is the difference between the following
words and phrases?

4 asales office and a subsidiary

4 awarehouse and a plant

%4 the headquarters and a division

Growth strategy. Find a synonym for each of the underlined words.

gopublic selloff setup go out of business
expand take over make redundant shut down

We acquired Everforce Ltd in 2005.

Our target is to grow the business by 15% each year.

We created a subsidiary to sell after-sales services.

The company will be listed on the Stock Exchange next year.
They went bankrupt last year.

We laid 300 employees off in June.

After a lot of discussion we decided to close the plant.

We have divested our shares in the logistics company.

e e e e e e e

What is the difference between the following expressions?
% laying people off and firing them

%+ taking over a company and merging with it

+ organic growth and non-organic growth

Task 2. SAP and Oracle are the world's leading companies in providing software
solutions for business. But their business strategies are very different. Read the text about
SAP's growth strategy. Choose the best sentences from the list (A-H) below to complete each
gap (1-6). Do not use any letter more than once.
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SAP competes with 'organic growth'

How do you stay at the top of the heap in the business software game? If you're SAP,
you do it through 'organic growth', not blockbuster acquisitions. That's the word from SAP
CEO Henning Kagermann. (0).......ccccccuveerranne H.

"The second-best strategy is acquisition,’ Kagermann said. "The best is organic growth.
We are not just doing organic growth because we have no other choices.' The comment was
aimed squarely at rival Oracle Corp., which spent nearly $20 billion between 2004 and 2006
expanding its core database business into the SAP-dominated business applications market.

(6 ) R 'We are the market leader,' he said. 'It's no surprise that a distant
number-two player wants to catch up.' SAP was set up in 1972 by five former IBM employees.
(2)eeeeeeiieeriieennne Although it has a growing number of subsidiaries, these are complements

to its main activities, as Shai Agassi, president of the company's Product and Technology
Group explained, at the same time having a direct dig at Oracle. The key difference between
the two companies, he says, lies in Oracle's tendency to 'acquire an industry solution that is
at the heart'. 'When we do an acquisition, it's at the edge of the solutions.
(2 S Oracle is buying half body parts and trying to make a body out of it.'

In fact, Agassi expects SAP to grow faster than the rest of the industry this year- 15%
to 17% in sales of new software licences - through internal innovation and small-scale
acquisitions. (4)...ccceeveeeeecveeesvunennns SAP used to concentrate on large business customers, but
is increasingly pursuing sales in the midmarket, a strategy that began in 2000. (5)...............

The company expects to finish development of the mySAP suite within the next four
years, as well as its Enterprise Services Architecture (ESA). ESA is basically a platform that
will allow SAP to provide consistent business services around it, in much the same way as
Microsoft has built applications around its successful operating systems. Among the
company's other goals is the development of hundreds of additional services for the mySAP
suite, a so- called 'ecosystem' of supportive technologies.

'Business in the future is not business in an enterprise,' Kagermann says. 'It's business
in an ecosystem. (6)......ccccceuueee. We try to invite others with great ideas to innovate on the
platform.’

A. Infact, it expects sales to companies with fewer than 25,000 employees to account
for nearly half SAP's total software sales this year.

B. They recently announced they had purchased Virsa Systems, a privately held
supplier of regulatory compliance software.

C. You just can't do everything yourself if you want to remain competitive.
D. Competition in the market is fierce and only the big players will survive.

E. Since then, it has evolved from a small, regional enterprise into the global market
leader in ERP software, employing more than 34,000 people.
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F. Kagermann was unimpressed with Oracle's appetite for big, headline- grabbing
acquisitions (PeopleSoft, Siebel Systems).

G. That is different from buying half of a heart.

H. He made the comments while he was talking with reporters last week during his
company's annual Developer Kickoff Meeting in Burlingame, CA.

Task 3. Match the nouns in the box with the descriptions a-e. Which character do you
think would be most difficult to manage and why? Which description best describes you?

The bully The team player Theleader The workaholic The
maverick

% This character does things their own way. They may be effective, but they're difficult
to control.

% This person has a natural ability to encourage others and take a project through to
success. This person doesn't know when to stop, and they often believe the office
would collapse without them.

% This person imposes their personality on others, making other people feel bad in the
workplace.

% This person has a natural ability to fit in. They make positive contributions and build
good relationships.

Which character type would you associate with each adjective below?

aggressive  anxious charismatic  confident cooperative decisive easy-going
friendly helpful impatient independentindividual motivating obsessive ever-
critical single-minded stressed unpredictable

Task 4. Paraphrase the underlined words and word combinations

Coffeeway (CW) is a successful American chain of coffee shops. It wanted to (1)
aggressively enter the Chinese coffee shop market, with shops all over China. CW signed an
agreement with a partner, Dragon Enterprises (DE). CW and DE decided to (2) start by
opening just one coffee shop in Shanghai in order to test the market. This was very
successful, so CW and DE decided to open shops all over China. It took CW and DE five years
to (3) be the biggest in the market, with a 70 per cent market share among coffee shop chains
in China. One of their competitors, California Coffee, tried to (4) protect its market share by
cutting prices. But this strategy did not work, and California Coffee later sold its outlets to
CW/DE and decided to (5) leave the market.

KHXKRXKXK

% 'In studying the trends in the wider picture, we may find that there is increasing
consumer demand for alternative fuels such as wind energy, and we have to take account of
this change in consumer expectations.'
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<+ 'Of course, we take into account all the factors we can in making our
forecasts, but what we do is an inexact science.' (2 possibilities)

% 'One of the problems with this method is that the members will come up with the
same ideas as the other experts. There is always a danger when you have an idea that
everyone shares that you exclude other possibilities.’

<+ 'When you make these, you can't avoid looking in the rear view mirror: you
tend to base them on what happened in the past.'

+ 'Of course, it is an inexact science - the only thing you can say for sure is that
the future will be like the past, but different.’

+ 'In this area, some of our competitors are talking about scenarios over
periods up to 300 years!'

Task 5. Complete the sentences and translate them into Russian

%+ He was criticized for being too Eurocentric and failing to pay sufficient attention to the

competitive .........cceeeneee. from South east Asia.
+ Businesses can sustain their performances over the long term by having some
competitive........cceevveennnne to keep them ahead. (2 possibilities)

%+ For the money-conscious consumer, alternative retail outlets can offer organic food at
more competitive......cccoeevvveereennnene.

# First Chicago will enhance its competitive....................... and boost its financial growth
through the transaction, which is expected to add to earnings immediately.
+ Mall stores are under more competitive ..................... than at any time in their 40-year

history, with new discounters and superstores increasingly moving in alongside
traditional malls.

%+ Decades of management theorizing around the world have produced mountains of books,
many of which promise to deliver the secrets of success. But there is no consensus on
competitive .....cccceeeeecieeeriennnen.

% The alliance put ARM in partnership with Psion, the early ................... of pocket-sized
computers.

+ Freeserve was the first Internet service provider to drop upfront charges and, with this
............................................ , came to dominate the UK market.

#+But when one company ................... a successful business, competition inevitably
intensifies. Consumers benefit from the resulting cuts in prices and improvements in
quality.

% So far Taiwan has always been a ................... , making things invented elsewhere more
cheaply.

Task 6. Donna is presenting a SWOT analysis of her travel firm.
Translate and make your own analysis of any company you would like to.

"We have some very good locations for our travel agency shops in cities all over
Europe.' 'There may be an economic slowdown next year, and travel is
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one of the things people cut back on first.' "'We are big enough to negotiate very good prices
with hotels and airlines.' 'Internet booking of travel is increasing, and we want to get into
this.' 'We need to improve staff training - we have a new computer system but a lot of the
staff can't get the most from it.' "There are some very good online travel companies already
established. They may challenge our position.' 'We have high staff turnover.’' 'Consumers
are looking for more exotic places to go on holiday, and we are planning to offer these
destinations'.

Task 7. Match the sentences
%  Weare looking for a new CEO, someone a. but many thought it was the wrong vision.

with strong leadership b. and, in fact, can be bad for a
% Richard has real managerial flair

%+ In the police, leaders are
heldcompany's long-term prospects.

responsible c. and has won the respect of

% The study concludes that acolleagues and employees. charismatic
visionary  leader is d. for the actions of theirsubordinates.

absolutely not required for a visionary e. skills and experience with financial

company institutions.

%  Sheis an extraordinary leader f. what to do, he knew exactly what to

% Thatcher had drive, energy anddo.

vision, g. who will bring dynamism and
+ He was a born leader. Whenenergy to thejob.

everyone else was discussing

Task 8. Translate in writing

%+ Kpyroo6opor (KpyroBoii MOTOK) JOXOJOB — B5TO IIOTOK TOBAPOB M YCJIYT MEXKIY
JIOMAlllHUMU, CEMEHHBIMHU XOo3sicTBaMu  (HaceseHweM) ©  (up- MaMmu
(mpexmpuHUMATEISIMH ), C OJHOU CTOPOHBI, U MIOTOK JIEHEXKHBIX IIJIATEKEHN 3a HUX —
C ZIpyTrOi CTOPOHHI.

% Eciiu paccMaTpuBaTh MPOCTERIITYIO MO/IE€/Th SKOHOMUKH, TO HEOOXO/IU- MO JOIYCTUTbD,
YTO HaceJIEHHE IMMOJTHOCTHIO TPATUT BCE MOJIyYEeHHBIE JI0- XO/IbI Ha IIOKYIIKY TOBApOB U
YCJIYT, a IPEANIPUHUMATETHN IIPOJAIOT BCEe TOBAPHI, KOTOPbIE IIPOU3BO/ISAT.

4 B ymraty 3a TOBaphl M YCJIAYTH, KOTOpbIE IIPEJJIaraloT HACEJIEHUI0 IIpes-
MPUHUMAaTEN, HaceJIeHHe Iepe/laeT UM JeHbI'd, KOTOpbIE, B CBOIO OYe- Peb,
IIOJIy4YaeT OT MpeAIpUHUMAaTeIed B 00MeH 3a (paKTOPHI POU3- BOJICTBA.

%+ Ecau MBI JOIMYCTHM, UTO CXEMa OIIKMCHIBAET CUTYAIHIO, IIPH KOTOPOH IOCTHUTHYTa
3¢ GEKTUBHOCTh PacIpeeeHNus PeCypCcoB, TO MbI HOJYYHM MOJETb 3KOHOMUKH,
HaXOZAIIENCA B COCTOSTHUH ODIIETO PABHOBECHS.

% CocTosiHMEe SKOHOMHKHU (9KOHOMHYECKOU CpeJibl) MMeeT OOJIbIlIoe 3HAa- YeHHe JJIst
YCHEeIIHOH AeATeIbHOCTU (pUpM.

% Korzma sKOHOMHKa HaxXOJIUTCS HA MOABEME, TO (PUPMBI IIPOJIAIOT OOJIbIIIE TOBAPOB,
YTO BeJIET K MOJIyYeHUIO OOJIbIINX MPUOBLIENH U Ipo-
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IBETAHUIO.

2+ Ynazoxk 5KOHOMHKH XapaKTepU3yeTCs COKpallleHHeM O0bheMa IMPOU3- BOJCTBA U
coprta mpoaykmuu. OTCIO/A, €CTeCTBEHHO, CJIEAYET, UTO J0XO- Jbl MpeAInpUATUN
CHIDKAIOTCH ¥ OHU HECYT YOBITKHU.

3 Pe3ysbraToM JIeATEIBHOCTH BCeX CyOBEKTOB IMPOU3BOJICTBA (rpymm 006- IecTBa)
sApasfercss GOPMHUPOBAHUE TOU WJIM WHONM SKOHOMHUUYECKOU cpe- AbI B KOTOPOU
pa3BuBaeTcs OU3HeC.

2 Y pupmbI He 6BLIIO BO3MOKHOCTH YBEJTUIUTH PACXO/IbI HA PEKJIAMY B PE3YJIHTATE YETO
OHA MOTepsjIa YacTh PhIHKA COBITA.

3 PemeHve Bompoca O pacIpesieIeHMH OTPAaHUYEHHBIX PECYPCOB B KO- HOMHUKE
(obmiecTBe) 3aBHUCUT OT TOTO, UTO MMEHHO, KAaKUM CIIOCOOOM M JiJIsi KOrO JAaHHOE
00111eCTBO HAMEPEHO ITPOU3BO/IUTE.

% Ilensl Ha HeTH CTAOWIIHLHO PACTYT U OTCIO/IA, ECTECTBEHHO, CJIEYET YTO IMTOTPEOUTEH
HedTHU MBITAIOTCA 60JIee SGKOHOMHO €€ UCII0JIb30BaTh

2 HeBepoATHBIN CKAYOK IIeH Ha He(PTh B 70-X TOZax MPUBEJ K PESKOMY U3MEHEHHIO
SKOHOMMYECKOU cpefibl B IesioM. OJHAaKO pe3ysJbTaTOM 3TO- TO OBLIO JIMIIb
HeCyIIleCTBEHHOE CHIKeHNE 00beMa IMPoaK.

2+ Pe3koe cHmXKeHHE crmpoca Ha HedTh CIIOCOOCTBOBAJIO POCTY IPOU3- BOZCTBA
3aMeHuTesed HePTHU.

2 Pacmupsiomniuecss oTpacau MPOU3BOJICTBA /ISl IIPUBJIEYEHUS JIONOJI- HUTEIHHOUN
paboueil CHIbI BRIHY?K/IEHBI MTOBHINIATh YPOBEHb 3apaboT- HOH 1iaTel Bo3pociime
JTOXOZIbI TIOTHUMAIOT MOKYIIAaTEIbHYIO CIIOCO0- HOCTH OOIIECTBA.

% Bo3spociire 70X0bl MOJHUMAIOT MOKYATeJIbHYI0 CIOCOOHOCTh. Of- HOBPEMEHHO
JUIsT TIpUBJIEYEHUS JIOTIOJTHUTEJIbHONM pabouell CHUJIbI PaCHIUPAIONIINECS OTPACTIH
MIPOM3BO/ICTBA BBIHYK/IEHBI IIOBBIIIATH YPO- BEHb 3apa00OTHOM ILIATHI.

Task 9. Translate in writing

YupaBneHre BO3HHKJIO BMeCTe ¢ JIOABMH. TaM rae XoTsa Obl JBa YeoBe- Ka
OOBEUHIUCh B JKEJAHWU JIOCTHUYh KaKyH-JIMOO OOIIyI0 IieJid, BO3HHKaIa 33jiada
KOOPAWHAIINY UX OOIIUX JEHCTBUH, pellleHne KOTOPOU KTO-TO U3 HUX JIOJIKEH ObLT OpaTh
Ha cebs1. B 3THUX yCJIOBUAX OH CTAHOBUJICS PYKOBOJUTEJIEM WJIH YIIPABJISIONIAM, a IPYTOH -
€r0 MOTYMHEHHBIM WJIN UCIIOJTHUTEJIEM.

[TepBOHAYATBHO CJIOBO "MeEHEKMEHT"' 03Ha4asI0 "yMeHue 00be3KaTh jiomazei”. OHO
MIPOM30IIIIO OT TJIarosa "to manage" (YrpaBisATh), a TOT B CBOIO OYEPE/Ib - OT JJATUHCKOTO
"manus" (pyka). Takum o0pa3oM MeHe- JKMEHT OYKBaJbHO O3HA4aeT - 'PYKOBOZCTBO
JgoapMu’.

B Hacrosmee Bpems TpPy/JHO Ha3BaThb 0OoJiee BaXKHYI0O U MHOTOTPAaHHYIO cdepy
NEeATEIHHOCTH, YeM YIIPABJIEHUE, WU MEHEPKMEHT, OT KOTOPOTO B 3HAYUTEIHHOU Mepe
3aBUCAT U 3P (PEKTUBHOCTH MPOU3BOICTBA, U KAYECTBO OOCTYKUBAHUS HACETIEHUS.

YpasieHue - 3TO MPOIECC pacipeie/IeHUs U IBUKEHUS PECYPCOB B Op- TAHU3AIAU C
3apaHee 3aJJaHHOM IleJIbl0, IO 3apaHee pa3pabOTaHHOMY IUJIAaHY U C HEIpPepPbhIBHBIM
KOHTPOJIEM PE3YJIbTATOB JEATEIHHOCTH.



Tk

¢ praBJIeHI/Ie AUCTAHIIMOHHOT O O6y‘{eHI/IH W MOBbIINIEHUA KBa]II/I(l)I/IKaLU/II/I

HpaKTI/I‘{eCKHﬁ KypC YCTHOTI'O ImocJieJOBaTEJIbHOT'O ITepeBOJida Ha MEXJAYHAPOAHBIX I(OHC])epeHLLI/IHX

MeHemKkMeHT - 00JiacTh YIPaBJIE€HYECKOW U XO3AWCTBEHHOW JeSATeIbHO- CTH,
obecrieunBaIONIell paUOHAIbHOE yIpaBJIEeHWE SJKOHOMUYECKMMHU IIPO- IjeccaMu,
OpTraHU3aI[UH CHCTEM YIIPABJIEHUs U €r0 COBEPIIEHCTBOBAHUA B CO- OTBETCTBUH 33/1aUaM
COIUATBHO-9KOHOMUYECKOTO Pa3BUTHSI.

MeHe/PKMEHT OT OOBIYHOTO YIPaBJIEHUS OTJIMYAETCS TeM, YTO IPEAIo- JaraeT
BBICOKYIO CTeleHb CBOOOJZIBI PYKOBOJAWTENEH ¥ TOAYMHEHHBIX B YyCJIO- BHAX
HEONPEZIEJIEHHOCTH CUTyalluh. YIpaBiieHue ke, chopMHUpOBaBIleecss B paMKax
aIMUHHUCTPATUBHON CHUCTEMBI, OCHOBBIBAETCsI, HAOOOPOT, HA BCEMEpP- HOM OTPAaHUYEHUH
TaKO! CBOOOBI U HJIee IIPENOIPeeIEHHOCTH OCHOBHBIX COOBITHI U IIPOIECCOB HA MHOTO
JIET BIIEPE/], C IOMOIIBI0 BCEOXBATHIBAIOIIETO IEHTPATM30BAHHOTO IIJIAHUPOBAHUSI.

OTnuuuTenbHbIE OCOOEHHOCTH MEHE/PKMEHTA 3aKJIIYalTci B TOM, 4YTO OH
opueHTHUpPYyeT (UPMBI Ha Y/OBJIETBOPEHHWE NOTPEOHOCTEH PBIHKA, Ha II0- CTOSHHOE
roBeIlieHe 3 ¢GEeKTUBHOCTH MPOU3BOCTBA (IIOJIydeHHE ONTH- MAaJIbHBIX PE3yJIbTATOB C
HAaMMEHBIIMMH 3aTpaTaMH), Ha CBOOOJly B NIPUHATHU peNIeHHWH, Ha pPa3paboTKy
CTpaTerunyecKux Iesiell ¥ IPorpaMM M BX IOCTOSIH- HyI0 KOPPEKTUPOBKY B 3aBUCHMOCTH OT
COCTOSTHUSI PBIHKA.

OpHako Ipu BCEM MHOTOO0OpPA3UU B3aUMOEHCTBHUSA MEHEIKMEHTa U Op- TaHU3aIuu
MOJKHO JOCTaTOYHO YETKO OIIPEAEIUTh TPAHUIIBI JeATeIbHOCTH, KOTOpas COCTaBJISET
coJlep;KaHHe MeHEe/PKMEHTa, a TakKyKe BBIJIEJIUTh OT/IeJIb- Hble BHALI MeHE’KMEHTA:
(pvHAHCOBBIN, UHBECTUIIMOHHBIN, CTPAaTernyecKui, THHOBAIIMOHHBIN, MEXyHAPOIHBIHN,

MIPOU3BO/ICTBEHHBIN, UH(POPMAaILOH- HBIH, KaJIpOBBIN, TallM-MeHe/I>KMEHT,
AHTUKPU3UCHBIA, COIHAJIbHBIN, OAHKOBCKHN, HAJOTOBBIA, SKOJIOTUYECKHN, PHUCK-
MeHEe[PKMEHT.

Task 10. Translate in writing
IIpuHIMITBI yIIPABJIECHUA

CTOoJib CUJIBHOUM CTPYKTYpPOH, MO3BOJIMBIIEN KOMIAHUU IOCTOSAHHO OBITh Ha IHKeE
nHHOBaIuil 3M Bo MHoOroM obs3ana Yunbamy Mak-HaliTy, reHuasb- HOM yIIpaBjeHILY,
co3zaBiieMy arMochepy TBOpUYecTBA B KOMIAHHU. UTak, Kakux K€ IPUHIUIIOB
yIpaBJIeHUs TPUJIEPKUBAJICA ITOT UYEJOBEK, YTO I03- BOJIMJIO CJIeJIaTh U3 HeOOJBIION
JIOKQJIPHON KOMIIAHUHM TPAHCHAIIMOHAJIBHYIO KOPIIOpAIMI0 C OpraHu3aIued Tpyzaa,
KOTOPYI0O M3Yy4aloT B Jy4dIIux By3ax mupa? IlompoOyeM IepedyucjiuTh camble BaKHbIE
MOMEHTBHI:

1) HanumaiiTe npaBUIbHBIX JIt0/lel U He MemiaiiTe uM Mak-HaiiT nosaraii,

YTO HY>KHO UCKATh COTPY/IHUKOB, KOTOPBIE Je¥CTBU- T€JIbHO MOTYT IIPUHECTU OJIb3Y

KOMIIQaHWH U IIPU 9TOM He MEIIaTh UM, [IPEZ0CTAaBUB OIpe/IeJIEHHYI0 cBOO0y. OH ObLI

IIPOTUBHUKOM CHCTEMBI CJIe- }KeHUA 32 COTPYAHUKAMH U YeTKUM KOHTPOJIEM Ka3K/I0TO

JIECTBUA CBOUX MOJUMHEHHBbIX. Mak-HaliT cumTtas, YT0 HWHHOBAlMU MOTYT

CO3/1aBaThCs TOJIb- KO B KOMIIAHUH C OIPeeIEHHON ¢BO00M0M. V1 OH mpe/iocTaBmI ee

CBOUM CO- TPY/THHUKAM.

2) Bce uzien ciielyeT BBICAyIIMBATh B 3M COTPYJHMKM MOTJIM JIeJTUTHCA CBOUMU
HJIesIMU 110 TOMY WJIM MHOMY BOIIpOCy. PyKOBOZICTBO Bcer/ia ObLI0 OTKPBITO, U
KaK/IbI COTPYTHUK UMeJT ITPaBo BbICKa3aThes. JItobas uaes 3aciy:KuBaja
BHUMaHUsA. CErofHsA HaM Ka- KeTCsl TAKOH IOJIX0/] HOPMOU (XOTA U MPUMEHSETCS
OH JIAJIEKO HE BO BCeX KOMIIAHHUAX), HO TOT/ia 3TO ObLla HACTOAIIast
yIpaBjieHuecKass MHHOBaNusA (HallOMHIO, YTO PeYb UET O IIePBOH moyioBuHe XX
BEKa).

3) VHunuaTuBa IPUBETCTBYETCA, a 32 IPOBaJIbl He HAaKasbIBaloT IIpo6ieMoii Toro
BpeMeHHU (71la U cedJac 3TO BCTPeYyaeTcsi B HEKOTOPHIX KOMITAHUAX) OBLIIO TO, UTO 32
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MHUIIMATUBY MOIJIM HaKas3aTh. B ToOM ciydae, ecjiv 4eslIOBEK, MIPEJIOKUBIITUN YTO-TO,

IIOTOM IIPOBAJIMBAJI 3TOT IpoeKT. B 3M oTkasamuch OT 3ToM mpakTuku. Jliobas

MHUIIATUBA IPUBETCTBOBaJIach. Eciu 4TO-TO He yAaBajioch, TO 3TO TOJIBKO 03HAYAJIO,

YTO 5TA Ujiesl He MOoAX0- JiAmias. U ee 0obliie He cyieAyeT UCIOIb30BATh.

4) TIpaBuno 25% CoriaacHo 3TOMy NPaBUIy KaXaoe IIO/pas/eseHHe
KOMIIAaHUM JIOJDKHO OBLJIO TeHEepHUpOBaTh IOpsAAKa 25% OT oO0Iero oxozaa
KOMIIaHUHU. JTO BaXK- HBIM MOMEHT. Bce 71eJ10 B TOM, YTO OH CTUMYJIMPOBAJ
moApa3zieJieHNuss KOMIIa- HHUHM CO3/I1aBaTh HOBYIO IPOAYKIIUIO B OOJIBIINX
KOJINYeCTBax.

5) 15% BpeMeHH Ha IIPOEKTHI, KOTOpble HHTePECHBI COTPYJHUK

9TO, KOHEYHO, He TpaBuIo Google, corslIacCHO KOTOPOMY COTPYZTHUK MO-3KET TPATUTh
OIMH JIeHb B HEJIEJII0 Ha CBOU IIPOEKTHI, HO BCE JKe. 15% CBOEro pabodero BpeMeHHU
COTPYHUKU 3M IOJKHBI ObUTH TPATUTh HA MPOEKTHI, KO TOPbIe OBLIM HHTEPECHBI M. JTO
ompeziesieHHasi cB000/1a TBOPYECTBA (JIaH- HOe ITPaBUJIO OTHOCHJIOCH TOJIBKO K TEXHUUECKUM
CIENAJICTaM).

6) Bo3MOKHOCTH KapbepHOT0 POCTa

C KapbepHBIM POCTOM B KOMIIAaHUU Bce OBLIO JIOCTATOYHO MpocTo. Eciiu coTpyaHUK
npejjaraj Kakou-TO MHHOBAIIMOHHBIN MIPOEKT WIN IIPOCTO UH- TEPECHYI0 UJIEI0, TO €ro
MOIJIA HA3HAYUThb OTBETCTBEHHBIM 3a S5TOT IIPOEKT, TO €CTh IPOCTO IIOBBICUTH 10
yIIpaBJjIeHIa.

7) Jlaske TOII-MeHe/[»KePbl MOTYT GBbITh Y4eHBIMU

BrpoueMm, ecsim COTPYyAHUK CTAaHOBWICA KPYIHBIM pPYKOBOJHUTEJEM, HO XOTes
MOCBAMIATh ce0s HCCIe0BaTENbCKONM paboTe, OH BIOJHE MOT 3THUM 3a- HUMAThCH,
MIPOJI0JIKas 3aHUMATh CTapOe MECTO, HO (pOPMaJIbHO YMCJIACH TOII- MEHE/IKEPOM.

8) He crout npuamparbesa K coTpyAHuKaM. JIydIie aTh UM BO3MO- HOCTh JJOBECTH
JlasKe caMyl0 OPUTHHAJIBHYIO HUJIEI0 10 UCIIOJTHEHU S

3n1ech Bce mpocTto. MBI OomATh MPUXOAUM K CBOOOAE, KoTOpyro Mak-HaiT xores
obecrieunTh CBOUM COTPYAHUKAM.

UTak, 9To MOKHO cKa3aTh B utore? Hy>kHO HaHATH XOPOIIIETO COTPY/IHU- KA, /IaTh eMy
cBO0OOTY, IPEIOCTaBUTh BO3MOJKHOCTH O3BYUHMBATH JIIOObIE WJIeM W He HaKa3bIBaTh 3a
UHUIUATUBY. Jla*ke MpoBaIbHYI0. Takol MOAXO0/] K YIIPAaBJIEHUIO IIPUBEJ KOMIIaHUIO 3M KO
MHOTUM OTKPBITUAM. BO3MOKHO, OH TOMOKET U BaM...
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Task 11. Complete the project management sentences using the correct form of
verbs from the list which collocate with the nouns in bold. In some sentences, more
than one verb is possible.

miss reach establish achieve meet stick to set fix

1. Unless the team really pulls together, we'll never ...
the deadline on the Malaysian order.

2. The project has been difficult so far. However, once we ............... the next
milestone, everything should get easier.

3. To make sense of our tasks, we need to ................ a timeframe within which
we can all work.

4. Frank is such an unreasonable boss: he always .............. our targets for
overseas sales too high.

5. Congratulations! We've ................ our targets for quality this year due to all

your hard work.
6. We've been vague about the schedule for too long. It's time we
.............. a date for definite and moved on.

7. Intheend, I ..ccceeerneennes my deadline for my accountancy project, but it
didn't matter: everybody else was late too.

8. Sam's excellent at getting things done on time, but she finds it impossible
L0 JOUUR her budget.

Task 12. Make sure you know these words and word combinations

[TpubBUILHOCTD, PACIpENieJIeHHe PECYPCOB, CTPATETHUECKUE DEIeHUs], CTapTaIlbl
(memaBHO cosmaHHas (upMma), BCIOMOTaTeJIbHbIE MOAPA3ZEIEHUA, KOHKYPUPYIOIIMI
MPOJYKT, KOHKYPEHTOCIIOCOOHBIM mpoaykT, SWOT aHanu3, BHelmHue (HAKTOPHI,
BHYTPeHHHE (DAKTOPBI, KJTFOUEBbIe KOMITETEHIINH, JTUEPCTBO 0 U3/IePKKAM, 3aCTPSIIU B
cepe/liHe, HHUBKUN BXOJHOU Oapbep, CIMSHUA U MOIVIOIIEHUs, MPHUCOEINHEHUs,
BEPTUKAJIbHAS WHTErpalis, TPOMO3JIKANA KOHIJIOMEPAT, XOJJIUHT, HenpOGUIbHBIN
OusHec, «KaOMHET CKyHCa» (uacmo u304uUpoBaHHdvlll uccredosamenvckuil omaden
KaKo20-1. npednpuamus, GYHKYUOHUPYOWULL NOAYCAMOCINOAMENbHO, NPAKMU1eCKU
6e3 KOHMpPO/1 HAUANLCIMBA ), B EJIAX MPOTHO3UPOBAHUSA, ClIEHAPHOE TUIAHUPOBAHUE,
aKTHUBBI, IUIAHBI, KPbICUHbIE Oera, oJfHoOOpa3Has MexaHWdecKas paboTa, paclivpeHue
IIpaB ¥ BO3MOXKHOCTEM.

NCMNMOJIb3OBAHHASA JIUTEPATYPA

4 Allison J., Townend J., Emmerson P. The Business. Macmillan Publishers Limited.
2008.

+ Dummit P., Benn C. Total Business. Heinle, Cengage learning. 2009.

% Muscull B. Business vocabulary in use. Advanced. Cambridge university press.
2004.

% I'BoszeBa A.A., I'yauna H.A. The ABC of economics (OCHOBBI 9KO- HOMUKH):
COOpHHUK TEKCTOB Ha aHIJIUMCKOM sa3bike. TamboB: M3a-Bo Tamb. roc. TexH. yH-Ta,
2005. 84 c.

% Jo6psiackas O.B. Money, Banking, Accounting: Yue6uoe nocobue.— CII6.:
W3za-so CIIGIYI®, 2010.— 100 c.



t”ﬁuq) VipasJ/ieHHe AMCTaHIMOHHOT0 06yYeHH sl U OBbILIEHUs KBAaJIUPUKALUH

l_[paKTI/I‘{eCKI/II‘/)I KypC YCTHOTO MmocjieJOBaTEJIbHOTO IIepeBoJa Ha MEXAYHAPOAHbIX KOH(l)epeHL[I/IS

#* MupoBas skoHoMuka: yueOHoe mocobue / E.I'.I'yxxBa, M.U.JlecHas,
A.B.Konzparses, A.H.Eropos; CII6I'ACY. CII6., 2009. 116 c.

% Tomoposa B.W. Bauku u 6aHKOBCKOE iej10. YuebHoe mocobre. MOCKOBCKUIA
roCy/IapCTBEHHBIN JIMHTBUCTUYECKUH yHUBepcuTeT. MocKBa, 1998. 110 c.

+ http://legal-dictionary.thefreedictionary.com/Banks+and+Banking

+ http://www.moneytimes.ru/articles/finances/investments/

=+ http://www.biztimes.ru/index.php?artid=1605



http://legal-dictionary.thefreedictionary.com/Banks%2Band%2BBanking
http://www.moneytimes.ru/articles/finances/investments/
http://www.biztimes.ru/index.php?artid=1605

